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TO  IMPROVE  YOUR  CATCH . . . 
USE  THE  RIGHT  LURE 

If  you  are  an  independent  pharmacy  then  your  future  could  depend  on 
the  ability  to  attract  more  customers  who  will  make  frequent  return  visits. 
Customer  expectations  are  very  high  so  you'll  need  the  right  advice  and 
help  to  make  the  most  of  your  retail  catchment. 

Numark  are  dedicated  to  provide  the  best  possible  added  value  services  for 
independent  pharmacies.  Talk  to  us  now,  about  the  wide  ranging  benefits 
of  Numark  membership.  Your  customers  will  go  for  it,  hook,  line  and  sinker. 
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For  further  information  write  or  call  in  confidence  to: 

NUMARK  MANAGEMENT  LTD.,  NUMARK  HOUSE,  5/6  FAIRWAY  COURT,  AMBER  CLOSE, 
TAMWORTH  BUSINESS  PARK,  TAMWORTH,  STAFFORDSHIRE  B77  4RP    TEL:  0827  69269 
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Disprin  is  going  to  be  in  the  news 
this  year. 

A  new  advertising  campaign  for  the 
brand  breaks  in  the  national  press  in 
July  and  runs  through  to  December. 

It  consists  of  eye-catching  cartoon 
strips.  Some  feature  original  Disprin 
while  others  promote  Disprin  Direct 
(unique  pleasant-tasting  tablets  which 
dissolve  in  the  mouth  without  water). 

We'll  be  giving  your  customers  a 
dose  of  Disprin  in  the  dailies. 
Make  sure  you  can  too. 

Contains:  A  .pinn  EP  300mg  and  can  be  used  for  the  mild  relief  of  mild  to  moderate  pain  in  headache,  toothache,  neuralgia,  period  pains,  rheumatic  pains  and  to  reduce  the 
symptoms  of  flu.  colds  and  sore  throats  Directions:  Disprin  tablets  should  be  dissolved  in  water  and  swallowed  Disprin  Direct  disperses  on  the  tongue  and  can  be 
chewed  and  swallowed  without  water.  Dosage:  Adults  and  children  over  1 2.  1  to  3  tablets  every  four  hours,  but  not  more  than  1 3  in  24  hours;  Children  under  12:  give  only 
on  doctor's  advice  Contraindicated:  in  patients  allergic  to  aspirin  or  with  peptic  ulcer  or  haemorrhagic  disease;  to  be  used  with  caution  in  patients  with  asthma,  or 
recurring  sti  >mai  h  problems  Aspirin  may  cause  stomach  irritation  and  (rarely)  bleeding,  rash,  bronchospasm  or  itching  In  pregnancy:  best  avoided  at  term.  RSP  price:  at 
April  1993,  Disprin  tablets  [PL44/01261.  (12)  C0.86  (GSL).  (24)  C1  45  (GSL),  (48)  C2.25  (P).  (96)  C3.65  (P).  Disprin  Direct  [PL44/0069].  (24)  C1.66  (GSL)  Further  information 
from  Reckitt  &  Colman  Products  Ltd,  Dansom  Lane.  Hull.  HU8  70S.  Tel  0482-261 51  Disprin.  Disprin  Direct  and  Q)  are  trademarks  of  Reckill  &  Colman  Products  Ltd 
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Now  the  truth  can  be  told!  This  week  the  Medicines  Control 
Agency  has  revealed  the  clutch  of  POM  to  P  switches  in  its 
pipeline  that  are  scheduled  to  be  cleared  by  the  year-end 
and  to  come  on-stream  in  1994.  Now  the  consultative  stage 
has  been  reached,  only  administrative  hiccups  within  the 
MCA  are  likely  to  delay  the  flow  —  and,  as  the  affected 
companies  and  the  Government  need  delays  like  they  need 
stress  ulcers  —  delay  is  unlikely! 

Talking  of  ulcers,  SB's  much  OTC-trumpeted  Tagamet  is 
likely  to  make  the  running  in  a  market  shortly  to  be  blessed 
with  more  potent  molecules.  But  it  will  not  have  everything 
its  own  way,  having  a  surprise  H2  competitor  in  Thomas 
Morson's  Pepcid.  The  MCA  list  is  a  rich  mix  of  on-patent, 
off-patent,  newish  and  relatively  antique  medicines,  all  of 
which  pack  a  potent  patient  punch.  Glaxo  are  likely  to  find  a 
solid  market  for  the  low  NHS-priced,  but  not  lowly,  Corlan 
Pellets,  while  sodium  cromoglycate  should  do  well  in  the 
allergic  conjunctivitis  market  which  grows  by  the  year,  as 
pollutants  of  all  kinds  irritate  both  urban  and  rural 
populations. 

Quietly  confident  is  perhaps  the  best  description  of  the 
mood  of  Sheila  Kelly,  director  of  the  Proprietary 
Association  of  Great  Britain.  "The  PAGB  is  very  pleased.  We 
believe  this  significant  batch  of  POM  to  P  switches  will  grow 
the  OTC  market,  but  I  cannot  put  a  figure  on  how  far  and 
how  fast  it  will  increase." 


Ms  Kelly  says  nicotine  patches,  last  year's  deregulation 
coup  from  the  Government,  could  have  put  £50  million  on 
the  market.  More  significantly,  it  has  endorsed  the 
pharmacist  as  being  at  the  forefront  of  High  Street 
healthcare,  following  in  the  wake  of  the  vaginal  imidazoles 
which  had  a  considerable  impact  in  what  is  a  smaller 
market  opportunity. 

Anyone  who  has  had  hay  fever  or  thrush  does  not  need  a 
doctor  to  confirm  their  self-diagnosis  the  next  time  they  are 
struck  down.  Pharmacists  who  are  shy  of  counter- 
diagnosis  or  prescribing  must  banish  their  timidity  now. 
Patients  are  all  too  eager  to  cut  out  the  GP  surgery  queue, 
along  with  many  GPs  with  time  and  drug  budgets  to 
protect,  and  not  forgetting  the  increasingly  parsimonious 
Government. 

For  two  successive  weeks,  OTCs  have  been  in  the  news 
and  in  C&Ds  leader  columns.  Despite  David  Sharpe's 
gloomy  predictions  (p45)  about  a  ten-year  lead  time  for  new 
roles,  as  we  said  last  week,  the  old  role  "ain't  bad",  and  the 
recommender  role  eminently  desirable,  particularly  in  this 
heady  POM  to  P  climate. 

When  you  add  the  embryonic  diagnostic  role  that 
pharmacists  now  perform  professionally  and  cost- 
effectively,  then  the  taxpayer  should  not  have  to  look  any 
further  than  the  community  pharmacist  for  "maintenance 
healthcare". 
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MCA  consults  on  next 
POM  to  P  switches 


Details  of  a  handful  of  proposed 
POM  to  P  switches  have  been 
issued  for  consultation  by  the 
Medicines  Control  Agency,  in- 
cluding cimetidine,  famotidine 
and  beclomethasone  diproprionate. 

Subject  to  comments  from 
interested  parties,  and  the 
appropriate  Parliamentary 
procedures,  the  proposed  amend- 
ment to  the  Medicines  Order 
could  come  into  effect  by  the  end 
of  the  year. 

The  proposed  changes  follow 
the  Government's  determination 
to  make  the  POM  to  P  process 
quicker,  simpler  and  more 
transparent  for  companies. 

Details  of  the  proposed 
amendments  are  as  follows: 

•  Cimetidine  —  supply  without 
a  prescription  for: 

a)  The  short-term  symptomatic- 
relief  of  heartburn,  dyspepsia 
and  hyperacidity  provided  the 
maximum  dose  of  cimetidine  is 
200mg,  the  maximum  daily  dose 
is  soomg  and  the  maximum 
treatment  period  is  two  weeks. 

b)  The  prophylactic  management 
of  nocturnal  heartburn  when 
taken  as  a  single  night-time  dose 
of  lOOmg  for  a  treatment  period 
not  exceeding  two  weeks. 

•  Famotidine  —  supply  without 
prescription  for  the  short-term 
symptomatic  relief  of  heartburn, 
dyspepsia  and  hyperacidity 
provided  the  maximum  dose  is 
lOmg,  the  maximum  daily  dose 
is  20mg  and  the  maximum 
treatment  period  is  two  weeks. 

•  Beclomethasone  diproprionate 
—  supply  without  prescription 


for  the  treatment  of  seasonal 
allergic  rhinitis  in  adults  and 
children  over  12  provided  the 
following  conditions  are  met: 

i)  it  is  for  non-aerosol  nasal 
administration 

ii)  the  maximum  dose  is  100 
micrograms  per  nostril 

iii)  the  maximum  daily  dose  is 
200  micrograms  per  nostril 

iv)  the  pack  size  is  restricted  to  a 
maximum  of  200  doses. 

•  Mebendazole  —  Single  oral 
doses  of  mebendazole  for  the 
treatment  of  enterobiasis  have 
been  excluded  from  POM  control 
since  1989.  It  is  proposed  to 
extend  the  availability  to  include: 
a)  A  multiple-dose  family  pack, 
containing  not  more  than  four 
doses  of  lOOmg  each,  for  the 
single-dose  treatment  of  differ- 
ent individual  members  over  the 
age  of  two  years  in  a  family. 

h)  A  two-dose  pack  containing 
not  more  than  lOOmg  mebenda- 
zole per  dose  for  the  repeated 
treatment  of  an  individual  over 
the  age  of  two  years,  each  dose  to 
be  taken  at  least  14  days  apart. 

•  Pseudoephedrine  hydrochlor- 
ide —  The  POM  order  should  be 
amended  to  allow  controlled 
release  preparations  with  a 
maximum  dose  of  90mg  and  a 
maximum  daily  dose  of  180mg 
be  supplied  without  prescription. 

•  Sodium  cromoglycate  The 
Committee  on  Dental  and 
Surgical  Materials  have  advised 
that  aqueous  eye  drops  not 
exceeding  2  per  cent  w/v  and  eye 
ointment  not  exceeding  4  per 
cent  w/w  be  available  for  the 


treatment  of  acute  seasonal 
(allergic)  conjunctivitis. 
Maximum  pack  sizes  would  be 
5ml  for  eye  drops  and  5g  for 
ointment. 

•  Tioconazole  —  This  product, 
with  a  maximum  strength  of  2 
per  cent,  is  exempt  from  prescrip- 
tion control  when  intended  for 
external  application  other  than 
for  vaginal  use.  The  CSM  has 
advised  that  tioconazole 
administered  vaginally  for  the 
control  of  vaginal  candidiasis 
should  also  be  exempt  from  POM 
control. 

In  addition,  the  sale 
over-the-counter  in  pharmacies 
of  Anhydrol  Forte  and  Nicorette 
Plus  chewing  gum  has  been 
proposed. 

The  CDSM  has  advised  that 
the  POM  order  should  be  amended 
to  permit  Corlan  pellets  (2.5mg 
hydrocortisone)  to  be  available 
tor  the  treatment  of  aphthous 
mouth  ulcers.  However,  patients 
under  the  age  of  12  years  should 
receive  medical  advice  before 
treatment. 

It  is  also  proposed  to  update 
the  list  of  individual  topical 
hydrocortisone  creams  and 
ointments  available  for  the 
treatment  of  irritant  dermatitis, 
contact  dermatitis  and/or  insect 
bites. 

Consultation  is  invited  before 
August  31,  1993.  Comments 
should  be  addressed  to  Mr  H.  De 
Vere  Jones  in  Room  1401  at  the 
Medicines  Control  Agency, 
Market  Towers,  1  Nine  Elms 
Lane,  London  SW8  5NQ. 


MP  calls  for 
'immediate' 
pay  deal 

Nigel  Griffiths,  MP  for  Edinburgh 
South  and  Labour's  health  and 
consumer  affairs  spokesman,  has 
tabled  an  Early  Day  Motion  in  the 
Commons  calling  for  the  1993-94 
Scottish  remuneration  settlement 
to  be  implemented  immediately.1 

In  the  Motion,  Mr  Griffiths! 
congratulated  the  Scottish  I 
Pharmaceutical  General  Council! 
and  the  2,500  community  pharma- 
cists for  "leading  the  way  in; 
providing  services  for  half  a 
million  patients  and  members  of] 
the  public  every  day". 

The  motion  goes  on  to  note,! 
with  concern,  that  a  number  of 
"trail-blazing"  services  were 
being  delayed  In'  the  failure  to 
implement  the  1993-94  Scottish! 
settlement,  due  on  April  1. 

Graeme  Millar,  chairman  of 
the  SPGC,  welcomed  the  Motion.  \ 
"The  SPGC  is  frustrated  by  the! 
delay  in  implementing  the 
settlement,  which  would  give  us 
the  base  for  introducing  most  of] 
the  additional  services  rec- 
ommended by  the  Working  Partyji 
Report  on  the  future  of 
community  pharmacy." 

•  More  than  100  MPs  have  now] 
signed  a  Motion  condemning  the 
Government's  failure  to  "properly 
address   the   continuing  and 
growing  threat  to  thousands  of  J 
local  pharmacies". 

•  Nigel  Griffiths,  Labour's  con- 
sumer affairs  spokesman,  has 
called  on  the  Government  to 
inquire  into  the  wide-ranging 
price  differential  for  cosmetics;! 
and  other  products  sold  in  the  i 
UK  and  in  the  US.  He  claims  that, 
on  average,  the  price  of  cosmetics 
is  58  per  cent  higher  in  the  UK. 


Infopoint  systems  into  Vantage  pharmacies 


AAH  are  to  install  50  Infopoint 
systems  in  Vantage  pharmacies 
nationwide. 

The  touch-screen  information 
system  allows  customers  to 
access  information  on  products 
and  services  available  and  are 
being  provided  free  of  charge  to 
selected  AAH-owned  pharmacies. 

Customers  use  the  interactive 
program  to  help  them  through  a 
decision-making  process  which 
defines  their  need  and  lists  OTC 
products  stocked  which  meet 
that  need.  The  customer  can  then 
view  screens  giving  more  product 
details.  Products  will  be  updated 
monthly. 

Only  OTC  products  are- 
featured  and  users  are  prompted 
frequently  to  ask  their 
pharmacist  for  advice. 

Supplied  by  Alphameric 
communications,  Infopoint  will 
be  in  the  shops  at  the  end  of  July. 
Vantage  are  hoping  to  expand  the 
scheme  at  a  later  date. 


TOUCH 

Screen 
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Widening  pharmacist's 
role  'could  take  ten  years' 


The  final  remuneration  package 
will  involve  widening  the  role  of 
the  pharmacist  and  will  probably 
take  about  ten  years  to  be  fully 
operational,  David  Sharpe, 
chairman  of  the  Pharmaceutical 
Services  Negotiating  Committee, 
told  the  Young  Pharmacists' 
Group  on  July  4. 

Addressing  their  Midlands 
conference  in  Crick,  Mr  Sharpe 
pointed  out  that  the  problems  of 
the  pharmaceutical  profession 
were  not  solely  his  responsibility, 
but  also  the  responsibility  of  the 
10,000  pharmacists  practising  in 
the  community. 

Asking:  "Is  there  a  future  for 
pharmacy?",  he  answered  it  with 
another  question:  "Why  should 
there  be  a  future  for  pharmacy? 
Why  should  it  be  treated  differ- 
ently from  other  businesses?" 

The  media  was  full  of  stories  of 
redundancies  affecting  the 
professions,  Mr  Sharpe  explained. 
Dentists,  barristers  and  solicitors 
were  all  experiencing  very  real 
problems  so  why  should 
pharmacy  be  exempt? 


Seven  Boots  in-store  pharmacies 
will  be  open  on  July  26  but  only 
three  applied  for  contracts: 
Sevenoaks,  Camberley  and  Poole. 

Boots  announced  their  intention 
of  opening  seven  stores  within 
Sainsbury  supermarkets,  in- 
itially without  NHS  contracts  in 
May  (C£Z)  May  29,  p999). 

But  opposition  to  the  in-store 
pharmacies  is  mounting,  with 
confusion  in  some  areas  over 
contract  applications. 

Boots  have  applied  for  a 
contract  for  the  in-store 
pharmacy  in  the  Sevenoaks 
Sainsbury  yet,  when  the  store 
opened  two  years  ago,  Kingswood 
Chemists  had  an  application 
turned  down.  Boots  were  among 
those  opposed  to  Kingswood 
then. 

Boots  say  they  are  applying  for 
a  contract  now  because  customer 
shopping  patterns  and  needs 
change  over  time.  They  believe 
there  is  now  a  strong  case  for  an 
NHS  dispensing  service  to  be 
made  available  for  the  convenience 
of  customers  using  the  store. 

Kent  Family  Health  Services 
Authority  subcommittee  is 
holding  a  public  meeting  on  July 
21  to  gauge  feeling  to  the  in- 
store  pharmacy. 

Roy  Thomas,  whose  pharmacy 
would  be  adversely  affected  if 
Boots  receive  a  contract,  has 
collected  500  signatures  on  a 
petition  in  just  one  week 
opposing  the  Boots  contract. 

A  Boots  spokesman  said  if  they 
do  not  receive  the  contract,  they 


Addressing  the  question  of 
whether  a  pharmacist  was  a  tablet 
counter  or  a  health  professional, 
Mr  Sharpe  said  that  tablet 
counting  was  very  easy  and  there 
was  a  large  number  of  pharmacists 
who  did  mil  want  to  change  from 
this  role. 

"Many  will  be  dragged  kicking 
and  screaming  into  the  21st 
century,"  he  said. 

In  terms  of  remuneration, 
payment  for  tablet  counting 
would  become  proportionately 
less  and  less  as  this  was  what  the 
Government  wanted.  Mr  Sharpe 
also  foresaw  the  end  to  front- 
loading  by  the  introduction  of  a 
flat  rate  dispensing  fee  and  an 
increased  professional  fee  or 
allowance,  which  would  be 
modular  and  related  to  the 
number  of  prescription  items 
dispensed.  He  said  he  wanted  to 
see  this  threshold  at  no  more 
than  1,000  per  month. 

Commenting  on  how  fair  this 
was  to  pharmacies  which  dispense 
less  than  the  threshold  amount, 
but  were  not  covered  by  the 


will  review  the  situation  re- 
garding alternative  arrangements 
to  provide  an  NHS  dispensing 
service  for  their  customers. 

In  Dorset  Bill  Ritchie,  public 
relations  officer  for  Dorset  LPC, 
said  that  there  was  a  lot  of 
opposition  in  the  area  from  local 
community  pharmacists,  and  he 
is  describing  the  move  as 
"blatant  leap-frogging". 

In  Hertfordshire,  two  Boots 
in-store  pharmacies  are  to  open 
in  Hemel  Hempstead  and  St 
Albans.  The  St  Albans  branch, 
like  the  one  in  Sevenoaks,  has 
recently  had  a  contract  application 
for  the  premises.  This  was  made 
by  Lloyds  Chemists  and  the 


Fined  for 
improper 
labelling 

An  Ealing  pharmacist  who  failed 
to  keep  his  supplies  of 
prescription  medicines  properly 
labelled  and  dated  was  fined  a 
total  of  £3,000  and  ordered  to  pay 
costs  of  nearly  £4.000  at 
Isleworth  Crown  Court  last  week. 

Ritesh  Shah  of  Oxleay  Avenue, 
Rayners  Lane,  Harrow,  who  runs 
Shiluns  Ltd  in  Ealing,  was 
charged,  with  his  company,  with 
six  offences  under  the  Medicines 
Act  1968.  Both  were  found  guilty 
by  a  jury  on  all  counts.  Six  other 
charges  against  Mr  Shah  alone 
were  dropped. 


Essential  Small  Phannacy  Scheme, 
Mr  Sharpe  said:  "Life  isn't  fair." 

lie  went  (in  to  assure  those 
present  that  the  PSNC  would 
negotiate  the  best  deal  possible 
for  most  contractors  but  there 
would  always  be  a  few  who  would 
lose  out. 

•  In  the  question  and  answer 
session  at  the  end  of  the  meeting, 
Mr  Sharpe  said  that  he  did  not 
often  pin  his  flag  to  the  mast  but 
he  did  feel  that  pharmacy  would 
have  repeat  dispensing  on  a 
limited  basis  within  two  to  three 
years. 

When  asked  about  the 
Pharmacy  Support  Group's 
move  to  put  up  a  candidate  at  the 
Christchurch  by-election,  Mr 
Sharpe  said  that  pharmacists  in 
Australia  had  tried  the  same 
thing  a  number  of  years  ago  and 
had  caused  the  Government  to 
swing  against  pharmacy. 

He  said  he  had  always  been 
apolitical  in  his  negotiations 
with  the  Government  as  he  had 
to  be  able  to  deal  with  the  party 
in  power  at  the  time. 


contract  was  refused  on  May  18 
by  the  FHSA.  There  is  currently 
an  appeal  lodged. 

In  Hemel  Hempstead,  a  nearby 
independent  pharmacist  has 
already  been  granted  a  minor 
relocation  into  the  Sainsbury's 
property.  But  Boots  lease  the 
pharmacy  from  Sainsbury.  Mr 
Malitskie,  the  pharmacist  with 
the  contract  on  the  premises, 
was  unable  to  comment  on  the 
situation  at  present.  Boots  are 
going  ahead  with  re-fitting  the 
shop. 

A  Boots  spokesman  said  the 
circumstances  are  different  in 
each  of  thetwo  cases  and  would 
not  comment  at  this  stage. 


His  pharmacy  was  visited  by 
Mrs  Mary  Brophy,  a  senior  inspec- 
tor of  trie  Royal  Pharmaceutical 
Society,  on  May  26  last  year,  said 
Prosecutor  Peter  Finnegan. 

"This  case  concerns  the 
failure  of  the  defendant,  who  was 
the  superintendent  pharmacist 
of  the  business  he  ran  with  his 
brother,  to  ensure  that  the  law 
was  complied  with  as  far  as  six 
different  prescription  medicines 
are  concerned,"  he  said. 

The  medicines  seized  by  Mrs 
Brophy  bore  no  details  of  the 
medicine,  no  expiry  date  and  no 
batch  numbers. 

"In  the  case  of  withdrawal  by 
the  manufacturers  for  any 
reason,  it  would  not  have  been 
possible  to  properly  identify 
these  drugs,"  said  counsel. 


Competent 
pharmacists 
'nothing  to 
fear  from 
inspectors' 

The  competent,  professional 
pharmacist  should  have  nothing 
to  fear,  and  should  derive  some 
benefit,  from  an  inspector's  visit, 
Sue  Sharpe,  head  of  the  Royal 
Pharmaceutical  Society's  Law 
Department,  told  the  YPG 
meeting. 

However,  the  incompetent, 
unprofessional  pharmacist  should 
fear,  but  the  profession  should 
benefit,  from  an  inspector's  visit, 
she  said. 

In  the  past,  the  Society's  in- 
spectors had  policed  pharmacy 
premises  and  standards  of  prac- 
tice. Now  their  role  had  been 
extended  to  include: 

•  informing  pharmacists  of  the 
standards  required  by  way  of  a 
checklist  sent  out  with  the 
notification  of  visit 

•  encouraging  pharmacists  to 
comply  with  the  standards  as 
well  as,  in  a  small  minority  of 
cases,  insisting  on  improvements 
in  standards 

•  enforcing  the  Society's  Code  of 
Ethics. 

Mrs  Sharpe  also  presented  a 
brief  summary  of  the  proposals 
for  the  new  Pharmacy  Standards 
Tribunal.  This  would  deal  with 
pharmacists'  breaches  of  the 
Code  of  Ethics  which  were  not 
sufficiently  grave  to  warrant 
reference  to  the  Statutory 
Committee,  she  said. 

Cases  will  be  heard  speedily 
with  minimal  formality,  and  the 
Tribunal  would  be  able  to  order 
remedial  work  or  a  financial 
penalty,  she  explained. 

Appeal  to  an  appeals 
committee  would  be  possible, 
although  a  sum  of  money  would 
be  taken  as  a  deposit  from 
appellants  which  would  be  lost  if 
the  appeal  failed. 

The  proposed  Tribunal  now 
had  to  go  to  the  branches  of 
the  Society  for  consultation  and, 
if  accepted,  should  come  into 
force  next  year,  according  to  Mrs 
Sharpe. 

As  far  as  the  Society's 
inspectorate  was  concerned,  its 
target  procedures  would  be: 

•  the  worst  premises  would  be 
selected 

•  there  would  be  an  initial  visit 
to  explain  procedures,  list 
requirements  and  make  a  date 
for  the  next  visit 

•  on  the  second  visit,  a  formal 
report  will  be  made  if  standards 
are  not  acceptable.  A  letter  will 
be  sent  from  the  Law 
Department  setting  the  date  for 
compliance 

•  on  the  third  visit,  if  standards 
are  still  unacceptable,  there  will 
be  referral  to  the  Council  for 
action. 


Boots  go  for  three  'NHS'  Sainsburys 
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Ecolabel  debate  on  animal 
testing  may  be  resolved 


Environmental  criteria  for 
awarding  Ecolabels  have  been 
passed  for  the  first  two  product 
categories,  dishwashers  and 
washing  machines.  But  progress 
with  the  scheme  has  been  slow, 
and  arguments  over  whether 
animal  testing  should  be 
included  in  the  criteria  for 
awarding  Ecolabels  continue. 

Body  Shop  have  been 
threatening  for  some  time  to 
boycott  the  scheme  because  the 
criteria  for  awarding  an  Ecolabel 
does  not  include  animal  testing,  a 
misgiving  shared  by  other  manu- 
facturers, including  Montagne 
Jeunesse. 

But  this  may  be  about  to 
change,  says  David  Wheeler, 
manager  for  environmental 
affairs  at  Body  Shop:  "We  may  not 
be  boycotting  the  Ecolabel  as  we 
have  received  a  letter  from  the 
Board  basically  giving  us  what  we 


were    asking    for,"    he  said. 

This  request  is  that  animal 
testing  be  included  in  the  criteria 
for  awarding  products  an  Ecolabel. 


But  the  Ecolabelling  Board 
have  no  plans  as  yet  to  include 
animal  testing  in  the  criteria, 
says  a  spokeswoman:  "We 
consider  that  a  separate  issue 
covered  by  the  EC  Directive  on 
animal  testing,  which  aims  to 
phase  it  out  by  1998." 

Last  week  saw  the  resignation 
of  the  only  environmental 
campaign  representative  on  the 
UK  Ecolabel  Board,  Tessa  Rob- 
ertson, formerly  of  the  World 
Wide  Fund  for  Nature. 

A  pollution  issues  specialist, 
Ms  Robertson  resigned  from  the 
Ecolabelling  board  due  to 
"disagreements"  over  proposals 
for  criteria  regarding  paper 
products.  Her  replacement  is  yet 
to  be  announced  by  the  Depart- 
ment of  Environment. 

The  adopting  of  the  criteria  for 
dishwashers  and  washing 
machines,  developed  in  the  UK 


over  the  past  two  years,  "marks 
an  important  first  step  for  the 
scheme",  says  chairman  of  the 
UK  Ecolabelling  Board,  Dr 
Elizabeth  Nelson.  However,  she 
criticised  the  slow  progress  of 
the  scheme  to  date  and  called  for 
improved  co-operation  between 
EC  Member  States  and  the 
Commission. 

The  Ecolabel  for  washing 
machines  and  dishwashers  will 
give  consumers  a  guarantee  that 
the  machines  are  efficient  in 
using  water,  energy  and 
detergents. 

Other  Ecolabel  categories  to 
be  covered  by  the  UK  board 
include  light  bulbs,  hairstyling 
aids,  deodorants  and  anti- 
perspirants  and  sanitary  products. 
Pharmacists  should  see  products 
with  Ecolabels  in  the  hairspray, 
lightbulb  and  toilet  tissues 
sectors  soon  after  Christmas. 


'Prescribe  more  to  meet  health  targets' 


Warning  to 
pharmacists 
after  pill 
tragedy 

The  Royal  Pharmaceutical 
Society  of  Great  Britain  and  the 
National  Pharmaceutical  .Associ- 
ation last  week  issued  a  joint 
statement  after  the  death  of  a 
12-year-old  girl  who  took  chloro- 
quine  tablets,  thinking  they  were 
analgesics. 

Pharmacists  are  being  urged  to 
tell  the  public  to  make  sure  that 
children  do  not  have  free  access 
to  medicines,  as  this  incident  is  a 
sober  reminder  that  medicines 
are  potent  substances  and  that,  if 
taken  incorrectly,  can  kill. 

Medicines  must  be  locked  away 
from  small  children.  As  they  get 
older  they  should  be  taught  to 
have  a  responsible  attitude  to 
them,  and  understand  the 
dangers  of  taking  other  people's 
medicines  or  taking  more  than 
the  doctor  or  pharmacist  has 
suggested,  the  statement  says. 

"It  is  also  important  that 
people  are  not  put  off  from 
taking  medicines  as  a  result  of 
this  sad  incident." 

In  a  radio  interview  with  LBC, 
David  Coleman,  the  immediate 
past  president  of  the  Society, 
highlighted  the  public's  worries 
over  malaria  prophylaxis. 

He  said  that  anti-malarial 
tablets  are  safe  if  taken  as 
instructed  by  the  doctor  or 
pharmacist.  It  is  vital  that  people 
visiting  the  tropics  should  take 
proper  precautions  to  protect 
them  against  catching  malaria, 
which  is  still  a  potent  killer. 


Government  figures  showing 
that  many  hypertensives  are  not 
receiving  treatment  have  been 
seized  upon  by  the  Association  of 
the  British  Pharmaceutical 
1  ndustry  as  an  argument  for  more 
drug  expenditure,  not  less. 

The  Association  says  that  if  the 
Government  is  to  meet  its  own 
health  targets,  more  money  has 
to  be  found  for  the  provision  of 
medicines. 

The  health  survey  showed  that, 
of  the  total  adult  population,  16 

Reformed 

drinker 
reinstated 

A  pharmacist  who  overcame  his 
drink  problem  has  won  back  his 
right  to  practise. 

Malcolm  Smith  of  De  Montfort 
House,  Oxford  Street,  Leicester, 
had  been  struck  off  the  Register 
in  April  1991  after  the  Royal 
Pharmaceutical  Society's  Statutory 
Committee  heard  that  he  had 
been  "not  in  proper  control  of 
himself  through  drink  while 
working  as  a  locum. 

He  had  also  appeared  before 
Hinckley  Magistrates  Court 
charged  with  assault  on  his  then 
wife  and  breach  of  the  peace.  He 
was  cleared  of  the  assault  charge 
hut  bound  over  to  keep  the  peace 
for  a  year. 

He  was  also  banned  from 
driving  for  two  years  after  being 
convicted  of  a  drink-driving 
offence. 

Mr  Smith  told  the  Committee 


per  cent  of  men  and  17  per  cent 
of  women  have  raised  blood 
pressure.  Of  these,  almost  75  per 
cent  are  not  receiving  any 
medication. 

The  ABPI  claims  these  figures 
support  fears  that  restrictions  on 
prescribing  are  damaging  patient 
care. 

"While  the  Government  argues 
that  the  current  12  per  cent 
growth  in  prescribing  is  not 
acceptable,  its  own  Chief  Medical 
Officer   produces   evidence  to 


RPSGB  Statutory  Committee 


last  week  he  had  now  overcome 
his  drink  problem.  Under  a 
programme  organised  by  the 
Leicester  Community  Aicohol 
Services,  he  was  still  allowed  to 
drink  occasionally,  although 
never  alone,  and  spirits  were 
forbidden. 

Douglas  Cameron,  senior 
lecturer  for  the  project,  said  Mr 
Smith  had  "clearly  succeeded  in 
tethering  back  his  alcohol 
consumption  to  trivial,  non- 
problematic  levels".  He  had 
occupied  himself  with  classes  in 
foreign  languages  and  computing 
while  unable  to  practise  as  a 
pharmacist. 

Mr  Smith  told  the  Committee 
that  he  hoped  to  do  voluntary 
service  overseas  work  if  re- 
instated. 

Committee  chairman  Gary 
Flather  QC  said  the  Committee 
was  concerned  that  Mr  Smith 
was  still  drinking  but  recognised 
there  was  a  body  of  respectable 
opinion  that  moderate  drinking 
in  some  cases  could  be  as  good  as 
abstinence. 


show  that  more,  not  less,  treat- 
ment is  needed,"  says  Dr  John 
Griffin,  director  of  the  ABPI. 

If  all  the  patients  identified  in 
the  Government's  survey  were 
treated,  the  ABPI  estimates  it 
would  mean  an  annual  increase 
of  between  8  and  12  per  cent  on 
the  current  NHS  medicine  bill. 
However,  this  would  be  offset  by 
savings  in  the  estimated  hospital 
costs  of  treating  cerebrovascular 
disease  of  more  than  £800 
million  a  year. 

Restoration 
likely  in 
January 

A  64-year-old  Swansea  pharmacist, 
struck  off  after  an  "elaborate  and 
sustained  deception"  of  the  NHS, 
has  been  turned  down  in  his 
third  application  to  be  reinstated 
to  the  Pharmaceutical  Register. 

But  Philip  Palmer,  of 
Langland  Bay  Road,  was  told  by 
the  Statutory  Committee  of  the 
Royal  Pharmaceutical  Society 
that  if  he  applied  again  after 
January  1,  1994,  he  would  have 
"a  legitimate  expectation"  of 
having  his  application  granted. 

He  was  struck  off  in  April  1990 
after  being  convicted  by  Swansea 
Crown  Court  on  12  counts  of 
obtaining  property  by  deception. 
He  was  fined  £3,000  with  costs  of 
£20,000  on  August  12,  1989. 

Mr  Palmer  told  the  hearing 
that  he  intended  to  work  only  for 
between  three  and  five  years 
before  retiring. 
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Welsh  recruit 
learning 
facilitators 


w< 


committee  tor 


postgraduate  pharmaceutical 
education  has  created  three 
full-time  posts  for  tutors/learning 
facilitators  to  provide  continuing 
education  to  community  phar- 
macists throughout  Wales. 

The  key  objective  of  the  jobs 
will  be  to  promote  and  deliver  a 
full  range  of  educational  facilities 
and  opportunities  provided  by  the 
Welsh  Centre  to  community  and 
other  pharmacists. 

The  tutors  will  replace  the 
current  network  of  eight 
part-time  local  tutors,  and  will 
provide  a  minimum  of  15  hours 
per  year  of  face-to-face  courses 
for  pharmacists  at  up  to  five  local 
venues  in  each  area.  It  is  intended 
that  95  per  cent  of  pharmacists  in 
Wales  will  be  within  25  miles  of 
their  nearest  venue. 

Tutors  will  visit  pharmacists  at 
least  once  a  year  to  establish  the 
educational  needs  of  the 
individual,  both  in  terms  of 
subject  matter  and  mode  of 
delivery.  They  will  be  able  to  offer 
educational  material  directly, 
including  distance  learning  packs 
and  access  to  computers. 

The  suggested  division  of  areas 
will  be:  North  Wales  (Gwynedd, 
Clwyd  and  part  of  Powys);  Mid 
and  South-West  Wales  (Mid  and 
South  Glamorgan  and  Gwent):  and 
South-East  Wales  (Dyfed,  West 
Glamorgan  and  the  rest  of  Powys). 


Counselling 
guidelines 

A  group  aiming  to  produce 
guidelines  on  counselling  for 
community  pharmacists  will 
involve  pharmacy  organisations 
in  Scotland. 

The  Scottish  Pharmaceutical 
Standing  Committee  have  an- 
nounced their  participation  in 
a  steering  group,  chaired  by 
Professor  Cromarty.  They  will  be 
joined  by  the  RPSGB  Scotland 
and  the  Scottish  Office  (Home 
and  Health  Dept),  among  others. 

The  aim  is  to  produce  guide- 
lines on  counselling  and  advice 
on  medicines  and  appliances  in 
community  pharmacy  practice. 

Graeme  Millar,  chairman  of 
the  SPSC,  says:  "There  is  the 
danger  that  individual  health 
boards  will  set  up  their  own 
guidelines.  This  group  will  make 
effective,  simple  recommen- 
dations to  pharmacists  while 
ensuring  that  there  is  a  sensible 
re-distribution  of  money  for 
these  services." 

•  The  Scottish  Pharmaceutical 
General  Council  has  agreed  to 
sponsor  ten  delegates  for  the 
Aberdeen  "Working  Together  for 
Health"  conference  to  be  held  on 
July  17-18. 
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Education  an 
alternative 
for  alternative 
medicines 

I  have  been  complimentary  to 
the  complementary  medicines 
lobby  for  a  long  time,  but  the 
mavericks  have  continued  to 
cause  problems  for  genuine 
practitioners. 

Alternative  medicine  is  an 
uncontrolled  area  of  medicine 
—  and  therein  lies  not  only  its 
attractiveness  but  also  its 
downfall,  because  I  believe  it 
will  never  attain  true 
credibility  until  its  educational 
standards  are  controlled. 

That  viewpoint  has  recently 
been  endorsed  by  a  British 
Medical  Association  report 
which  calls  for  a  single 
regulating  body  for  each 
therapy  (C&D  July  3,  p5).  At 
the  risk  of  being  swamped  by 
criticism,  I  would  go  further 
and  consider  that  a 
fundamental  change  is 
necessary  in  the  way  all  health 
professionals  are  trained  — 
and  the  alternative  therapies 
must  now  be  included  in  this 
classification. 

The  BMA  report 
acknowledges  the  growth  of 
alternative  medicine  and 
suggests  a  basic  scientific 


foundation  course  for  all 
students. 

To  authenticate  these 
therapies,  and  at  the  same  time 
break  down  the  barriers  of 
suspicion  that  presently  exist 
between  mainstream  medicine 
and  the  alternatives,  an 
obligatory  three-year  Bachelor 
of  Medicine  degree  should  be 
instituted  for  all  aspiring 
health  professionals  —  and 
that  includes  medics, 
pharmacists  and  dentists. 

With  a  prerequisite  of  this 
foundation  degree,  the 
practitioner  could  then  train 
into  his  own  particular 
speciality  with  a  second 
qualification,  authenticated  by 
a  college  system  of 
examination,  entitling  him  to 
practise  within  that  field.  The 
registration  and  professional 
control  of  all  these  disciplines 
could  then  be  effectively 
controlled  by  a  single 
regulatory  body  which,  by 
definition  and  exclusion,  would 
then  ensure  a  credibility  of 
practice  the  present 
fragmented  system  can  never 
hope  to  achieve. 

Popularising 
the  PSG 

The  Pharmacy  Support  Group 
has  suddenly  found  itself 
extremely  popular  and 
inundated  with  requests  for 
copies  of  the  literature  devised 
by  Hertfordshire  pharmacist 
Robin  Clark  to  publicise  his 
opposition  to  the  current 
remuneration  proposals  (C&D 
July  3,  p5). 

I  am  not  surprised,  but  1 
suspect  their  popularity  is 
more  a  consequence  of  Mr 
Clark's  entrepreneurial  flair  in 
achieving  a  13  per  cent  rise  in 
prescription  volume  than  in 
any  political  desire  to  belong  to 
this  particular  ginger  group. 

The  pharmacists  most 
interested  in  this  venture  will 
probably  be  the  single 
independent  or  small  group  so, 
despite  the  increased  volume 
apparently  being  illusory  if  all 
participate,  the  principal 
benefit  could  come  from  the 
public  demonstrating  their 
support  by  reverting  to  their 
local  independent  pharmacy  in 


Topical 

REFLECTIONS 


preference  to  the  uniformity  of 
the  larger  multiples. 

Cynic  I  may  be,  but  if  a  high 
profile  campaign  can  put  the 
proverbial  "boot"  on  the  other 
foot,  then  my  stamped 
addressed  envelope  will  he  in 
I  he  next  post  and  the  PSG  will 
have  gained  another  member! 

True  price  of 
care  in  the 
community 

The  number  of  psychiatric 
patients  for  whom  I  supply 
regular  medication  has 
increased  quite  noticeably  over 
the  past  few  years  as  the  policy 
of  treating  these  patients  in  the 
community  and  closing  large, 
institutionalised,  psychiatric 
hospitals  has  taken  effect. 

What  was  a  rare  event  is  now 
commonplace  and,  whereas 
many  of  these  patients  have 
adapted  well  and  integrated 
successfully  into  the 
community,  others  do  provide 
problems  in  the  pharmacy. 

One  particularly  difficult 
gentleman,  I  shall  call  him 
Michael,  receives  his 
medication  weekly  and  it  is 
obvious  even  to  my  untrained 
eye  that  he  is  very  disturbed. 

The  other  day  I  had  cause  to 
question  Michael's  prescription 
with  the  GP  and,  despite 
careful  explanation  as  to  why  I 
had  to  go  through  this  process, 
the  reaction  of  threatened 
violence  to  the  shop  and  my 
staff  was  quite  frightening. 
Fortunately,  a  period  of  careful 
talk  and  an  unexplained  sudden 
swing  of  mood  in  Michael 
averted  a  possibly  dangerous 
situation  but,  in  the  future, 
however  well  I  come  to  know 
Michael,  a  similar  situation 
could  recur. 

The  humour  in  training  my 
staff  in  self-defence  exists  but, 
nevertheless,  Michael  has 
shown  me  that  the  underlying 
reasons  are  very  real. 

I  am  in  the  forefront  of  the 
treatment  of  psychiatric 
patients  in  the  community  and 
in  constant  contact  with  the 
patient,  yet  neither  myself  nor 
my  staff  have  had  any  formal 
training  in  how  to  deal  with 
potentially  dangerous 
situations.  Granted  I  have  so 
far  avoided  any  disasters,  but  I 
would  have  preferred  official 
recognition  of  pharmacy's  vital 
role  in  treating  patients  like 
Michael  and,  at  least,  the 
opportunity  of  attending  a 
course  on  how  best  to  deal 
with  the  more  difficult  cases. 
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Millions  of 
women  get  \ 
migraine, 
and  you're 
the  man 
with 

Migraleve.. 


As  many  as  one  in  ten  people  are  migraine  sufferers. 

For  them,  prompt  relief  can  feel  like  a  miracle.  Only 
you  stock  Migraleve  -  the  no.  1  treatment  for  migraine,  the 
no.  3  strong  analgesic  in  pharmacy.* 

Stock  more  of  Migraleve  12's  and  a  lot 
more  people  could  have  a  lot  to  thank  you  for. 

♦Based  on  OTC  cash  sales.  Nielsen  March  199X 


PINK  TABLETS 


YELLOW  TABLETS 


Migraleve 


FAST  RELIEF 
FOR  MIGRAINE 
HEADACHE, 
NAUSEA  AND 
VOMITING 


It  could  make  you  very  popular 


Charwell  Pharmaceuticals  Ltd.,  Charwell  House. 
Wilsom  Road,  Alton,  Hampshire  GU34  2TJ. 


Medical  matters 


Breast  feeding  offers 
protection  from  cancer 


Breast  feeding  protects  against 
the  development  of  breast  cancer 
in  young  women,  concludes  a 
study  published  in  the  British 
Medical  Journal. 

Researchers  interviewed  755 
women,  diagnosed  with  breast 
cancer  before  the  age  of  36,  and 
an  equal  number  of  closely 
matched  controls.  Information 
was  obtained  from  the  women  on 
their  use  of  contraceptives, 
duration  of  breast  feeding,  each 
liveborn  child,  timing  of  return  of 
menses  and  other  risk  factors  for 
breast  cancer. 

It  was  found  that  the  risk  of 
developing  breast  cancer 
decreased  with  increasing 
duration  of  breast  feeding  and 
with  the  number  of  babies 
breast-fed  for  more  than  three 
months.  Breast  feeding  a  baby  for 
more  than  three  months  did  not 
appear  to  confer  any  further 
reduction  in  risk. 

The  number  of  babies  not 
breast-fed  was  positively  asso- 
ciated with  risk  of  breast  cancer. 

No  relation  was  found  between 
the  age  at  first  breast  feeding  and 
risk  of  breast  feeding.  Nor  was  the 
number  of  births  found  to  be 
related  to  the  risk  of  breast  cancer 
among  parous  women. 

One  possible  mechanism  for 
the  negative  association  between 
breast  feeding  and  breast  cancer 
could  be  the  prolonged  lactational 
amenorrhoea  in  women  who 
breast  feed.  Menses  returned  at  a 
median  duration  of  six  months  in 


Osteoporosis 
treatment 
guide 

The  first  comprehensive  patient 
guide  to  treatments  available  in 
the  UK  for  osteoporosis  has  been 
launched  by  the  National 
Osteoporosis  Society.  It  contains 
the  latest  information  on  all  the 
medications  which  can  effectively 
halt  bone  loss,  particularly 
alternatives  to  hormone 
replacement  therapy,  together 
with  guidance  on  diet,  exercise, 
pain  relief  and  prevention  of  falls. 

Copies  can  be  obtained  by 
sending  a  cheque  for  £1  and  a 
SAE  for  28p  to  the  National 
Osteoporosis  Society,  PO  Box 
10,  Radstock,  Bath  BA3  3YB. 


women  who  breast-fed  for  up  to 
nine  months,  and  after  12  months 
in  women  who  continued  breast 
feeding  for  more  than  a  year. 

Patti  Rundall  of  the  Baby  Milk 
Action  Group  welcomed  the 
study.  "It  makes  it  clear  that 
breast  feeding  is  good  for  the 
mother  as  well  as  the  baby." 

Christine  Russell,  head  of 
nutrition  at  Cow  &  Gate,  does 
not  foresee  the  report  will  affect 


the  baby  milk  market  as  it  only 
refers  to  breastfeeding  in  the  first 
three  months.  For  mothers  who 
cannot  or  do  not  wish  to 
breastfeed  after  this  time 
babymilks  are  the  alternative. 

A  spokesman  for  Milupa  said 
that  the  evidnce  seems  to 
confirm  the  theory  that  breast 
feeding  reduces  the  risk  of  breast 
cancer.  "Milupa  have  always  said 
that  breast  feeding  is  best." 


Many  HIV  infected  people 
unaware  of  status 


Almost  half  (49  per  cent)  of  the 
3,556  adults  with  known  dates  of 
first-positive  HIV  test  results  have 
been  unaware  of  their  infection 
for  up  to  nine  months  before 
AIDS  was  diagnosed.  In  a  study, 
published  in  the  British  Medical 
Journal,  lack  of  awareness  was 
associated  with  a  number  of 
characteristics.  They  are: 

•  Infection  through  heterosexual 
contact 

•  AIDS  reported  outside  the 
Thames  regions 

•  Being  non-white 

•  Men  were  more  likely  to  be 
unaware  than  women 

•  15-24  and  over-50  age  groups 
People  diagnosed  in  1992  were 

least  likely  to  be  unaware  of  HIV 
infection. 

People  aware  of  their  HIV 
infection  for  a  short  period  before 
diagnosis  of  AIDS  were  more 
likely  to  die  in  the  month  that 


AIDS  was  diagnosed  than  those 
who  had  been  aware  of  their 
infection  for  at  least  ten  months. 

The  authors  admit  that  people 
who  are  unaware  that  they  have 
HIV  infection  are  not  necessarily 
unaware  of  their  risk  of  being 
infected. 

However,  lack  of  awareness  of 
HIV  infection  delays  the  initiation 
of  therapy.  To  obtain  maximum 
benefit  from  early  treatment  and 
prophylaxis,  people  must  be 
aware  of  their  infection  well  in 
advance  of  the  diagnosis  of  AIDS. 

Recent  data  has  raised  questions 
about  the  best  time  to  start 
anti-retroviral  therapy,  but 
prophylaxis  against  the  commonest 
life-threatening  opportunistic 
infection,  Pneumocystis  carinii, 
has  been  shown  to  reduce  its 
incidence.  Health  education 
must  be  reassessed  to  ensure  it 
is  reaching  these  groups. 


Majority  of  population  have 
CHD  risk  factors 


Only  12  per  cent  of  men  and  11 
per  cent  of  women  in  the  UK  are 
free  from  the  four  major  risk 
factors  associated  with  coronary 
heart  disease  (CHD)  and  stroke, 
according  to  a  major  health 
survey  by  the  Government. 

Stroke  and  coronary  heart 
disease  cause  approximately  two- 
fifths  of  all  deaths  in  the  UK. 
Raised  blood  pressure,  smoking, 
heavy  drinking  and  lack  of 
exercise  are  all  contributory 
factors  to  these  two  conditions. 
Around  one  in  five  of  those 
surveyed  had  high  levels  for  three 
of  the  four  risks  and  2  per  cent  of 
men  and  3  per  cent  of  women  had 


high  levels  of  all  four. 

Among  all  the  adults  surveyed, 
16  per  cent  of  men  and  17  per 
cent  of  women  had  raised  blood 
pressure,  almost  three-quarters 
of  whom  were  taking  no 
medication  to  lower  it. 

Dr  Kenneth  Caiman,  the 
Government's  chief  medical 
officer  has  set  out  measures  to 
lower  vulnerability  to  these 
diseases.  His  "list  of  challenges" 
includes  taking  the  stairs  instead 
of  the  lift  or  escalator,  eating 
fresh  fruit,  giving  up  smoking, 
protecting  yourself  from  the  sun 
and  reducing  stress  —  "Take  a 
ten  minute  time-out  every  day." 


AlfaD 

The  vitamin  D  analogue 
alfacalcidol  is  now  available  from 
Du  Pont  Pharmaceuticals  under 
the  trade  name  AlfaD.  The 
capsules  are  indicated  in 
conditions  where  calcium 
metabolism  is  disturbed  due  to 
impaired  la-hydroxylation.  AlfaD 
is  available  in  two  strengths 
0.25mcg  (100,  £12.08)  and  lmcg 
(30,  £10.80).  Du  Pont 
Pharmaceuticals  Ltd.  Tel:  0462 
482648. 

Toradol  inj  10mg 

Toradol  (ketorolac  trometarol)  is 
now  available  in  a  10mg  strength, 
in  ampoules  of  1ml  (£10.90).  It  is 
the  first  non-steroidal  anti- 
inflammatory in  the  UK  to  gain  a 
licence  for  use  as  a  bolus  IV 
injection  for  short-term 
management  of  moderate  to 
severe  post-operative  pain.  Syntex 
Pharmaceuticals  Ltd.  Tel:  0628 
33191. 

Convex  stomas 

The  new  Impression  range  of 
convex  ostomy  products  from 
Hollister  is  designed  for  the 
management  of  retracted  or  flush 
stomas.  The  range  is  available  on 
the  Drug  Tariff.  Hollister  Limited. 
Tel:  0734  775545. 

Trisequens  threes 

The  single  pack  size  (1x28)  of 
Trisequens  and  Trisequens  Forte 
is  being  discontinued.  Novo 
Nordisk  Pharmaceuticals  Ltd. 
Tel:  0293  613555. 

Tenidap 

Pfizer  has  filed  a  product  licence 
application  in  the  UK  for  Enablex 
(tenidap),  a  cytokine  modulator 
for  the  treatment  of  rheumatoid 
arthritis.  Pfizer  Ltd.  0304 
616161. 

Ativan  inj  short 

Due  to  production  difficulties, 
Ativan  injection  will  be  out  of 
stock  for  the  next  few  weeks. 
Further  supplies  are  expected  to 
become  available  towards  the  end 
of  August.  Wyeth  Laboratories. 
Tel:  0628  604377. 

Bayer  shorts 

Bayer  pic  regret  that,  due  to 
changes  at  the  source  of  supply, 
Canesten  Powder,  Migravess  and 
Migravess  Forte  are  still 
unavailable.  Bayer  pic.  Tel: 
00635  39000. 

Berk  brands 

Berk  has  branded  three  of  its 
products:  cimetidine  200mg 
tablets  x  120  becomes  Ultec; 
dipyridamole  lOOmg  tablets  x  100 
has  been  branded  Modaplat  (list 
price  has  fallen  from  £11.62  to 
£7.36),  and  naproxen  500mg 
tablets  x  100  has  been  branded 
Timpron  (list  price  increased  to 
£22).  Berk  Pharmaceuticals.  Tel: 
0532  380099. 
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Counterpoints 


Brita  add  first  water 
filter  for  babies 


Brita,  manufacturers  of 
water  filter  systems,  are 
launching  at  the  end  of  the 
month  what  they  claim  is 
the  first  water  filter 
specifically  for  babies  — 
the  Brita  Baby. 

Brita  Baby  uses  a  two 
cartridge  system.  The  first 
cartridge  reduces  nitrate 
content,  while  the  second 
reduces  carbonate 
hardness  by  removing 
chlorine  and  heavy  metals 
such  as  copper.  In  addition, 
a  gauze  filter  prevents 
unwanted  particles  passing 
through  the  filtered  water. 

Brita  Baby  is  suitable  for 
children  under  six  months, 
after  which  the  filter  can 
be  used  as  a  normal  water 
filter  for  all  the  family  by 
removing  the  top  funnel 
and  inserting  a  standard 
Brita  cartridge. 

Each  cartridge  will  treat 
up  to  60  litres  of  water 
(depending  on  nitrate 


content).  Retail  price  is 
£29.99  with  cartridge 
replacement  sets  at  £7.99. 


Brita  Baby  is  available 
from  the  end  of  July. 
Brita.  Tel:  0932  770599. 


Mothers  put  trust  in  pharmacists 


Three  out  of  ten  mothers 
say  they  would  be  happy 
for  pharmacists  to 
prescribe  medication  for 
them,  according  to  the 
1993  Farley's  report. 
Fewer  would  feel  confident 
in  the  midwife,  health 
visitor  or  practice  nurse 
prescribing  for  them. 

Of  those  mothers,  77 
per  cent  would  be  most 


confident  in  their 
pharmacist  prescribing  for 
thems,  with  65  per  cent 
saying  they  would  be 
happy  for  pharmacists  to 
prescribe  for  their  baby. 

Three-quarters  of 
mothers  view  pharmacists 
as  experts  on  medicine  and 
two-thirds  feel  they  are 
well  qualified  to  advise 
them  on  their  babies' 


_   AN    w  £ 
I    DUAL  ACTION 


TCP's  dual-action  antiseptic  cream  has  redesigned 
packaging  to  give  a  distinct  brand  image  across  the  range, 
so  as  to  appeal  particularly  to  mothers.  The  new  look 
incorporates  a  white  background  with  a  red  First  Aid  label. 
A  human  shadow  on  the  side  of  the  box  points  to  a  list  of 
the  problems  for  which  the  cream  can  be  used.  Chemist 
Brokers  Ltd.  Tel:  0705  219900 


ailments.  The  main  reason 
mothers  would  like  the 
pharmacist  to  be  able  to 
prescribe  is  convenience. 

Items  which  would  be 
popular  for  the  pharmacist 
to  prescribe  are 
painkillers,  eye  drops, 
decongestants,  thrush 
remedies  and 
contraceptives. 

The  most  common  baby 
ailment  which  mothers 
seek  pharmacists'  advice 
on  is  teething.  Other 
common  subjects 
discussed  include  nappy 
rash,  cradle  cap  and  choice 
of  medication.  But  only  36 
per  cent  would  ask  their 
local  pharmacist  about 
feeding  their  baby. 

Smoking  during 
pregnancy  is  still  a  major 
problem,  with  30  per  cent 
of  mothers  continuing  to 
smoke  during  the  first 
three  months,  half  of  them 
aged  16-24. 

The  message  about 
pre-conceptual  care  seems 
to  be  getting  through, 
with  almost  half  of 
mothers  making  some  sort 
of  preparation  before 
conceiving.  The  1993 
Farley  Report.  Crookes 
Healthcare.  Tel:  0602 
507431. 


Sanatogen  add 
vegetarian  vitamin 


Sanatogen  are  launching  a 
one-a-day  vitamin 
supplement  designed 
specially  for  vegetarians 
and  vegans. 

Sanatogen  Vegetarian  is 
gelatine-free  and  contains 
iron,  zinc,  vitamin  B12, 
vitamin  D,  vitamin  B6, 
calcium,  riboflavin,  folic 
acid  and  copper.  These 


vitamins  and  minerals  will 
combat  possible 
nutritional  deficiency 
among  vegetarians  and 
vegans,  say  Sanatogen. 

The  product  is  available 
as  a  30-day  pack  (£2.69)  or 
a  60-day  pack  (£4.49). 
Roche  Nicholas  Consumer 
Healthcare.  Tel:  0707 
328128. 


■ 


Sanatogen 


Added  value  from 
Elizabeth  Arden 


Elizabeth  Arden  are  giving 
consumers  a  good  reason 
to  purchase  Lip  Spa,  their 
water-based  lipstick.  From 
September  25,  they  will 
receive  a  free  Lip  Spa 
when  they  buy  one  in  a 
choice  of  four  shades. 

Also  on  offer  this 
Autumn  is  a  coffret 


containing  a  selection  of 
Elizabeth  Arden  products 
for  £39.50.  These  include 
Ceramide  Time  Complex 
capsules,  Ceramide  Eyes 
capsules,  Ceramide 
moisture  cream,  Red  Door 
EDT  spray  and  Lip  Spa. 
Elizabeth  Arden.  Tel: 
071-224  1213. 


1  £"C0*Err£ 


Ml"  t** 

e.     |  Kg*** 


Nicorette  15mg  patches  are  now  available  in  a  pack  of  three 
which  will  retail  at  £7.99.  Point  of  sale  material,  including 
a  poster  and  showcard,  are  available.  Kabi  Pharmacia.  Tel: 
0908  661101 
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Most  common  indigestion 
symptoms  are  caused  by 
excess  acid  in  the  stomach. 
That's  why  Asilone  is  so 
effective.  By  neutralising 
excess  acid,  the  balanced 
formula  of  Asilone  Liquid 
provides  rapid  and  lasting 
relief  of  acid  indigestion 
and  heartburn.  Asilone  also 
contains  dimethicone,  an 
established  treatment  for 
flatulence.  By  contrast, 
many  other  antacids  offer 
little  relief  from  wind 
And  because  Asilone  is  low 
in  sodium,  it  can  be 
recommended  to  people 
on  low-sodium  diets  -  unlike 
some  rafting  agents. 
Recent  clinical  data'  confirm 
Asilone  Liquid's  efficacy, 
reinforcing  the  reasons  why 
doctors  prescribe  Asilone. 
And  why  you  can  confidently 
recommend  it  for  acid 
indigestion,  heartburn  and 
wind 


Asilone 

AVAILABLE  ONLY  FROM  PHARMACIES 
aluminium  hydroxide  light  magnesium  omde. 


GET  10  THE  CORE  OF 
THE  PROBLEM 

Product  information.  Asilone  Liquid  White  s.scenso"  waning  in  eacn  5°"!  d'eo  aluminum  hydroxide  8P420mg  lgw  magnesium  oxide  BP  7C~g,  activated  dime*  :n  135mg  Pack  Size:  200m  Asilone  Tablets  Ea 
hydioxde  BP  500mg,  activated  dimetnicone  270mo.  also  contains  SjCiose  tig  Pack  Size:  2-  Dosage:  Adjlts  and  cnid'er  over  12  years;  5-lOm!  Ugud/ 1  or  2  tab'ets.  taken  before  mea  5  ard  a*  Deot.^e  Uses:  Fof  the  re'»roi  ndigestio'  l:atulence  v 
heartburn  Contra-indications:  Should  not  be  taken  oy  severely  dedicated  persons  or  those  with  renal  impairment  Side  effects:  Ra'e  v.ir  nese  oi?oa'at'0"$  but      nc'ude  :onstipa!'or  :  jia  hoea  Warnings  Aniacds  •-, 
absorption  ot  tetracyclines,  nfamoc",  wan>*  and  digox<n  -  if  taken  at  same  time  Not  recommended  m  flatulent  abtftrw-a*  wmv  oossbly  iereo  to  rsstnj  obstructior  Pregnancy  Not  recommended  iunrg  trs'  trimester  Overdosage  Nc 
'eponefl  Product  Licence  No  Asilone  Liquid  0327/0058,  Asilone  Taolers  0327/0055  RSP:  LctO  200-  [2  35  Tablets  24  £255  GSL  -  Pharmacy  only  dist'butior  Apr  '993  Reference        r  ■  -.  '       Heate  .to  ilo-mghen      •  :: 


Henkel  put  £2.5m 
into  Aapri  relaunch 


The  Aapri  brand  has  been 
given  a  new  look  and  more 
products  have  been  added 
to  the  range,  backed  by  a 
£2.5  million  advertising 
campaign. 

New  products  include 
Aapri  2  in  1  cleanser  and 
toner  (£3.29  200ml). 
suitable  for  use  morning 
and  evening.  Hydrogel  is 
an  oil-free  intensive 
moisturiser  in  a  gel 
formulation,  containing 
pro-vitamin  B5  and 
microspheres  for  a 
time-release  action  (£4.49 
50ml).  Protective  Daily 
Moisturiser  (£4.49  50ml) 
contains  UVA  and  UVB 
filters  plus  pro-vitamin  B5. 
Aapri  Bodylotion  (£3.29 
200ml)  is  non-greasy  and 
easily  absorbed,  says  the 
company. 

The  Aapri  gentle  facial 
scrub  product  has  been 
reformulated,  making  it 
suitable  for  the  most 


sensitive  skins,  according 
to  Henkel. 

The  new-look  Aapri 
packaging  still 
incorporates  the  apricot 
symbol,  but  has  been 
refined  with  improved  and 
updated  graphics 


to  broaden  its  appeal. 

The  £2. 5m  support 
package  includes  television 
advertising,  in-store 
promotions,  sampling  and 
a  consumer  leaflet.  Henkel 
Cosmetics.  Tel:  081-804 
3343. 


Confident  move  into 
digital  tampon  sector 


Hygieia  are  expanding 
their  presence  in  the 
tampon  market  with  the 
launch  of  Confident 
non-applicator  tampon. 

Like  the  existing 
Confident  applicator 
tampon,  the  new  product 
features  the  fine 
non-woven  coverstock  said 
to  reduce  fibre  shedding. 

The  tampons  will  be 
available  in  two  packs 
sizes,  12s  and  24s,  and  in 
regular  and  super 
absorbancies.  The 
Confident  range  will  be 
supported  by  a  £1  million 
advertising  campaign. 

The  company  has 
carried  out  a  survey  to  find 


out  women's  attitudes 
towards  menstruation  and 
how  tampons  are  marketed. 

Half  of  the  women 
questioned  in  the  20-45 
age  group  said  they  never 
changed  their  tampon  or 
towel  brand,  but  said  they 
would  be  more  likely  to  if 
they  believed  a  new 
product  offered  genuine 
benefits. 

The  majority  of  women 
no  longer  find  purchasing 
sanitary  products  a  source 
of  embarassment,  with  57 
per  cent  of  them  making 
their  purchases  in 
supermarkets  with  the 
weekly  shop.  Hygieia.  Tel: 
091-549  7775. 


Focus  on 
lips  and 
lids 

Lips  and  eyes  feature 
strongly  in  the  next  phase 
of  Max  Factor's  relaunched 
cosmetics. 

Moisture  Rich  lipstick 
has  an  improved 
formultion  which  gives 
softer,  c   amier  colour. 
Available  n  pearl  and 
creme  vai  i  w  ts,  there  are 
seven  new  sh,  des. 

High  Definil  m 
eyeshadow  is  now  available 
in  duo  format  in  a  choice 
of  ten  combinations 
(,£4.49).  Procter  & 
Gamble.  Tel:  081-568 
4333. 


Disprin  ad 
breaks  new 
ground 

Reckitt  &  Colman  have 
launched  an  innovative 
advertising  campaign  for 
Disprin,  designed  to 
highlight  the  "everyday" 
nature  of  headaches. 

Using  colour  cartoon 
strips,  the  advertisement 
will  run  until  December 
and  will  feature  in  many 
national  newspapers. 

In  addition,  T-shirts  and 
cards  will  be  produced 
bearing  the  cartoons, 
offered  via  consumer 
write-ins.  Reckitt  & 
Colman  Products. 
Tel:  0482  26151. 


Multibuy 

Summer 

bonanza 

N&P  are  offering  profit 
margins  in  excess  of  26  per 
cent  throughout  July  on 
products  from  the  Elida 
Gibbs  personal  care 
range. 

Among  the  key  brands 
promoted  in  multi-buy 
fashion  are:  Signal, 
12x50ml  plus  10  per  cent 
extra  free  at  £4.45  (rrp  of 
£0.59);  Harmony 
Hairspray.  6x200ml  plus 
25  per  cent  extra  free  at 
£3.59  (rrp  £0.95);  Timotei 
Shampoo  Original, 
6x200ml  plus  25ml  extra 
free  at  £4.29  (rrp  £1.15); 
Lynx  Bodyspray,  6x1 50ml 
at  £7.89  (rrp  £2.09);  and 
Sure  Anti-perspirant, 
6x150ml  plus  20ml  extra 
free  at  £5.25  (rrp  £1.39). 

The  prices  will  be  held 
from  July  10  until  July  30. 
Nurdin  &  Peacock  Cash 
and  Carry  Ltd.  Tel: 
081-946  9111. 

Extra  £1m 
support 
for  Dettol 

Dettol  is  to  benefit  from 
another  £1  million 
television  advertising 
campaign,  beginning  this 
month,  following  the 
success  of  the  Dettol  Fresh 
variant.  Reckitt  &  Colman 
Products  Ltd.  Tel:  0482 
26151. 


Express  yourself  with 
Gamier  colours 


Expressions  by  Gamier  is 
a  new  range  of 
semi-permanent  hair 
colourants,  offering 
vibrant,  yet  gentle  colour. 

Following  a  successful 
launch  in  Europe, 
Expressions  offer  ten 
wash-in-wash-out  shades 
lasting  six  to  eight  washes. 

Gamier  say  that  they 
will  provide  bold,  radiant 
colour  that  remains  true 
by  incorporating  three 
dyes  in  each  shade, 
which  all  wash  out  at 
approximately  the  same 
rate.  There  is  no  peroxide 
or  ammonia  in  the 
formulation  and  cationic 
surfactants  leave  hair  soft 
and  shiny,  say  Gamier. 


Expressions  will  not 
cover  grey  hair  and  should 
not  be  used  on  hair  that 
has  been  coloured, 
bleached,  highlighted  or 
treated  with  henna.  The 
colourant  should  be 
applied  to  towel-dried  hair, 
left  for  30  minutes,  then 
rinsed  out. 

With  a  retail  price  of 
£3.29,  sell-through  begins 
this  week;  floor  stands  and 
cards  are  available. 

Coinciding  with  the  £1.8 
million  advertising  spend 
in  September  will  be  a 
window  display 
competition  giving  the 
chance  to  win  a  trip  to 
Euro-Disney.  Gamier.  Tel: 
071-937  5454. 


Diabetic  bar  goes  nuts 


Celtic  Chocolates  have 
added  Cordialle  milk 
chocolate  bar  with 
hazelnuts  to  their  diabetic 
chocolate  range. 


Sweetened  with  fructose, 
it  retails  at  £0.51  for  a  35g 
bar  and  comes  in  outers  of 
12  bars.  Celtic  Chocolates. 
Tel:  0745  887867. 


Water  is  the  key  to 
smoother  lips 


Aquasmooth  is  a  new 
range  of  water-based 
lipsticks  from  Leichner. 

Smooth  and  non-greasy 
in  texture,  the  lipstick 
contains  spring  water  to 
moisturise  lips.  Choose 
from  six  Autumn  shades, 
including  caramel,  red, 
burgundy,  wine,  tangerine 
and  crimson.  Aquasmooth 
retails  at  £3.75. 

Also  new  for  Autumn 


are  nine  forest  fruit  eye 
shadows.  The  three  new 
single  shadows  (£2.75)  are 
terracotta,  slate  grey  and 
purple.  There  are  three 
new  duos  (£3.75):  pink  and 
plum  tones,  grey  and  blue 
plus  burgundy  and  grey. 
Stock  is  available  for  the 
lipsticks  and  eyeshadows 
from  the  end  of  August. 
Network  Management.  Tel: 
0252  29911. 
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PARAMOL  Tablets  are  a  different  type  of 
pain  reliever.  Their  unique  combination 
of  500  mg  paracetamol  with  7.46  mg 
dihydrocodeine  makes  them  one  of  the 
most  effective  analgesics  that  can  be  sold 
over  the  counter. 

And  because  this  is  the  first  time 
that  dihydrocodeine  has  been  available 
without  a  prescription,  it  means  you  can 
offer  your  customers  a  different  way 
to  fight  pain,  when  they  find  simple 
analgesics  inadequate. 

Make  sure  you're  stocking  and 
recommending  PARAMOL  Tablets  to  your 
customers.  Because  now  you  really  have 
got  the  power  to  hit  back  at  pain. 


PARAMOL 

YOU  CANT  HIT  PAIN  MUCH  HARDER 
12  1  ABLETS 


Abbreviated  Product  Information.  Presentation:  Each  white  tablet  engraved  PARAMOL 
contains  500  mg  paracetamol  BP  and  7.46  mg  dihydrocodeine  tartrate  BP.  Indications:  For  the 

relief  of  headache,  migraine,  feverish  conditions,  period  pains,  toothache  and  other  dental  pain, 
backache  and  other  muscular  aches  and  pains.  Dosage  and  Administration:  PARAMOL  should, 
if  possible,  be  taken  during  or  after  meals.  Adults  and  children  over  12  years:  1  or  2  tablets  every 
four  to  six  hours.  Do  not  exceed  8  tablets  in  any  24  hour  period.  Children  under  12  years:  Not 
recommended.  Contra-indications,  Warnings,  etc:  Contra-lndications:  Respiratory  depression, 
obstructive  airways  disease.  Precautions:  Dihydrocodeine  may  induce  the  release  of  histamine, 
therefore  caution  should  be  exercised  before  dispensing  PARAMOL  Tablets  to  asthmatic  patients, 
or  patients  with  allergic  disorders.  Use  in  pregnancy  and  lactation  There  is  no  or  inadequate 
evidence  of  safety  in  human  pregnancy  but  the  drug  constituents  have  been  used  for  many  years 
without  apparent  ill  consequence.  Side-Effects:  Side-effects  are  rare  in  therapeutic  doses. 
Constipation,  if  it  occurs,  is  readily  treated  with  a  mild  laxative.  Legal  Category:  P  Package 
Quantities  and  Price:  £2  19  for  pack  of  12  tablets  Product  Licence  Number:  PL  0337/0190. 
Product  Licence  Holder:  Napp  Laboratories  Limited,  Cambridge  Science  Park,  Milton  Road, 
Cambridge  CB4  4GW.  UK.  Tel  0223  424444.  Member  of  Napp  Pharmaceutical  Group.  Further 
information  is  available  from  Napp  Laboratories  Limited.  Date  of  Preparation  11  5  93 
©PARAMOL  and  the  NAPP  device  are  Registered  Trade  Marks.  ©Napp  Laboratories  Limited  1993 


Available  only  from  pharmacies. 
DIHYDROCODEINE  &  PARACETAMOL 

PARAMOL 


TABLETS 


The  Power  You've  Always  Needed 

Consumer  Products  Division, 
Napp  Laboratories  Limited,  Cambridge  Science  Park, 
Milton  Road,  Cambridge  CB4  4GW.  riuAPP^ 
Tel:  0223  424444. 


Napp  address  scabies 
with  video  training 


The  Mysterious  Case  of  the 
Scaly  Rash  is  a  scabies 
training  video  from  Napp 
Consumer  Products 
Division.  It  highlights  the 
condition  and  discusses 
the  differential  diagnoses 
together  with  treatment. 

The  company  has  also 
produced  a  guide  which 
reviews  the  various  skin 
disorders  that  can  be 
confused  with  scabies, 
helping  a  correct  diagnosis 
of  scabies  to  be  made. 

According  to  Napp.  the 
number  of  cases  of  scabies 
being  diagnosed  and 
treated  by  GPs  has 
increased  markedly  in  the 
past  few  years. 

Since  1988,  the  number 
of  Royal  College  of  General 
Practitioners  weekly 
returns  has  doubled  for 
scabies  treatment.  Napp 
say  there  is  the  possibility 
of  an  epidemic,  with 
the  number  of  cases 
continuing  to  rise  during 
the  next  few  years. 

Scabies  has  been 
comparatively  rare  and 
many  GPs  may  not  be 
familiar  with  the 
condition.  For  further 
information  on  the  video 
and  guide  contact  Napp 
Consumer  Products.  Tel: 
0223  424444. 


SCABIES 

A 

guide  to 
diagnosis  and 
treatment 


Point  the 
way  to 
Polaroid 

Polaroid  have  produced 
signage  for  operators  of 
their  Studio  Express 
passport  photo  system. 

There  is  a  Studio 
Express  swing  sign  for 
outside  the  store  and  an 
illuminated  sign. 

Polaroid  are  also 
producing  a  window  strip, 
door  strip,  counter  cards 
and  posters.  Polaroid.  Tel: 
0727  859191. 


Healthy 

eating 

fuels 

sweetener 
sales 

The  market  for  low  calorie 
sweeteners  continues  to 
grow  in  an  increasingly 
health-conscious 
population.  Now  worth 
£55.5  million,  growth  of 
16  per  cent  is  predicted  for 
the  next  year,  according  to 
the  1993  sweeteners  report 
compiled  by  Searle. 

The  market  is  divided 
into  three  sectors: 
products  made  from 
aspartame  (51  per  cent); 
saccharin  (46  per  cent); 
and  a  mixture  (3  per  cent). 
The  main  players  in  the 
market  are  Canderel, 
Hermesetas,  Sweetex, 
Natrena  and  Flix. 

Some  15  per  cent  of  the 
population  use  sweeteners 
regularly,  purchasing  19.3 
million  packs  a  year.  The 
market  is  biased  towards 
women  aged  45  and  over, 
although  consumers  of 
aspartame  products  tend 
to  be  aged  35-44. 

Tablets  take  a  65.5  per 
cent  sterling  share,  while 
granules  are  up  11  per 
cent  on  last  year.  Searle. 
Tel:  0494  521124. 


(What  a  relief  for  everyone) 

PAIN 

RELIEF 

WITHOUT 

PILLS 

FOR  THE  RELIEF  OF  BACKACHE,  RHEUMATIC 
&  MUSCULAR  PAIN,  SPRAINS  AND  STRAINS. 

Product  Licence  held  by  Diomed  Developments  Ltd.  Further  information  available  from  DDD  Ltd., 
94  Rickmansworth  Road,  Watford,  Herts  WD1  7JJ.      Active  ingredient  ibuprofen  B.P.  5.0%  w/w. 


Roche  launch 
re-usable  Kylettes 


New  from  Roche  comes  a 
range  of  re-usable 
absorbent  pad  called 
Kylettes  for  the 
management  of  light  to 
moderate  urinary 
incontinence. 

Packed  in  fives,  Kylettes 
measure  30x10cm  with  an 
absorbency  of  150ml.  The 
pad  is  inserted  into  the 
marsupial  pant  with  the 


pink  side  nearest  to  the 
body.  When  soaked,  it  can 
be  removed  and  washed. 

For  heavier 
incontinence,  two  Kylettes 
can  be  used  at  once. 

The  pads,  which  carry 
the  Kylie  200  wash 
guarantee,  are  priced  at 
£6.79  trade.  Roche 
Products  Ltd.  Tel:  0494 
711228. 


Active  promotion 
from  Neutrogena 


To  support  their  recently 
launched  Active  Cleansing 
range,  Neutrogena  are 
running  a  £750,000 
multi-media  campaign. 

For  the  first  time,  a 
woman's  monthly 
magazine  has  been 
transformed  into  an 
advert.  The  front  cover 


model  of  the  July  issue  of 
New  Woman  also  appears 
on  the  inside,  her  face 
cleansed  by  Active 
Cleansing.  Television 
advertising  demonstrates 
the  transformation  from 
made-up  image  to  natural 
look.  Neutrogena.  Tel: 
081-858  9718. 


On  TV  Next  Week 


CTV  Grampian  C4  Channel  4 

B  Border  U  Ulster 

BSkyB  British  Sky  C  Granada 

Broadcasting  A  Anglia 

C  Central  CAR  Carlton 

CTV  Channel  Islands  GMTV  Breakfast 

LWT  London  Weekend  Television 


STV  Scotland  (central) 

Y  Yorkshire 

HTV  Wales  &  West 

M  Meridian 

TT  Tyne  Tees 

W  Westcountry 


Arrid  Extra  Dry: 

LWT,  A,  C,Y,  TT,U 

Colgate  Total: 

All  areas 

Cussons  Imperial  Leather  soap: 

All  areas  except  LWT,  GMTV 

Gillette  Sensor: 

All  areas 

Gillette  Series: 

All  areas 

Impulse  Dynamique: 

All  areas  except  U,  CTV,  LWT 

Just  for  Men: 

All  areas 

Lil-lets: 

C,  A,  LWT,  CAR.  BSkyB 

Lynx: 

All  areas  except  U,  CTV,  LWT 

Nicotinell  patch: 

All  areas 

Nurofen: 

All  areas 

Pears  Pure  Body  Care: 

All  areas 

Scholl: 

C,  G,  A,  STV,  Y,  TT,  GMTV 

Seabond: 

C,  A,  M 

Seldane: 

GMTV 

Shock  Waves: 

CAR,  C4 

Slim-Fast: 

All  areas 

Wrigley's  Extra  and  Orbit: 

All  areas 
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'  if 


feminesse. 


LONG  I  .  uTl.NO 
FROM  *'ITHW 


ONLY  NEW  FEMINESSE  GEL 
ELIMINATES  'FISHY' 
VAGINAL  ODOUR  FROM  WITHIN. 


)EL 


eminesse. 


ELIMINATES  VAGINAL  ODOUR 


RESTORES  LONG  LASTING 
FEMININE  FRESHNESS 
FROM  WITHIN 


A/w  Feminesse  Gel  isn't  a  deodorant  or  a  wash.  Quite  simpiy 
it  is  a  gel  with  a  unique  action  that  works  from  inside  the  vagina  to 
eliminate  unpleasant  'fish/  odours,  which  are  caused  by  a  loss  of 
natural  vaginal  acidity. 

LONG  LASTING 

just  one  application  will,  for  over  three  days,  maintain  the 
natural  acid  balance  so  essential  to  vaginal  health. 

New  Feminesse  Gel  employs  Columbia  Laboratories '  unique  and 
patented  bioadhesive  technology.  The  mildly  acidic  ingredient 
polycarbophil,  with  its  special  long  lasting  bioadhesive  property  helps 
to  maintain  a  natural  vaginal  pH. 

NEW 


PROVEN  SUCCESS 

You  can  recommend  fast  acting  Feminesse  Gel  with  confidence, 
because  hundreds  of  those  women  with  a  fishy'  odour  problem  have 
already  reported  their  satisfaction  *  and  preference  for  it. 

New  Feminesse  Gel  introduces  a  refreshing  new  product  to  the 
Feminine  Hygiene  section  in  your  pharmacy. 

For  more  information  about  New  Feminesse  Gel  and  assistance 
on  how  best  to  display  it! 

Contact:  Columbia  Laboratories  I  UK)  Limited,  PO  Box  24,  Rye, 
Fast  Sussex  TN31  7BF  Tel:  0797224833.  Fax:  0797224844. 

GEL 


eminesse 


ELIMINATES  VAGINAL  ODOUR 


Because  long-lasting  freshness  comes  from  within. 


"otumbu  Libmiotits  Ml  limited, 


Seven  Seas  Pulse  Pure  Fish  Oils  have  been  relaunched 
with  new  packaging.  On-pack  information  explains  the 
benefits  of  the  oils  and  Omega-3  has  been  flashed  across 
the  pack.  The  relaunch  is  being  supported  bv  television 
advertising.  Seven  Seas.  Tel:  0482  75234 


Clarins' 

Autumn 

shades 

Clarins  are  looking  to 
Autumn  with  cosmetic 
shades  for  the  season,  plus 
a  new  eyeliner. 

New  lipstick  shades  are 
Deep  Currant,  Gentle  Rose 
and  Brandy  (£9  each). 

Clarins  black  eyeliner 
(£11)  is  a  liquid 
formulation  with 
micronised  powders  to 
ensure  long-lasting 
performance.  Clarins.  Tel: 
071-629  2979. 


Safari  for 
men  in  UK 

Safari  for  men,  by  Ralph 
Lauren,  is  being  launched 
in  the  UK  with  a  complete 
line  of  men's  toiletries. 

The  18-piece  collection 
includes  aftershave  splash, 
shave  gel,  shower  gel,  soap 
and  shampoo. 

It  is  available  this 
month  from  a  range  of 
selected  department  stores 
and  will  be  on  sale 
nationwide  later  in  the 
year.  Prestige  and 
Collections.  Tel:  081-979 
6699. 


Rowenta's 

magazine 

incentive 

Rowenta  have  teamed  up 
with  National  Magazines  to 
offer  consumers  free 
subscriptions  when  they 
purchase  electrical 
products. 

During  August  and 
September,  consumers  can 
claim  a  free  three-month 
subscription  to  a  choice  of 
eight  magazines,  including 
Cosmopolitan,  Good 
Housekeeping  and  She, 
when  they  buy  any 
Rowenta  electrical 
product.  Rowenta.  Tel: 
0372  277511. 


Earex 
leaflets 

Seton  Healthcare  have 
produced  a  new  Earex 
advisory  leaflet  on  ear 
syringing  as  a  reference 
guide  for  customers. 

Originally  aimed  at 
practice  nurses,  the  leaflet 
explains  in  question  and 
answer  form  the  simple 
process,  and  how  the  use 
of  ear  drops  before 
syringing  can  make  the 
task  easier  for  the  nurse. 
Seton  Healthcare  Group 
pic.  Tel:  061-652  2222. 


HI  llll  llll  llll 

linn    urn  inn 
■minimum  iiniiiiiiiiiiiu 
mini    tint  milium 
iiiiiniiiiimiiiiii  minimi 
■■■ii 

in 


FOR  ON  THE  SPOT 
PAIN  RELIEF 


(We  just  had  to  rub  it  in) 

PAIN 

RELIEF 

WITHOUT 

PILLS 

FOR  THE  RELIEF  OF  BACKACHE,  RHEUMATIC 
&  MUSCULAR  PAIN,  SPRAINS  AND  STRAINS. 

Product  Licence  held  by  Diomed  Developments  Ltd.  Further  information  available  from  DDD  Ltd., 
94  Rickmansworth  Road,  Watford,  Herts  WD1  7JJ.      Active  ingredient  ibuprofen  B.P.  5.0%  w/w. 


Eurax  now  GSL 

Eurax  Cream  (30g,100g) 
and  Eurax  Lotion  (100ml) 
are  now  classified  within 
the  GSL  legal  category. 
Zyma  Healthcare.  Tel: 
0306  742800. 

Hair  discounts 

Unichem  are  offering 
customers  33.3  per  cent 
discounts  on  their  own- 
label  haircare  range  of 
products  until  the  end  of 
July.  Unichem.  Tel: 
081-319  2323. 

Free  film 

Agfa  are  offering  consumers 
a  free  XRG  200  film  when 
they  buy  two,  in  the  form 
of  a  triple  pack. 
Agfa-Gevaert.  Tel:  081-569 
2131. 

Sea  therapy 

Jan  Dekker  Ltd  are  the  UK 
distributors  for  French 
marine-based  range  Nature 
Algues.  Products  include 
sunscreens,  soaps  and 
skincare  and  anti-cellulite 
treatments.  Jan  Dekker. 
Tel:  0730  895511. 

Vichy  offer 

Throughout  July  and 
August,  Vichy  are  offering 
their  Regenium  product  at 
a  reduced  price  of  £13.50 
(usually  £17)  while  stocks 
last.  Cosmetique  Active. 
Tel:  0235  526747. 

Total's  'Watch' 

A  "moving"  wristwatch 
poster  for  Colgate- 
Palmolive's  Total 
toothpaste  will  feature  in  a 
prominent  London  site 
during  July. 
Colgate-Palmolive.  Tel: 
0483  302222. 

Macleans  on  TV 

Macleans  Active 
Mouthguard  is  being 
promoted  in  a  £1.5  million 
television  campaign.  The 


advertisement  emphasises 
the  product's  breath 
freshening  and  plaque 
fighting  benefits,  and  runs 
until  the  end  of  July. 
Smithkline  Beecham.  Tel: 
081-560  5151. 

Capsules  added 

A  30-pack  size  of  Fish  Oil 
and  Odourless  Garlic 
capsules  are  being  added  to 
the  Healthilife  range.  A 
one-a-day  formulation,  it 
retails  at  £2.99.  Healthilife. 
Tel:  0274  595021. 

New  FSC  look 

FSC  introduce  new 
labelling  coupled  with 
environmentally  friendly 
shelf  talkers.  The  Health 
and  Diet  Company.  Tel: 
0204  707420. 

AAH  teats 

AAH  are  to  introduce 
Vantage  medium/fast  flow 
silicone  teats  (£6  for  12 
trade;  rsp  £0.89)  while 
silicone  orthodontic 
medium/fast  flow  twin 
packs  cost  £6.96  for  12 
(£1.05).  AAH.  Tel:  0928 
717070. 

Pregnancy  kit 

BHR  Pharmaceuticals  have 
launched  the  Cameo  home 
pregnancy  test  kit,  a  single- 
test  kit  retailing  at  £7.76. 
BHR  Pharmaceuticals.  Tel: 
0203  353742. 

New  direction 

From  July,  Bourjois  will 
take  over  the  selling  of 
Parfum  Ungaro  brands  in 
independent  pharmacies  in 
Scotland,  England  and 
Wales.  Bourjois  Ltd.  Tel: 
071-287  3051. 

Moving  on 

Whitehall  Laboratories  are 
moving  to  Huntercombe 
Lane  South,  Taplow, 
Maidenhead,  Berks.  Their 
new  telephone  number  is 
0628  669011. 


Philips  have  developed  a  new  idea  in  merchandising, 
producing  a  special  display  unit  which  is  designed  to  show 
off  one  of  each  of  their  best-selling  models.  The  carton  is 
delivered  to  stockists  fully  assembled  and  lists  the  features 
and  benefits  of  each  model  on  the  rear,  making  it  easy  for 
stockists  to  see  at  a  glance  the  key  points.  Philips  Domestic 
Appliances  and  Personal  Care.  Tel:  081-689  2166 
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Fqt  your  customers  its  more  than  just  a  pain. 

Its  an  irritation^ .  ~ 


Household  detergents,  perfumes,  nickel  in  jewellery,  insect  bites  can  all  cause  painful  skin 
irritations,  including  allergic  and  irritant  contact  dermatitis.  And  you  can't  recommend  a  more 
effective  treatment  tor  these  conditions  than  1%  hydrocortisone. 

Hc45,  the  leading  OTC  1%  hydrocortisone,  is  a  non-greasy  cream  that  reduces  the  redness 
and  swelling  of  irritated  skin.  It  also  relieves  itching,  soothes  and  calms  the  soreness  of  the  skin 
and  promotes  healing. 

Research  also  shows  that  customers  follow  your  directions  and  use  Hc45  correctly1.  As  you 
know,  proper  use  means  twice  a  day  for  seven  days  or  less.  In  between  those  treatments,  generous 
application  of  Cream  E45  can  provide  extra  soothing  relief. 

No  wonder  Hc45  is  recommended  more  than  any  other  OTC  hydrocortisone  cream.  And 
no  wonder  we  see  Hc45  as  an  essential  part  of  the  complete  skin  care  programme  provided  by  the 
E45  range.  For  detailed  information  on  Hc45 

and  the  full  range  of  E45  products,  contact:   ~  Hydrocortisone  cream 

Crookes  Healthcare  Limited,  Nottingham  NG7  2LJ. 


REDUCES  INFLAMMATION 
AND  CALMS  IRRITATED  SKIN 


EFFECTIVE  TREATMENT  FOR  INFLAMED  &  IRRITATED  SKIN 


REFERENCE:  1  Mortin  Homblin  Research,  The  Purchasing  of  OTC  Hydrocortisone,  Jonuory,  1990  PRODUCT  INFORMATION:  Hc45 :  Smooth  white  cream  containing  hydrocortisone  ocetate  BP  1%  w/w  Uses:  Foi  the  relief  of  irntant  contact 
dermatitis,  allergic  contact  dermatitis  and  insect  bite  reactions  Dosage  and  administration:  Apply  sparingly  to  a  small  area,  once  or  twice  a  day,  for  a  maximum  of  7  days  Contro-indicotions,  warnings  etc:  H(45  should  not  be  used  on  the 
eyes  or  face,  the  ano-genitol  area  or  on  broken  or  infected  skin,  including  impetigo,  cold  sores,  acne  or  athlete's  foot  The  product  should  not  be  used  in  pregnancy  or  in  children  under  10  years  without  medical  advice  Package  quantity:  Tube 
containing  1 5g  RSP:  £2.29  Legal  category:  P  Product  licence  number:  PL  032//0039  Cream  E45:  White  bland  emollient  cream  which  contains  white  soft  paraffin  BP  1 4.5°o  w/w,  light  liquid  poraffm  Ph  Eui  1 2.6%  w/w  and  hypoollergemc 
anhydrous  lanolin  1  0%  w/w  Uses:  For  the  symptomatic  relief  of  dry  skin  conditions,  where  the  use  of  on  emollient  is  indicated,  such  os  flaking,  chapped  skin,  ichthyosis,  traumatic  dermatitis,  sunburn,  the  dry  stage  of  eczema  and  certain  dry 
coses  of  psoriasis  Dosage  and  administration:  Apply  to  the  affected  port  two  or  three  times  daily  Contra  indications,  warnings  etc:  Cream  E45  should  not  be  used  by  patients  who  ore  sensitive  to  ony  of  the  ingredients  Package 
quantities:  Tubes  containing  50g  Tubs  containing  1 25g  and  also  500g  RSP:  Tube  50g  £1 .60.  Tub  1 25g  £3.20.  Tub  500g  £7.55  Legal  category  GSL  Product  licence  number:  PL  0327/5904  Crookes  Healthcare  Ltd.  Nottingham  NG2  3AA. 


Act  now  or 
pay  later! 

I  must  congratulate  Chemist  & 
Druggist  on  its  excellent 
coverage  of  the  latest  Pharmacy 
Support  Group  meeting  near 
Walsall  on  June  19  (C&D  June 
25,  pll57) 

Once  again  the  PSG  was  able 
to  provide  a  credible  platform 
for  an  important  organisation 
within  and  outside  the 
profession  to  voice  its  concerns 
at  the  internecine  nature  of 
remuneration  negotiations 
taking  place  between  the 
Pharmaceutical  Society 
Negotiating  Committee  and  the 
Department  of  Health. 

I  believe  coverage  of  the 
meeting  did  not  adequately 
emphasise  PSG  chairman 
Hemant  Patel's  concerns  about 
the  National  Audit  Office  report 
on  community  pharmacies  in 
England  (May  1992),  when  its 
proposed  recommendations  are 
being  used  as  a  vehicle  for  the 
changes  in  remuneration  from 
the  DoH. 

Mr  Patel  said  the  NAO  report 
arrived  at  the  optimum 
economic  size  of  a  pharmacy 
dispensing  3,333  prescriptions 
per  month,  using  the 
Department's  final  labour  cost 
inquiry  of  1987  —  the  use  of 
useless  and  out  of  date  figures! 
I  understand  that  this  figure  is 
now  likely  to  be  in  excess  of 
4,000  prescriptions  per  month. 


The  NAO  report  using  only 
one  criteria  —  that  of 
accessibility  (out  of  a  possible 
40-plus  criteria)  —  came  to  the 
sweeping  conclusion  of  moving 
to  a  single-tier  fee  with  an 
optimal  size  of  pharmacy.  The 
accessibility  criterion  is  not  even 
defined  by  the  Government. 

What  Mr  Hemant  Patel  called 
"the  hot  potato  concerning 
accessibility"  was  passed  on  to 
the  Royal  Pharmaceutical 
Society.  Will  our  "profession" 
never  learn? 

There  is  a  great  deal  of  truth 
in  sayings  made  from  experience 
and  wisdom,  and  pharmacists 
need  to  turn  quickly  to  "united 
we  stand,  divided  we  fall". 

Wake  up  you  pharmacists! 
Believe  in  yourselves  otherwise 
you  will  have  no  one  to  blame 
but  yourselves  if  you  end  up  as 
shop  keepers  instead  of 
respected  professionals  and 
members  of  the  primary  health 
care  team. 


Rakesh  Panesar 

Sheldon,  Birmingham 

Buzz  bars 
bite  back 

The  sneering  comments  of 
Xrayser  regarding  Guarana 
packaging  in  general,  and  our 
company  in  particular  (Xrayser, 
June  19),  are  not  pretty 


ADVERTISING 
SUPPORT 


(It's  the  least  we  could  do  for  the  brand  leader) 

PAIN 

RELIEF 

WITHOUT 

PILLS 

FOR  THE  RELIEF  OF  BACKACHE,  RHEUMATIC 
&  MUSCULAR  PAIN,  SPRAINS  AND  STRAINS. 

Product  Licence  held  by  Diomed  Developments  Ltd.  Further  information  available  from  ODD  Ltd., 
94  Rickmansworth  Road.  Watlord,  Herts  WD1  7JJ.      Active  ingredient  ibuprofen  B  P.  5.0%  w/w. 


and  could  lead  your  readers 
astray. 

As  readers  will  know,  there  is 
no  requirement  to  indicate 
caffeine  levels  on  packaging  at 
the  moment.  Certainly,  tea, 
coffee,  and  chocolate  and  cola 
drinks  all  refrain  from 
indicating  caffeine  levels.  This 
seems  to  me  more  open  to 
criticism  than  in  the  case  of 
Guarana,  where 
the  caffeine  level  in  the 
recommended  daily  usage  can 
be  as  little  as  one  sixth  of  that  in 
a  cup  of  coffee,  or  only  half  that 
in  one  cup  of  tea. 

For  example:  cup  of  coffee 
(brewed)  100-200mg;  cup  of 
coffee  (instant)  60-100mg;  cup 
of  tea  40-100mg;  cola  drink 
(40-50mg);  and  guarana  lg 
(recommended  daily  usage) 
35mg. 

It  is  also  scurrilous  of  your 
writer  to  suggest  that  a 
deliberate  attempt  has  been 
made  to  mystify  the  consumer. 
There  is  no  foundation  for  this 
attack. 

If  he  had  not  heard  of 
guaranine  as  the  chosen  name 
for  the  active  ingredient  in  its 
country  of  origin,  he  could 
easily  have  looked  up  C&D 
August  22,  1992,  where  he  could 
have  read:  "Investigations 
have  isolated  a  crystalline 
substance  called  guaranine 
(otherwise  known  as 
tetramethylxanthine)  with  a 
chemical  structure  virtually 
identical  to  caffeine." 

But,  of  course,  it  is  always 
easier  to  shoot  from  the  lip  than 
undertake  even  the  tiniest  bit  of 
research. 

I  am  afraid  I  must  further 
take  exception  to  Xrayser's 
suggestion  that  the  words  on 
the  pack:  "The  Lifeforce  of  the 
Amazon  ...  revered  for  centuries 
as  the  legendary  sacred  food  of 
the  Amazon  Indians"  represent 
"marketing  hype  of  (this) 
intensity". 

Any  definition  of  marketing 
hype  suggests  a  whole, 
souped-up  package  of  measures 
going  well  beyond  a  few 
adjectives  in  the  pack  copy.  But 
Xrayser  paints  with  a  broad 
brush,  and  is  quick  to  roll  out 
the  self-appointed  zealot's 
purple  prose  when  castigating 
an  "uncontrolled  excess  of  the 
opportunist  minority". 

Sad  to  see  a  grand  old  man  of 
journalism  stooping  to  this  sort 
of  half-baked  mud-slinging. 

Guarana  has  a  long  pedigree. 
Probably  before  your 
correspondent  was  even  out  of 
nappies,  it  was  featured  in  the 
British  Pharmacopeia  as,  among 
other  things,  a  remedy  for 
migraine.  And  with  its  new 
acceptance  as  a  mild  energiser 
and  stimulant  growing  here  — 
as  it  already  has  in  the  US, 
Europe  and  Japan  —  more  will 
be  seen  of  the  Rio  Amazon 
Guarana  range. 

This  Rio  range  of  products 
represents  a  high-profile  (and 


highly-profitable)  line  for 
pharmacists,  already  an 
established  success  in  the  health 
food  trade. 


Ben  Nash 

Marketing  director 

Rio  Trading  Company  (Health)  Ltd 

Travel  with 
Churchill! 

Each  year  the  Winston 
Churchill  Memorial  Trust  offers 
opportunities  for  UK  citizens  to 
travel  overseas  to  undertake 
study  projects  related  to  their 
trade,  profession  or  interests. 
They  can  widen  their 
experience,  make  contacts 
abroad  and  bring  back 
knowledge  to  this  country  for 
the  benefit  of  their  work  and  the 
community. 

A  leaflet  and  poster  giving 
further  information,  and 
showing  the  categories  in  which 
the  Travelling  Fellowships  are 
offered  in  the  coming  year,  are 
available,  tel:  071-584  9315.  One 
or  more  of  these  categories  may 
be  of  particular  interest  — 
sports  injuries,  the  dental 
profession,  continence, 
alternatives  to  the  use  of 
animals  in  medical  and 
scientific  research-reduction, 
replacement  and  refinement. 

Many  people  are  unaware  that 
these  Travelling  Fellowships  are 
available  to  applicants  of  any 
age,  from  all  walks  of  life, 
irrespective  of  academic  or 
professional  qualifications,  and 
others  are  diffident  to  ask  unless 
they  are  encouraged. 

Sir  Richard  Vickers 

Director  general 

Winston  Churchill  Memorial  Trust 

Iron  clad 
Galfer! 

Following  Galen's  recent 
correspondence  regarding 
changing  the  ferrous  fumarate 
concentration  of  Galfer  and 
Galfer  FA  (C&D  June  19, 
pi  121 ),  we  would  like  to 
clear  up  a  slight 
misunderstanding  which 
appears  to  have  occurred. 

Although  the  ferrous 
fumarate  concentration  has 
increased  from  290mg  to 
305mg,  the  amount  of  available 
elemental  iron  still  remains 
lOOmg.  This  change,  I  have 
been  told,  relates  to  the 
manufacturing  processes 
involved. 

Therefore,  although  the 
ferrous  fumarate  concentration 
has  changed,  both  Galfer  and 
Galfer  FA  still  give  the  same 
therapeutic  effect.  They  also 
look  the  same  as  before. 

Linda  Armstrong 

Marketing  services  manager 
Galen 
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)DUCT  INFORMATION 
entation  Canesten  10%  VC  is 
lable  as  a  single  pre- filled 
icator  containing  5g  of  10% 
rimazole  vaginal  cream. 
esten  1  is  available  as  a  single 
nal  tablet  containing  500mg 
rimazole  and  an  applicator  in 
;h  to  place  the  tablet  tor 
rtion.  Uses  Candidal 
nitis.  Dosage  and 
ninislration  Canesten  10% 
Adults  Insert  the  contents  of 
pre-filled  applicator 
jvaginally,  preferably  at  night 
esten  1.  Adults  Place  the 
esten  1  vaginal  tablet  in  the 
icator,  and  insert 
ivaginally,  preferably  at  night 
'dren  Since  both  of  these 
lucts  are  used  with  an 
icator,  paediatnc  usage  is  not 
mmended  Contra- 
cations  Hypersensitivity  to 
rimazole  Side-Effects  Rarely 
cnts  may  experience  local 
I  burning  or  irritation 
lediately  after  inserting  the 
m.  Hypersensitivity  reaction 
occur.  Use  in  Pregnancy  In 
nal  studies  clotrimazole  has 
been  associated  with 
:ogenic  effects  but  following 
administration  of  high  doses 
its  there  was  evidence  of 
□toxicity.  The  relevance  of 
effect  to  topical  application 
umans  is  not  known, 
/ever,  clotrimazole  has  been 
I  in  pregnant  patients  for 
a  decade  without 
butable  adverse  effects  It  is 
efore  recommended  that 
rimazole  should  be  used  in 
nancy  only  when  considered 
:ssary  by  the  clinician.  If 
1  during  pregnancy  extra  care 
ild  be  taken  when  using  the 
icator  to  prevent  the 
iibility  of  mechanical  trauma, 
idental  Oral  Ingestion  In 
event,  routine  measures  such 
astnc  lavage  should  be 
ormed  as  soon  as  possible 
r  ingestion  Pharmaceutical 
:autions  Canesten  10%  VC 
not  store  above  25°C 
esten  1  No  special  storage 
autions  are  necessary  Legal 
egory.  P  Retail  Selling 
:e  £5  95  for  each  product 
duct  Licence  Number 
esten  10%  VC  PL  0010/0136, 
esten  I  PL  0010/0083.  Date 
'reparation  August  1992 
erences:  1.  Cohen  L  ,  Curr 
IRes  Opin  1985;  9  (8):  520-3. 
iilsom  L,  Forssman  L  Am  / 
let  Gynecol  1985;  152  (7/2): 
-961 

ayer  pic,  December  1992 
■egistered  trademark  of 
er  AG  Bayer  and("Y-iare 
emarks  of  Bayer  AG. 
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IF  IT'S  THRUSH, 
RECOMMEND  CANESTEN 


a  free  copy  of  the 
'essional  Guide,  contact: 
er  pic.  Pharmaceutical 
iness  Group,  Bayer  House, 
wberry  Hill,  Newbury, 
cshire  RGI3  IJA 


Following  its  introduction,  Canesten  has  become  one  of  the 
most  successful  OTC  brands  ever. 

It  is  available  either  as  vaginal  cream  or  vaginal  tablet/ 
pessary,  which  gives  your  customers  the  choice  of  two 
presentations  of  the  same  effective  treatment  (over  90%  of 
all  women  successfully  treated  with  a  single  dose1,2). 

This  success  further  reinforces  Canesten's  position  as  the 
unchallenged  market  leader,  both  as  a  prescription  and  OTC 
therapy.  And,  given  the  reception  of  Canesten  by  your 
customers,  it  contributes  to  your  success  as  well. 

We  at  Bayer  shall  continue  to  support  you  with  heavy 
investment  in  advertising  and  a  complete  range  of  educational 
materials  for  consumers  and  your  staff.  To  make  sure  Canesten 
stays  ahead  of  the  field,  we  are  rolling  out  Canesten  TV 
advertising  in  many  more  regions  and  stepping  up  advertising 
in  women's  journals. 

Please  make  sure  your  stock  is  at  an  adequate  level;  and 
contact  us  for  a  copy  of  the  comprehensive  Professional  Guide 
and  other  educational  materials. 

_® 


Canesten 


clotrimazole 
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The  glittering  prizes 


An  ambitious  young 
pharmacist  in  a 
small  historic  town 
wants  to  improve 
his  already 
successful  business. 
Consultant  John 
Kerry  offers  a  few 
suggestions 

Mr  L  took  over  the 
management  of  this  pharmacy 
earlier  this  year.  It  is  doing  all 
right,  but  the  ambitious  young 
manager  is  not  happy  with  that 
—  he  wants  more  and  why  not? 

He  is  convinced  that  there  is  a 
lot  more  to  be  had  and  he  is 
probably  right.  "How  to 
increase  the  business"  is  his 
dilemma  and  we  all  know  that 
he  is  not  alone. 

This  is  not  a  sick  business 
looking  for  a  cure,  but  one  in 
reasonable  shape  which  would 
like  to  get  fitter  and  win  more 
prizes.  Before  recommending  a 
course  of  exercises,  important 
influencing  factors  have  to  be 
taken  into  account. 

All  locations  are  unique;  this 
one  is  intriguing.  A  small 
historic  town  which  is  one  of 
the  top  10  "musts"  for  overseas 
visitors.  Typically,  such  a  town 
has  a  section  near  the  hotels 
and  camping  sites  heaving  with 
snap-happy,  free-spending 
visitors. 

Then  there  is  the  other  part, 
off  the  tourist  beat,  serving  the 
resident  population.  Mr  L's 
shop  is  in  this  area,  but  it  is  only 
a  minute's  walk  from  the  "big 
time". 

An  attractive,  prosperous 
town  brings  other  problems. 
The  established  housing, 
although  not  grand,  is  highly 
desirable  and  highly  priced. 
Young  couples  cannot  afford  to 
buy  houses  within  a  mile  of  this 
pharmacy. 

As  a  result,  the  population  is 
heavily  weighted  towards  the 
over-60s,  who  have  been  living 
in  the  town  for  decades.  This 
means  very  little  baby  business, 
but  a  great  deal  of  profitable 
counter  medicine  sales  and 
repeat  prescriptions. 

Mew  population 

The  population  of  this  town  has 
increased  considerably  since  the 
!970s.  The  demand  for 
inexpensive  housing  resulted  in 
a  h'jge  dormitory  development 
on  the  outskirts,  virtually  a  new 
towi 

Mr  L's  pharmacy,  being  the 
closesi,  gained  a  lot  of  business 
from  this  development  until 
another  op  ned  in  the  centre 
of  the  new   <  "-.iiation.  At  Mr 
L's  pharmacy  prescriptions 
went  down  by  2,000  items  a 
month  and  countei   ales  by  50 
per  cent. 

Currently  the  pharmacy 
dispenses  just  over  3,000  items 
per  month  and  takes  under 
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Year  ending  Nov  9 1  (£) 

Year  ending  Nov  92  (£) 

Sales 

96,183 

103,724 

Dispensing  fees  (NHS) 

40,343 

43,167 

Rebates  for  materials  used  (NHS) 

257,794 

284,049 

394,320 

430,940 

Opening  stock 

38,936 

Purchases 

335,729 

336,759 

Closing  stock 

(38,936) 

(43,418) 

296,793 

332,277 

Gross  profit 

97,527  (24.73%) 

98,663  (22.89%) 

Wages  and  National  Insurance 

48,150 

50,750 

Rent 

11,400 

11,400 

Rates 

2,700 

3,140 

Light  and  heat 

700 

900 

Insurance 

750 

750 

Print  &  post,  stationery,  advertising 

400 

350 

Telephone 

350 

300 

Repairs  and  renewals 

600 

400 

Subscriptions  and  trade  publications 

450 

400 

Cleaning 

200 

150 

Sundries 

500 

350 

Accountancy  charges 

1,500 

700 

Book-keeping 

1  000 

Valuation  charges 

650 

250 

Bank  charges 

1,250 

700 

Loan  interest 

16,500 

16,000 

Depreciation:  fixtures  &  fittings 

2,200 

2,000 

Depreciation:  computers 

500 

400 

88,800 

89,940 

Net  profit 

8,727  (2.2%) 

8,723  (2.02%) 

Current  layout 


Dispensary 


Hair 


Meds 


hll 


Meds 


Counter 


Foot  care  stand 
 I 


Half  gondola 

Tights 

Sundry 

Bath/soap 

Window  i 

Pharmacy  type 

Independent  sole  trader 
under  management 

Trading  position 

Shopping  street 


£2,000  per  week  in  the  tills. 
Fifty  per  cent  of  the  counter 
takings  consist  of  P  and 
GSL-rated  products.  This  leaves 
£950  spread  thinly  over  the  rest 
of  the  very  conventional 
chemist  shop  stock,  taking  up 
most  of  the  shelf  space. 

Approximately  20  per  cent  of 
all  shelf  space  accounts  for  50 
per  cent  of  sales.  In  this  550  sq 
ft  shop,  440  sq  ft  of  it  yields 
£950  per  week,  approximately 
£2  per  sq  ft.  This  is  poor;  if  all 
overheads  were  set  against  the 
gross  profit  earned  by  this 
square  footage,  a  negative  net 
profit  is  certain. 

This  kind  of  analysis  is  easily 
dismissed  by  those  who  wish  to 
defend  the  role  of  the  front  of 
shop  as  a  service  to  the  patients 
who  visit  the  pharmacy.  This  is 
not  the  view  of  the  switched-on 
retail  pharmacist  and  certainly 
not  Mr  L's.  He  wants  more  sales, 
he  wants  the  front  shop  to  buzz 
with  cash  customers  and  he 
wants  it  to  stand  on  its  own  as 
a  real  profit  earner. 


Continued  on  p62 

Chemist  &  Druggist  10  JULY  1993 


For 

customers 

who  just 


_  Mm  TRADEMARK 

Imodium 

FOR    THE     RAPID  RELIEF 
OF  DIARRHOEA 


-ClX> 

CAPSULES 


People  with  diarrhoea  need  help  fast.  And  where  speed  is  concerned,  there's  nothing  quite  like 
Imodium  ™. 

Imodium  works  quickly,  stopping  diarrhoea  in  under  an  hour  for  two  out  of  five  people.  With  its 
strong  prescription  heritage  and  the  best  POR  of  any  loperamide  variant,  it  sells  fast  too. 

And  just  to  speed  up  sales  even  more,  we're  supporting  the  anti-diarrhoeal  brand  leader  with  a 
heavyweight  promotional  campaign  this  year,  including  brand-building  PR  activity  and  eye-catching  POS. 

So  ring  the  Janssen  hotline  on  0800  660012  now  to  place  an  order  for  Imodium. 

After  all,  you  can't  keep  your  customers  waiting. 

Essential  Information: 

Presentation:  Capsules  containing  loperamide  hydrochloride  2  mg  Indications:  Treatment  of  acute  diarrhoea  Dosage  and  administration:  Adults  and  children  over  1  2:  Two  capsules  initially,  then 
one  capsule  after  every  loose  stool.  Maximum  dose:  8  capsules  in  24  hours  (Loperamide  also  has  POM  indications  For  further  details,  please  refer  to  current  data  sheet  |  Contra-indications:  Conditions 
in  which  inhibition  of  peristalsis  is  to  be  avoided,  abdominal  distension,  colitis  or  as  sole  treatment  in  acute  dysentery  Precautions:  Imodium  is  for  the  symptomatic  relief  of  diarrhoea  only  and  is  not 
a  substitute  for  rehydration  therapy  If  symptoms  persist  for  more  than  24  hours,  a  doctor  should  be  consulted  Loperamide  should  only  be  used  during  pregnancy  or  lactation  on  the  advice  of  a 
doctor.  Side-effects:  Abdominal  cramps,  nausea,  vomiting,  drowsiness,  dizziness,  dry  mouth  and  skin  reactions  Price:  8  capsules  £2  95  12  capsules  £4  15  Legal  category  P 
PL  0242/0028  PL  Holder  Janssen  Pharmaceutical  Ltd,  Grove,  Wantage,  Oxon,  OX  12  ODQ 


Continued  from  p60 

Before  Mr  L  took  over,  an 
internal  refit  transformed  the 
front  shop  from  an  Edwardian 
oak  and  mahogany  museum 
into  a  pleasant  up-to-date  self- 
selection  shop.  Since  Christmas, 
Mr  L  has  tightened  up  the 
merchandising,  the  product 
selection  and  ticketing.  The 
shelves  and  fitments  look  neat 
and  well  stocked.  There  is  a 
problem  with  the  positioning  of 
the  gondola  but  that  is  easily 
remedied. 

Passing  trade 

The  shop's  real  problems  are 
neither  cosmetic  in  nature  nor 
anything  to  do  with  internal 
layout.  This  pharmacy  needs 
more  cash  spending  customers. 
The  passing  trade  is  not 
anything  to  shout  about  and, 
apart  from  the  loyal  patients, 
few  others  in  this  town  or  its 
new  satellite  make  a  point  of 
visiting  it.  Undoubtedly  they 
have  their  reasons: 

•  there  is  another  pharmacy 
more  conveniently  placed 

•  they  have  no  reason  to  make 
a  point  of  visiting  it 

•  they  are  unaware  of  the 
shop's  existence 

•  they  know  of  its  existence  but 
it  does  not  attract  them. 

The  strategy  for  this  shop  is 
simple  to  define:  the  shop  has 
to  give  potential  customers 
reasons  to  find  and  visit  it. 
Mr  L  must  undertake  a  sustained 
communications  campaign. 

The  objective  is  to  attract 
people  to  the  pharmacy,  then 


hopefully  a  good  percentage 
will  return  and  become  regular 
customers. 

Existing  strengths 

The  business  has  existing 
strengths  and  these  are  worth 
building  on. 

•  For  patients  and  customers 
who  drive,  it  has  the  best  town 
centre  position,  with  close-by 
temporary  free  parking.  The 
other  two  town  centre 
pharmacies  are  surrounded  by 
double  yellows  and  expensive 
multi-storey  parking. 

•  Being  out  of  the  bustling 
centre,  it  is  certainly  less  taxing 
for  older  citizens  and  mothers 
with  prams.  In  fact,  any  patient 
seeking  just  medicine  would 
find  Mr  L's  shop  less  of  a 
problem  to  patronise. 

Already  the  pharmacy  sounds 
a  better  proposition  for 
patients,  bearing  in  mind  that 
none  of  the  others  are  nearer 
to  the  surgeries  than  his. 

This  is  all  very  well  for 
patients,  but  Mr  L  wants  more 
buying  customers.  Well,  the 
convenient  parking  and  quieter 
location  will  suit  them  also.  The 
town  centre  pharmacies  have 
USP's  Mr  L  cannot  hope  to  cope 
with.  One,  as  you  would  expect, 
is  a  multiple  store  pharmacy 
with  its  reputation  and  all  the 
choice  it  can  offer.  The  other  is 
a  specialist  in  fragrances  and 
skin  care,  with  all  the  big 
agencies  available. 

Mr  L's  pharmacy  has  no 
specialities.  It  is  boringly 
conventional  as  far  as  stock  is 
concerned.  To  correct  this,  Mr  L 
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should  consider  introducing 
some  stock  ranges  which  will 
make  this  pharmacy  worth 
finding  and  patronising 
long-term.  These  could  include: 

•  comprehensive  dietetic/ 
diabetic  ranges 

•  homoeopathic,  herbal  and 
other  complementary  remedies 

•  aids  for  the  handicapped 

•  baby  toys  and  sundries. 
Because  most  of  the 

population  are  over  60  or 
retired,  they  will  find  a 
pharmacy  stocking  these 
products  worth  visiting.  Most 
will  also  be  grandparents. 

Mr  L  has  deliberately  priced 
his  film  stock  lower  than  any 
shop  in  town.  This  is  a 
marketing  policy  worth 
pursuing,  but  it  will  have  to  be 
better  publicised  as  current 
sales  are  poor. 

He  is  also  adopting  his 
wholesalers'  monthly  cut-price 
promotions  on  toiletries.  In 
many  other  pharmacies  this 
activity  reaps  dividends,  but  it 
may  not  prove  beneficial  here. 
If  not,  it  should  be  abandoned. 

The  population,  although 
elderly,  is  not  particularly  well 
off.  This  is  not  a  town  for 
retired  company  chairmen  and 
Lloyds  underwriters.  They  just 
happen  to  have  lived  there  a 
long  time  and  bought  their 
homes  before  prices  went 
through  the  roof.  With  this  in 
mind,  it  is  worth  considering 
toiletry  products  for  customers 
who  are  not  only  living  on  fixed 
incomes  but  who  also  prefer 
the  more  traditional  lines. 

In  this  broad  category  are 
own-label  products,  economy 
packs  and  brands  that  have 


been  around  for  20  or  more 
years.  This  is  not  to  insinuate 
that  the  over-60s  won't  try  new 
products;  they  will  of  course, 
but  they  are  known  to  be  more 
brand-loyal  than  the  young. 

This  pharmacy  has  a  very 
good  counter  medicines 
turnover.  This  is  a  real  strength 
to  build  on.  Much  more  display 
space  should  be  given  over  to 
medicines  and  this  is  indicated 
in  the  plan. 

To  make  space  for  the 
product  ranges  that  Mr  L 
decides  to  stock,  the  existing 
conventional  stock  needs  to  be 
reduced  by  at  least  one  third.  It 
is  not  earning  its  keep  anyway. 

A  slightly  altered  layout 
would  help  the  traffic  flow,  but 
there  is  no  need  for  anything 
expensive  like  a  new  or  even 
partial  shop-fit;  it  looks  fine. 

Once  the  shop  and  stock  have 
been  re-organised,  the  publicity 
machine  should  be  kick-started. 

Publicity 

recommendations 

•  Practice  leaflet  (NPA  type), 
ideally  distributed  to  every 
household  in  the  town.  This 
activity  is  best  spread  over  a 
few  months. 

•  Hang  front  door  on  the  left- 
hand  side  so  that  customers 
have  access  to  right-  hand  side 
fittings. 

•  Remove  fittings  from  window. 

•  Site  gondola  at  right-angle  to 
the  right-hand  wall  to  improve 
traffic  flow  (but  not  the  look  of 
shop). 

•  Make  the  counter  longer. 

•  Redesign  the  departmental 
layout  as  shown. 


52 


Chemist  &  Druggist  10  JULY  1993 


.urax  He  is  the  only  OTC  hydrocortisone  cream  on  prescription,  Eurax  He  now  joins  its  highly 
hat  also  contains  Crotamiton.  This  unique  successful  stablemate  Eurax  antipruritic  Cream 
lual-action  formulation  not  only  reduces  &  Lotion,  over-the-counter.  The 

iflammation,  but  provides  speedy        '  i  £iU^a^.r_,,,..        combined  appeal  of  Eurax  heritage, 

md  effective  relief  from  itching        ;    p/us  a  unique  formulation  means 

hat  lasts  up  to  10  hours.  Previously  only  available        you  can  recommend  Eurax  He  with  confidence. 

»  FURTHER  INFORMATION  ON  EURAX  He,  PLEASE  TELEPHONE  HHA  HEALTHCARE  ON  0  )  04  7  4  3  8  0  0  AND  ASK  TOR  SALES  SERVICES   'EURA*'  IS  A  REGISTERED  TRADEMARK 


: 

'ma 

C  3   X  Q 

.TIVE  INGREDIENTS:  Eurax  He  contains  Crotamilon  BP  10%  and  Hydrocortisone  BP  0  25%  Indications  Relief  ol  inflammation  and  pruritus  associated  with  irritant  contact  dermatitis,  allergic  contact  dermatitis  and  insect  bite  reactions,  DOSAGE  AND 
MINISTRATION  Adults  and  children  over  10  years  Apply  sparingly  over  a  small  area  twice  a  day  for  a  maximum  period  of  I  week  Occlusive  dressings  should  not  be  used  Not  recommended  lor  children  under  10  years.  Contra  Indications:  Hypersensitivity 
any  component  of  the  formulation  Bacterial,  viral  or  fungal  infections  of  the  skin  Acute  exudative  dermatoses  Application  to  ulcerated  areas  Use  on  the  eyes/face,  ano-geniial  region,  broken  or  infected  skin  including  cold  sores,  acne  and  athletes  loot, 
de-effects:  Occasionally  at  the  site  of  application  signs  of  irritation  such  as  a  burning  sensation,  itching,  contact  dermatitis/contact  allergy  may  occur  Use  in  pregnancy  and  lactation  Use  in  pregnancy  or  lactation  should  only  be  at  the  doctor's  discretion. 
LEGAL  CATEGORY  P  PRODUCT  LICENCE  NUMBER  000 1 /S0 1 0R  PRODUCT  LICENCE  HOLDER  Zyma  Healthcare.  Holmwood.  RHS  4NU.  DATE  OF  PREPARATION  January  1993  PRICE:  £2.40 


News! 


Order  partly 
restored 

Prescribing  has  settled  down  after  the 
highly  confused  situation  which  followed 
the  introduction  of  new  measures  to 
control  spiralling  health  costs  at  the  start  of 
the  year  (C&D  March  27).  However, 
pharmacists  are  still  faced  with  a  very 
significant  drop  in  their  income,  and  the 
increasing  number  of  pharmacy  closures 
(up  50  per  cent  over  the  same  period  last 
year)  looks  set  to  continue. 

With  virtually  all  the  major  drug 
companies  like  Bayer,  Hoechst  and 
Boehringer  Mannheim  reporting  a 
substantial  fall  in  profits  for  the  first 
quarter  of  1993,  warnings  of,  and  in  some 
cases,  actual  notices  of  redundancy  have 
been  issued  which  many  fear  could  spread 
throughout  the  world  of  pharmacy. 

Savings  in  the  health  budget  would  then 
be  counteracted  by  greater  government 
expenditure  on  unemployment  benefit. 

As  the  rest  of  the  German  economy  also 
slides  into  recession,  sympathy  for  the 
plight  of  pharmacists  from  the  German 
Health  Minister  has  not  been  particularly 
forthcoming.  In  a  recent  interview  in  the 
Pharmazeutische  Zeitung,  he  held  out  no 
hope  in  the  current  economic  climate  of 
any  reduction  in  VAT  on  medicines  or  any 
decrease  in  the  compulsory  discount  which 
pharmacists  give  to  the  health  insurance 
schemes. 

He  also  believes  no  parliamentary 
majority  could  be  found  to  lift  the  ban  on 
substitution  by  the  pharmacist.  After  the 
startling  success  in  reducing  the  drugs  bill 
in  the  first  few  months  of  1993,  Minister 
Seehofer  is  now  worried  that  prescribers 
may  now  relax  and  return  to  their  old 
habits! 

Evidence  of  the  major  changes  in 
prescribing  has  come  from  an  analysis  of 
scripts  for  lipid-lowering  agents  (40  per 
cent  down  in  January  and  February), 
H2-antagonists  (35  per  cent  reduction), 
anti-arrhythmics  (down  30  per  cent), 
virustatics  (25  per  cent  drop)  and 
anti-cancer  drugs  (down  10  per  cent). 

While  the  benefits  of  certain  of  these 
classes  of  drugs  might  be  controversial, 
some  commentators  find  it  difficult  to 
believe  that  all  these  decreases  were  due  to 
previously  unnecessary  prescriptions. 

Even  more  worrying  is  the  news  that, 
despite  savings  of  around  25  per  cent  in  the 
drugs  bill  and  some  30  per  cent  in  dental 
costs  in  the  first  quarter  of  the  year,  the 
total  expenditure  of  many  of  the  health 
insurance  schemes  has  not  fallen  due  to 
rises  in  other  more  significant  sectors  such 
as  hospital  care.  Hence  some  health  insurers 
fear  that  the  overall  aim  of  the  politicians 
-  to  reduce  healthcare  contributions  —  is 
unattainable. 

Payment  by 
result 

A  court  h<        reed  that  a  health  insurance 
company  ii       mly  pay  for  treatment 
carried  out  I  if  the  procedure  is 

successful.  In  c;  .  r  rase,  the  parents  of  a 
blind  four-year-oi;J  i  hild,  who  were  told  by 
doctors  in  Germany  that  the  condition  was 
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inoperable,  nonetheless  took  their  child  to 
the  USA  for  surgery  and  then  applied  for 
the  costs  of  the  operation  to  be  met  by 
their  health  insurers. 

Both  the  operation  and  the  application 
for  reimbursement  were  unsuccessful. 
The  court  upheld  the  decision  of  the 
insurance  company  not  to  pay  for  the 
treatment. 

Chips  with 
everything 

Among  the  health  reforms  of  1989  was  a 
proposal  to  modernise  the  accounting 
systems  of  the  statutory  health  insurance 
schemes.  After  much  debate  and 
controversy,  the  gradual  introduction  of 
the  electronic  chip  card  chosen  to  replace 
the  100-year-old  cardboard  medical 
insurance  record  eventually  got  off  to  a 
shaky  start  on  April  1.  The  first  400,000 
of  a  staggering  80  million  cards  were 
sent  out  in  the  Wiesbaden  and  Rhine 
regions. 

More  than  1,000  doctors  and  dentists 
were  supplied  with  devices  to  deal  with  the 
credit  card-sized  pieces  of  plastic,  but 
problems  with  incompatible  computer 
software  in  some  medical  practices  soon 
became  apparent. 

The  new  cards  show  the  name  of  the 
cardholder,  his  or  her  insurer,  insurance 
number,  status  and  the  expiry  date  of  the 
insurance.  They  also  contain  protected 
information  such  as  date  of  birth,  address 
and  medical  history. 

The  patient,  who  has  a  right  to  see  a 
print-out  of  the  information  contained  in 
the  card,  has  to  present  it  at  each  visit  to 
the  doctor  or  dentist.  A  scanner  reads  the 
card  and  transfers  the  data  in  printed  form 
to  invoices  and  other  machine-  readable 
forms  for  analysis  by  the  health  insurance 
schemes. 

If  the  practice  already  has  a  computer, 
the  system  can  be  further  automated  to 
enable  data  to  be  checked  against  previous 
visits.  Doctors  and  dentists  received  a  grant 
of  some  £300  for  the  necessary  card 
scanners  and  dot  matrix  printers.  The  cost 
of  each  card  (life  expectancy  estimated  as 
four  years)  and  associated  information 
leaflet  is  about  £3  per  insured  person. 

The  introduction  of  the  chip  cards  has 
coincided  with  a  far-from-smooth  change 
in  post  codes  throughout  Germany  as  a 
result  of  reunification.  Some  insurance 


companies  have  decided  to  delay  bringing 
in  their  cards  until  these  problems  have 
been  ironed  out. 

While  pharmacists  are  not  yet  integrated 
into  the  scheme,  new  prescription  forms 
have  been  drawn  up  which  might  pave  the 
way  for  "electronic  prescribing"  at  some 
time  in  the  future  and  totally  automatic 
processing  right  through  to  the  pricing  and 
payment  bureau. 

Premiums  to 
match  the  risk? 

A  resolution  passed  at  a  recent  conference 
of  the  German  Medical  Association,  that 
sportsmen  and  women,  both  professional 
and  amateur,  should  take  out  separate 
health  insurance  for  injuries  sustained  as  a 
result  of  these  activities,  has  been  greeted 
with  howls  of  protest  by  sports 
organisations. 

It  was  suggested  that,  like  accidents  at 
work,  statutory  health  insurance  schemes 
should  not  be  burdened  with  the  cost  of 
treating  injuries  occurring  not  only  during 
the  pursuit  of  sports  traditionally  regarded 
as  dangerous  but  also  safer  and  more 
widely  practised  sporting  activities. 

Instead,  sporting  associations  should 
arrange  cover  for  their  members  or 
individuals  should  insure  themselves 
privately.  Pointing  out  that  active 
participation  in  sport  is  generally  regarded 
as  promoting  health,  the  sporting 
organisations  deplored  sport  being  lumped 
together  with  such  widely  accepted  self- 
inflicted  health  risks  as  smoking  and 
drinking  —  for  which  there  is  greater 
support  for  charging  higher  insurance 
premiums. 

Agreement  was  wider  for  another 
resolution  passed  by  doctors  against  the 
expenditure  in  the  current  cost-cutting 
climate  by  the  supposedly  hard-pressed 
insurance  schemes  on  prime  time  television 
and  radio  advertising. 

Advertising 
stubbed  out 

Cigarette  manufacturers  have  agreed  to  a 
package  of  measures  with  the  Ministry  of 
Health  to  reduce  their  promotional 
activities. 

From  now  on,  no  cigarette  advertising 
will  be  allowed  on  hoardings  and  bus  stops 
within  100m  of  schools  and  youth  centres, 
free  samples  are  banned  and  adverts  for 
tobacco  products  in  cinemas  will  have  to 
carry  a  health  warning.  The  size  of  warnings 
on  cigarette  packets  is  also  to  be  increased. 

The  Bonn  government  has  again  refused 
to  ban  tobacco  advertising  completely,  as 
required  by  the  European  Commission,  as  it 
dislikes  state  interventionist  measures. 
Bonn  claims  the  reduced  number  of  young 
non-smokers  is  evidence  that  its  preferred 
approach  of  persuasion  through  health 
education  is  equally  effective. 


These  reports  come  from  a  correspondent 
with  acknowledgements  to  the  German 
pharmaceutical  Press:  Deutsche  Apotheker 
Zeitung  and  Pharmaceutische  Zeitung 
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Little  and  large 


The  recent  move  has  doubled  the 
warehouse  space  for  Sangers 


The  Irish 
wholesaling  scene 

has  been 
transformed  during 

the  past  12 
months  as  the  major 
players  concentrate 
into  fewer,  larger 
groupings.  Business 
Editor  Zack  Goldring 

went  to  Belfast  to 
see  how  the  changes 

are  affecting 
Numark  wholesalers 

Sangers  (Nl) 
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With  the  AAH  takeover  of 
Cahill  May  Roberts  in  the 
Republic  and  County  Dublin- 
based  United  Drug's  takeover 
of  Sangers  (Nl),  the  wholesaling 
scene  in  Ireland  is  moving 
fast. 

In  part  the  changes  simply 
reflect  the  move  towards  the 
concentration  in 
pharmaceutical  wholesaling 
across  Europe,  but  it  also  has  its 
own  local  character. 

For  Sangers  (Nl),  the  tie-in 
with  United  Drug  is  regarded 
more  as  a  merger  than  an 
out-and-out  takeover  —  "We 
have  had  ongoing  contact  over 
ten  years,"  says  Sangers' 
managing  director  Stephen 
Simms.  "There  is  still  a  20  per 
cent  holding  of  local  pharmacies 
in  the  bigger  company." 

Sangers  chairman  John  White 
puts  it  slightly  differently: 
"There  were  worries  we  would 
lose  our  independence  and, 
when  it  came,  the  takeover  was 
a  bit  of  a  shock. 

"But  we  went  for  it  with 
enthusiasm  and  we  now  have  a 
better  share  price  and  have 
retained  our  own  board." 

Business  rationale 

Mr  White  has  a  long-term 
commitment  to  Sangers  as  it 
was  he,  with  12  fellow 
pharmacists,  who  bought  the 
company  and  kept  it  going 
when  it  looked  like  going 
under  in  1983.  Their  concern 
then  was  to  maintain  choice 
and  competition. 

The  business  rationale  for  the 
takeover  is  that  both  the 
companies  have  the  same  sort 
of  business,  but  that  Sangers 
had  no  agency  skills. 

However,  Jim  Malcolm, 
Sangers  Numark  development 
manger,  emphasises  that  the 
cross-fertilisation  works  both 
ways:  "In  terms  of  systems, 
they  are  picking  up  things  from 
us." 

According  to  Mr  Simms,  it 
was  the  discounting  war  in  the 
early  1980s  "which  made  the 
wheels  come  off"  the  company 
at  that  time. 

Since  the  United  Drug 
takeover  —  or  merger  —  a 
programme  of  restructuring  has 
been  underway  at  Sangers.  An 
important  element  of  this  is  a 
move  to  expand  agency 
business  in  Northern  Ireland. 

United  Drug  and  Sangers 
already  have  a  couple  of 
agencies  in  common,  including 
Clarins,  but  the  strategy  is  to 
expand  the  portfolio 
considerably  —  United  Drug 
already  have  some  13  or  more 
agencies  in  the  Republic. 

"Ireland  is  too  small  for 
companies  to  have  their  own 
bases  here.  Some  50  per  cent 
of  pharmacy  products  are 
distributed  on  an  agency  basis 
in  the  Republic  and  we  have  40 
per  cent  of  this  50  per  cent," 
says  United  Drug's  director 
responsible  for  agency 
contracts,  Philip  Caffrey. 

"Manufacturers  will 
eventually  have  to  consider 


Ireland  as  a  single  place  " 

Restructuring  has  meant  new 
appointments  at  Sangers,  and 
David  Jackson  has  been 
brought  in  to  head  the  new 
agency  company  being  formed. 

The  most  obvious  indication 
that  Sangers  is  a  company  on 
the  move  has  been  their  shift 
into  new  premises,  doubling 
their  warehouse  space.  This 
appears  to  have  been  a  direct 
consequence  of  the  company 
taking  on  the  role  of  Numark 
principal  in  Northern  Ireland  in 
November  1991  (Haydocks  had 
to  relinquish  it  when  they  were 
taken  over  by  AAH  in  1990). 

Numark  has  a  strong 
presence  in  the  province,  with 
some  290  of  the  500  Northern 
Irish  pharmacies  trading  under 
the  Numark  banner,  the  highest 
Numark  representation  in  the 
UK  as  a  percentage,  according 
to  Mr  Simms. 

He  says  the  Numark 
connection  has  added  a 
marketing  side  to  the  business 
it  simply  did  not  have  before. 
OTCs  now  represent  some  £8 
million  of  Sangers  sales  out  of  a 
total  turnover  of  £56  million 
(which  breaks  down  as  £44m 
last  year  plus  the  Glaxo 
business). 

"We  have  brought  in  a  new 
purchasing  manager,  Peter 
Lemon,  to  put  a  bit  of  poke 
into  the  buying,"  says  Mr 
Simms. 

Since  Sangers  took  over  the 
Numark  business,  they  have 
experienced  a  45  per  cent 
increase  in  OTC  turnover. 

"The  task  since  we  took  it  on 
was  to  cope  with  the  logistics  of 
that  volume  of  goods.  We  were 
operating  from  much  smaller 
premises  250  yards  up  the  road, 
then  this  place  came  up  and  we 
simply  took  it." 

Moreover,  Mr  Simms  believes 
the  Numark  connection  has 
indirectly  helped  to  gain  the 
company  ethical  as  well  as  OTC 
business. 

Numark  livery 

To  symbolise  their  new  role,  the 
company  is  gradually  trading  its 
green  vehicle  liveries  for 
Numark  logos  and  colours. 

Sangers'  Numark  development 
manager  confirms  the  Numark 
franchise  precipitated  the  move 
to  larger  premises. 

"In  our  previous  building  we 
just  didn't  have  the  space.  Lots 
of  bulky  things  run  as  Numark 
products,  such  as  nappies;  we 
found  we  could  only  bring  in  a 
limited  volume  of  each  product 
and  this  did  lead  to  out  of 
stocks,"  Mr  Malcolm  says. 

Since  Sangers  have  taken  on 
Numark,  two  pharmacies  have 
taken  the  whole  Numark  retail 
concept  and  a  steady  stream  of 
others  adopted  the  signage. 

"We  have  brought  in  about 
four  or  five  new  Numark 
members  since  January  but  also 
we've  lost  one  or  two,"  admits 
Mr  Malcolm.  "Our  current 
target  is  to  have  300  out  of  the 
500  pharmacies  in  Northern 
Ireland  trading  as  Numark." 


Another  aspect  of  the 
company's  restructuring  has 
been  quality  systems  and  Mr 
Malcolm  says  it  is  a  medium  to 
long-term  objective  for  Sangers 
to  gain  the  quality 
management  standard  BS5750. 

One  anomaly  is  that  United 
Drug  has  the  Vantage  franchise 
in  the  Republic  while  Sangers 
are  Numark  in  the  Province. 

"The  management  north  and 
south  are  trying  to  sort  some 
understanding  on  the  Numark/ 
Vantage  franchise  front,"  says 
Mr  Simms.  Nevertheless,  it  is 
Chemist  &  Druggist's 
understanding  that  United 
Drug  have  just  renewed 
their  Vantage  contract. 
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Sangers  managing  director 
Stephen  Simms:  the  past  10  years 
have  seen  dramatic  changes 

Numark's  managing  director 
Terry  Norris  says:  "The  Republic 
of  Ireland  is  a  completely 
different  opportunity  to 
Northern  Ireland  and  United 
Drug  have  had  a  relationship 
with  Vantage  for  some  time. 

"United  Drug  have  always 
been  completely  aware  Sangers 
(Nl)  are  the  Numark  principals 
in  Northern  Ireland  and  give 
complete  support  to  Sangers  as 
a  Numark  member. 

"Northern  Ireland  is 
immensely  important  to 
Numark  and  we  are  delighted 
to  have  Sangers  on-board,"  Mr 
Simms  says. 

The  coming  together  of 
Sangers  and  United  Drug  is 
"recognising  the  trend  you  see 
around  Europe,  where  alliances 
of  companies  and  mergers  are 
taking  place". 

Sangers,  with  their  new 
partners  United  Drug,  have  one 
overriding  philosophy:  trying  to 
create  a  local  business  with  all 
the  aspects  of  a  UK  national. 

It  is  tempting  to  link  this  with 
United  Drug's  recent  successful 
rights  issue,  which  raised 
around  £4m.  However,  Mr 
Caffrey  says  it  would  be  wrong 
to  read  too  much  into  this, 
claiming  United  Drug  is  simply  a 
debt-shy  company. 

But  with  investment 
opportunities  both  inside  and 
outside  the  expanded  group,  it 
will  be  interesting  to  see  how 
long  the  company  keeps  its 
money  in  its  pocket. 
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Rennie 


MORE  FAST-ACTING  TV  SPEND 

Rennie  RAP-EZE  is  the  only  indigestion  remedy  with  four  tangy  fruit 
flavours,  as  you'll  see  in  a  new  TV  commercial  which  breaks  later  this  month. 
It's  part  of  a  £2  million TVspend  for  1993. That  should  shift 
Rennie  RAP-EZE  even  faster  than  Rennie  RAP-EZE  shifts  indigestion. 


Rennie  and  RAP-EZE  are  registered  trademarks 


Medicine  labelling:  the 
future  becomes  clear 


On  March  31,  the  European 
Commission's  Council  of 
Ministers  adopted  Directive 
92/27/EEC  on  the  labelling  of 
medicinal  products  for  human 
use  and  on  package  leaflets. 

Through  the  adoption  of  this 
Directive,  label  and  package 
information  on  medicinal 
products  has  reached  a  high 
level  of  harmonisation  in 
countries  of  the  European 
Community.  But  to  reach  some 
additional  harmonisation,  and 
keep  sufficient  flexibility  for 
future  amendments,  Article  12 
of  the  Directive  states  that  the 
Commission  shall  publish 
guidelines  concerning: 

•  the  formulation  of  certain 
special  warnings  for  certain 
categories  of  medicinal 
products 

•  the  particular  information 
needs  relating  to  self- 
medication 

•  the  legibility  of  particulars  on 
the  labelling  and  package 
leaflets  and 

•  the  list  of  excipients  which 
must  feature  on  the  labelling  of 
medicinal  products  and  the  way 
these  excipients  must  be 
indicated. 

At  the  request  of  the 
Commission,  the  European 
Proprietary  Medicines 
Manufacturers'  Association 
(AESGP)  completed  a  study  on 
special  warnings  and  special 
information  needs  relating  to 
self-medication  and  excipients. 
CRIOC,  a  Belgian  consumer 
organisation,  carried  out  a 
study  on  the  legibility  of 
particulars  on  the  labelling  and 
package  leaflets. 

After  considering  the  AESGP 
and  CRIOC  findings,  the 
Commission  released  for 
consultation  a  draft  proposal 
for  the  Directive. 

The  draft  Directive  explains  in 
its  preamble  that  guidelines  on 
the  particular  information 
relating  to  self-medication  do 
not  appear  necessary,  as  the 
application  of  general  rules 
relating  to  the  labelling  of 
medicinal  products  and 
package  leaflets  should  ensure 
that  patient  information  is 
complete  and  comprehensible. 

The  draft  Directive  itself  is 
split  into  three  main  sections, 
covering  special  warnings  for 
certain  categories  of  medicines, 
legibility  of  labels  and  package 
leaflets  and  excipients  that 
must  appear  on  the  label. 

Special  warnings 

The  draft  proposes  special 
warnings  for  14  active 
substances  or  groups  of 
substances  which  derive  from 
Resolution  AP  (91)  of  the 
Council  of  Europe  adopted  in 
1991. 

The  Commission  proposes 
that  all  the  particulars 
appearing  on  the  outer 
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packaging  and,  where 
there  is  no  outer 
packaging,  the 
immediate  packaging 
be  printed  in  a  type  size 
of  at  least  8  points. 
(Editor's  note:  this  text 
is  set  in  8  point.) 

The  legibility  of 
leaflets  and,  where 
there  are  no  leaflets,  of 
labels  should  be 
improved  by,  for 
example,  making  titles 
more  conspicuous  by: 
the  choice  of  block 
capitals,  a  colour 
different  from  the  rest 
of  the  text  or  by  any 
other  means.  The  text 
of  the  leaflet  must  also 
be  printed  in  characters 
of  at  least  8  point.  The 
main  titles  should  be 
drafted  in  the  form  of 
questions. 

Promotional 
expressions,  scientific 
terms  and  foreign 
words  not  readily 
accessible  to  the  layman 
should  not  be  used  in 
leaflets.  If  a  specialised 
term  is  used,  then  an 
explanation  should  also 
be  given. 

Combined  notices  for 
several  presentations  of 
the  same  product  are 
allowed,  provided  that 
the  clarity  of  the 
information,  especially 
that  which  relates  to 
dosage,  is  guaranteed. 

Excipients 

The  Commission 
proposes  a  list  of 
excipients  known  to 
have  a  recognised 
action  or  effect  to  be 
declared  on  the  label. 
These  excipients  must 
be  stated  using  their  common 
name  in  European 
Pharmacopoeia.  However, 
substances  to  which  an  EEC 
number  has  been  allocated  by 
Community  legislation  may  be 
stated  using  this  number. 

Industry's  view 

The  AESGP  is  particularly 
concerned  about 
recommendations  on  special 
warnings  and  the  minimum 
type  size  requirements  for 
labels. 

The  Commission's  proposals 
on  special  warnings  have  been 
criticised  by  the  AESGP.  It  does 
not  regard  the  reference  to  the 
Council  of  Europe  list  as 
appropriate,  as  the  latter  does 
not  specifically  refer  to  the 
information  in  general. 

The  AESGP  believes  that  any 
complete  harmonisation  of 
warnings  on  labels  seems  to  be 
difficult,  if  not  legally 
impossible,  as  long  as 
summaries  of  product 


The  European  Commission  has  brought  out  a 
draft  Directive  on  the  labelling  of  medicines 
for  industry  to  comment  upon.  While  most 
organisations  welcome  the  move,  the  actual 
proposals  are  often  impractical,  if  not 
impossible,  for  manufacturers  to  comply 
with.  Leonor  Nieto,  legal  adviser  to  the 
AESGP,  explores  the 


characteristics  for  the  products 
concerned  are  not  yet 
harmonised  throughout  the  EC. 
So,  rather  than  a  system  based 
on  fixed  warnings,  the  AESGP 
would  prefer  one  of  the 
options  described  in  its  original 
report.  This  option  consists  of 
setting  up  a  range  of  criteria 
for  the  definition  of  special 
warnings  required  by  national 
authorities,  while  leaving  some 
room  for  a  certain  amount  of 
flexibility.  Within  a  certain 
period  of  time,  the  Commission 
could,  as  a  second  step,  come 
up  with  additional  proposals 
over  harmonisation  of  special 
warnings  on  the  labels  of 
medicinal  products. 

The  AESGP  has  also  voiced 
criticism  of  the  section  on 
legibility  of  labels  and  leaflets. 

The  proposal  to  print  all 
particulars  on  the  outer 
packaging  in  characters  of  at 
least  8  point  is  regarded  as 
impractical. 

For  a  broad  range  of 


pharmaceutical  products,  it 
would  be  impossible  to  indicate 
all  the  legal  requirements  on 
the  label  without  unnecessarily 
enlarging  the  packaging  — 
which  would  go  against  efforts 
currently  being  undertaken  by 
the  Commission  on  packaging 
waste.  The  development  of 
packages  in  several  languages 
or  even  "Europaks"  would  be 
impracticable,  if  not  impossible. 

The  AESGP  favours  leaving 
open  the  possibility  to  adapt 
the  size  of  characters  to  the 
available  space  on  the  outer 
packaging  and  the  languages 
used. 

The  section  on  excipients  is 
generally  in  line  with  the 
outcome  of  the  AESGP  study. 

The  Commission  is  currently 
considering  the  comments 
received  on  the  draft  Directive 
and  is  expected  to  prepare  a 
revised  document  in  June.  The 
AESGP  hopes  the  Commission 
will  consider  its  proposals  on 
special  warnings  and  labels. 
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Prescribed  on  an 
annual  basis... 


Chemex 


Your  opportunity  to  meet  your  suppliers, 
discuss  the  needs  of  your  business 
and  see  the  very  latest  in... 


Pharmaceuticals 
Computers 
Baby  Products 
Shopfitting 


Cosmetics 
Toiletries 
Fragrances 
Photography 


New  for  '93  -  free  parking 
for  over  6000  cars. 

Ring  081-302  7215  now  or  complete  and 
return  the  coupon  below  for  your  free  tickets. 

12-13  SEPTEMBER,  WEMBLEY 
EXHIBITION  CENTRE,  LONDON 


EMEX 


I  2 

Please  send  me 
Name 
Company 
Address 


Sponsored  by 

CHEMIST& 
DRUGGIST 


1  3  SEPTEMBER  I  99  3 

-free  tickets  for  Chemex  '93 


Postcode 


Please  send  me  further  information  about  exhibiting  at  Chemex. 

Please  complete,  and  return  to:  Chemex,  MCiB  Exhibitions  Ltd, 
Marlowe  House,  109  Station  Road,  Sidcup,  Kent.  DA  1 5  7ET. 
Tel:  08 1  -.302  7215   Fax:  OXI-302  7205 


Questions  &  Answers 


C>rdM  V  b  o  p 
4-ffD  ^§  hd  M-  \  Xo 


A  woman  is  visiting  your  area.  Spotting  the 
unusual  dose  of  fluoxetine,  you  ring  the  GP 
to  confirm.  My  mistake,  he  says,  should  be 

once  a  day.  I  wouldn't  want  to  make  a 
mistake  with  this  woman.  The  psychiatrist 

gave  her  amitriptyline  and  it  didn't  agree 
with  her,  even  though  she  stuck  with  it  for 

six  weeks.  Amitriptyline  does  not  affect 

carbamazepine,  so  I  took  her  off  it.  She's 
been  stable  for  years  anyway.  She  wants  to 

be  able  to  drink  and  she  needs  her  car,  so 
fluoxetine  is  the  best  choice.  She's  coming 
back  in  a  fortnight  to  see  how  it's  gone. 


with  epilepsy  must  be 
seizure-free  for  two  years 
before  they  can  hole/ a  driving 
licence;  impairment  of  driving 
skills  is  no  more  or  less  a  hazard 
than  in  other  people. 

3.  Fluoxetine  impairs  the 
metabolism  of  carbamazepine, 
increasing  its  concentration  in 
the  blood.  Loss  of  seizure 
control  is  therefore  unlikely  to 
be  a  problem  but  sedation, 
blurred  vision  and  other 
symptoms  may  occur  and 
further  affect  driving. 

4.  As  is  usual  for  women  taking 
anti-epileptic  drugs,  she  is 
taking  a  high  dose  of  oestrogen 
because  drugs  such  as 
carbamazepine  enhance  its 
metabolism.  The  importance  of 
an  increase  in  carbamazepine 
levels  due  to  fluoxetine  are 
difficult  to  predict,  so  extra 
precautions  might  be  needed. 

If  the  GP  decides  to  proceed 
with  fluoxetine  treatment,  the 
dose  of  carbamazepine  may 
require  adjustment. 

5.  Fluoxetine  should  be  used 
with  caution  in  people  with 
epilepsy.  Nausea,  vomiting  and 
diarrhoea  may  occur  with 
antidepressants  like  fluoxetine, 
possibly  impairing 
contraception.  If  this  lady  has 
been  free  of  seizures  for  several 
years  and  remains  so,  it  may  be 
possible  to  withdraw  her 
medication  completely,  under 
appropriate  supervision. 


1.  Is  fluoxetine  safe  with 
alcohol  and  driving? 

2.  What  are  the  particular 
implications  for  driving  in  this 
instance? 

3.  Will  the  addition  of 
fluoxetine  affect  the  other 
drugs? 

4.  Would  you  anticipate  any 
symptoms? 

5.  Any  other  comments? 


1.  Fluoxetine  does  not 
significantly  interact  with 
alcohol,  but  it  may  impair  the 
skills  needed  for  driving. 

2.  There  is  nothing  specially 
important  about  this  case, 
except  that  the  presence  of 
carbamazepine  increases  the 
potential  for  problems.  People 
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NOW  YOU   CAN   HAVE  A  HAND  IN  THE 

HAPPY  EVENT. 


For  women  who  are  hoping  to  become  pregnant  and  those  in  the  early  months,  you  can  recommend 
Preconceive  confidently.  It's  a  one-a-day  400mcg  tablet,  the  strength  The  Chief  Medical  Officer 
recommends  to  help  reduce  the  chance  of  neural  tube  defects,  such  as  Spina  bifida,  developing. 

Preconceive  has  been  developed  and  branded  by  Lanes  to  match  the  expected  growth  in  consumer 
interest  precisely.  It's  even  blister-packed  in  cartons  -  -=* 
a  natural  transition  from  the  contraceptive  pill. 

All  for  around  just  4  pence  per  day. 

Every  woman  who  wants  a  baby  wants  the  best  for 
their  baby.  That's  where  Preconceive  can  help  -  with 
the  promise  of  better  profits  for  you  too. 

Available  from  Ernest  Jackson  &  Co  Limited, 
Crediton,  Devon,  Telephone:  0363  772251. 


PRECONCEIVE 

FOLIC  ACID  TABLETS 

TO  HHP  ENSURE  ADEQUATE 
LEVELS  OF  THIS  IMPORTANT  NUTRIENT 
3EFORE  AND  DURING  PREGNANCY 

60  TABLETS 


S3  Leaders  in  natural  health  care 


THE  IDEAL  FOLIC  ACID  SUPPLEMENT 


Businessnews 


AAH 


AAH  have  bought  Edinburgh- 
based  M&S  Toiletries  (MSBC)  as 
the  first  step  in  a  move  to 
compete  directly  with  Barclay 
Enterprises. 

MSBC  covers  Scotland  and  as 
far  south  as  the  mirth  Midlands. 
AAH  are  planning  to  open  a 
second  depot  in  the  Midlands 
later  this  year  to  extend  coverage 
nationally. 

"Yes,  it  is  a  head-on  response 
to  Barclay  Enterprises,"  AAH 
Holdings  chief  executive  Bill 
Revel  I  told  C&D. 

"As  margins  on  script  business 
are   being  pushed  down,  the 


SBC  to  tackle 
ay  head-on 


requirements  of  the  market  are 
increasing  for  a  no-frills  case 
quantity  service  of  the  kind 
provided  by  MSBC." 

MSBC  handles  end  of  pro- 
duction runs  and  provides  special 
deals  for  regular  buyers. 

Mr  Revel  said  AAH  plan  to  run 
the  company  as  a  standalone 
business  within  the  group's 
healthcare  services  division, 
under  David  Taylor. 

AAH  Holdings  are  paying  some 
£15.58  million  for  the  business, 
largely  in  cash,  but  also  by  issuing 
around  2.4  million  new  25p 
shares.  A  further  sum,  not 


exceeding £lm,  may  be  paid  once 
the  value  of  the  assets  of  MSBC 
have  been  established. 

Sales  for  MSBC  for  the  year 
ended  June  30  were  £25m  and 
are  forecast  to  be  not  less  than 
£29m  this  year.  Pre-tax  profits 
last  year  were  £900,000;  net 
assets  are  estimated  to  be  a 
minimum  of  £4m. 

Mr  Revell  emphasised  that  the 
new  business  will  operate  along- 
side AAH's  current  healthcare 
operations  as  a  complementary 
operation.  Existing  pharmaceutical 
and  OTC  business  will  not  be 
affected. 


Gretag 
celebrates  its 
half-century 

Windsor-based  Gretag  Imaging 
celebrates  its  50th  anniversary 
this  Summer. 

The  company  began  in 
Switzerland  and  is  now  an 
international,  employee-owned 
supplier  of  a  range  of  equipment 
to  industrial,  professional  and 
amateur  laboratories. 

Back  in  1990,  they  launched 
their  Master  Lab  range  of 
microlabs. 

Gretag  say  on-site  processing 
is  the  only  growth  area  in  the 
processing  market,  and  is  pre- 
dicted to  take  a  30  per  cent  share 
in  1994. 


Unichem/ 
Glaxo  link 

Unichem  Hospital  Services  have 
been  appointed  as  hospital  agent 
for  Glaxo. 

The  move  will  allow  Unichem 
to  distribute  contract  and  bulk 
delivery  goods  to  all  NHS 
hospitals  and  other  government 
purchasing  authorities. 

SB  sign  oral 
care  deal 

Smithkline  Beecham  have  reach- 
ed an  agreement  to  develop  oral 
care  and  oral  hygiene  products. 
Their  partners  in  the  venture  are 
Applied  Microbiology  Inc  (AMBI), 
a  US  biopharmaceutical  company. 

The  agreement  requires  SB  to 
achieve  certain  development 
milestones  to  an  agreed  time- 
table, and  will  provide  it  with  a 
worldwide  exclusive  licence  to 
use  the  resulting  products  for 
several  years. 

John  Budsworth,  SB  Consumer 
Brands  director  and  senior 
vice-president,  said:  "We  have 
been  working  with  and  testing 
AMBI's  technology  and  are 
excited  about  incorporating  it 
into  our  product  development. 

"We  feel  the  new  products  will 
provide  us  with  a  competitive 
advantage  and  will  result  in  an 
increased  market  share  for  our 
oral  care  business." 

AMBI  chairman  David  Gutt- 
mann,  sa  d:  "This  programme 
represent  a  $6.7  billion  industry 
and  even  attaining  a  small 
percentage  of  the  market  would 
result  in  substantial  profits  for 
AMBI." 
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Intercare  Group  keeps  on  buying 


The  fact  that  the  Intercare  Group 
continues  to  grow  by  acquisition 
is  reflected  in  unaudited  interim 
results  showing  turnover  up  63 
per  cent  to  £17.7  million. 
Nevertheless,  earnings  per  share, 
one  of  the  measures  of  how 
efficiently  a  company  is  being 
run.  dipped  slightlv  from  4.2p  to 
4.1p. 

The  company  is  currently 
digesting  its  latest  acquisition, 


Sales  up  63pc  to  £17.7m 
Pre-tax  profits  up  20pc  to  £1.7m 
EPS  down2.4pc  to  4.1p 
Interim  dividend  up  17pc  to  0.7p 

the  RTH  wheelchair  business  in 
Holland. 

On  a  division  by  division  basis, 
all  three  have  improved  on 
their  pre-tax  profits  for  the 


same    time    a    year  ago. 

The  optical  division  and 
medical  products  have  increased 
profits  by  around  30  per  cent,  to 
£503,000  and  £446,000  respec- 
tively. The  mobility  division 
profits  are  up  a  more  modest 
10  per  cent  year-on-year,  to 
£727,000. 

The  company  is  paying  an 
interim  dividend  of  0.7p, 
compared  to  0.6p  last  year. 


Wrafton  profits  boosted 
following  US  buyout 


Pharmaceutical  and  toiletries 
manufacturers  Wrafton  Labora- 
tories have  turned  in  higher 
than  predicted  profits,  follow- 
ing their  £3.5  million  buyout 
from  the  American  Home  Pro- 
ducts Corporation. 

Profits  for  the  year  ending 
April  30  totalled  £1.217m  on  a 
turnover  of  almost  £10m. 

The  success  comes  on  the  back 
of  a  number  of  new  contracts  for 
developing,  manufacturing  and 
packaging  pharmaceutical  and 
toiletry  products  in  the  own-label 


and  branded  areas.  It  also  follows 
development  of  the  company's 
export  markets  including  the  EC, 
the  Middle  East  and  Eastern 
Europe. 

"The  commitment  of  everyone 
at  Wrafton  to  building  a 
successful  company  is  reflected 
in  these  excellent  results,"  said 
managing  director  Brian  Sherwin. 
"Most  of  the  staff  are  share- 
holders and  all  are  dedicated  to 
maintaining  our  high  levels  of 
productivity,  efficiency,  quality 
and  service." 


Creighton's 
increase, 
naturally 

Pre-tax  profits  for  Creighton's 
Naturally  have  increased  7  per 
cent  to  £1  million  for  the  year 
ended  March  31.  This  was  despite 
a  drop  in  turnover  from  £10.2m 
to  £8. 5m. 
The  company  acquired  50  per 


cent  of  Fine  Fragrances  & 
Cosmetics  Ltd  during  the  year. 
This  is  already  producing  greater 
than  anticipated  profits,  says 
chairman  Rivhard  Collard.  Since 
the  year  end,  Creighton's  have 
also  acquired  the  toiletry 
business  Dalton  Young. 

Says  Mr  Collard:  "The  con- 
tinuing downturn  in  the  economy 
in  the  UK  has  clearly  necessitated 
the  need  to  expand  into  overseas 
markets." 


Boots 
embark  on 
EC  marketing 
strategy 

Boots  products  such  as  Strepsils, 
E45  and  Optrex  will  soon  find 
themselves  on  sale  in  pharmacies 
throughout  Europe.  Boots  Health- 
care International  have  con- 
firmed they  will  be  marketing 
their  successful  UK  products 
abroad  under  the  Boots  name. 

Managing  director  at  BHI 
Barry  Clare  said  the  products 
would  go  on  sale  throughout 
Europe  as  soon  as  the  regis- 
tration process  is  completed. 

"Our  focus  is  just  on  Europe  at 
this  stage  —  we  anticipate  a 
move  to  OTC  medicinal  there  in 
the  near  future,"  said  Mr  Clare. 

Nurofen  is  already  available  in 
other  countries,  and  the  move  to 
add  further  products  to  the  EC 
portfolio  marks  the  start  of 
Boots'  pan-European  marketing 
strategy. 

This  will  be  co-ordinated  by 
new  marketing  director  at  BHI 
Peter  Milburn. 
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SET  TO 
CREAM  THE 
MARKET! 


There's  a  new  cream  that's  blasting  0Qs^ 
the  topical  pain  relief  market! 

With  Proflex  Pain  Relief,  you  can°^y2/d)  illYr^J^^ 

m  ■  Pain  Relief 

give  your  customers  the  proven      |   |fOT  I 

Penetrates  the  pain 

r   ■  I  r  .  i  .   •  /  r:  reduces  inflammation 

power  of  ibuprofen  in  the  topical 

Penetrates  the  pai 


Zyma  are  so  confident  that  Proflex  will  be  a 
success  that  they  are  backing  it  with  a  record 
£1.3  million  high  impact  consumer  ad  campaign. 

Get  ready  for  a  big  burst  in 
your  topical  pain  relief  sales: 
order  Proflex  now! 


form  that  they  prefer:  a  soothing  cream. 


THE  IBUPROFEN  CUSTOMERS  NEED  IN  THE  CREAM  THEY  PREFER 


Indications:  Proflex  Pain  Relief  Is  a  topical  analgesic  and  anti-inflammatory  treatment  for  the  fast  relief  of  the  symptoms  of  rheumatic  and  muscular  pain, 
backache,  sprains,  strains.  Presentation:  Cream  containing  ibuprofen  BP  5.0%  ww.  Dose:  Adults  and  elderly  -  4-IOcm  (l/:-4  inches)  of  cream,  3-4  times  daily 
massaged  into  the  skin  over  a  large  area  at  the  affected  site.  Children  -  not  recommended  under  14  years.  Side  effects:  Slight  erythema.  Mild  skin  reaction. 
Contraindications:  Hypersensitivity  to  ibuprofen.  Precautions:  Do  not  apply  to  broken  skin,  lips  or  near  eyes.  Consult  doctor  before  usage  if  asthmatic, 
sensitive  to  aspirin,  pregnant  or  receiving  regular  medical  treatment.  Pack  size:  25g.  Price:  £3.59.  PL  Number:  0030/0052  PL  Holder:  Zyma  Healthcare, 
Holmwood  RH5  4NU.  Proflex  is  a  registered  trademark.  Date  of  preparation:  June  1993 

For  further  information  on  Proflex  Pain  Relief,  please  telephone  Zyma  Healthcare  on  0306  742800  and  ask  for  Sales  Services.  ppro693 


Novel  computer  dispensing 
system  developed 


Canvey  Island  pharmacist, 
inventor  and  computer  program- 
mer Pal  Sahota  has  developed 
Autodispens,  the  "ultimate  user- 
friendly  computer  system"  for 
pharmacies. 

Autodispens  can  handle  stock 
control,  prescription  endorsing 
and  patient  medication  records. 
It  even  has  a  coin  calculator  to 
help  count  money  when  cashing 
up.  The  program  is  very  fast  due 
to  search-as-you-type  technology, 
where  the  computer  searches  for 
the  instruction  as  it  is  being  typed. 


The  computer  is  linked  to  a 
Mettler  balance  with  a  specially 
designed  pan  for  holding  tablets. 
The  program  includes  all  the 
individual  tablet  weights.  When 
a  drug  is  accessed,  the  weight  is 
automatically  downloaded  to  the 
balance  and  is  ready  for  counting. 

It  is  feasible  to  dispense  an 
item,  from  printing  the  label 
through  to  counting  the  tablets, 
in  under  30  seconds,  said  Mr 
Sahota.  He  claims  the  system  is 
very  easy  to  use,  with  no  codes  to 
learn  and  minimal  use  of  keys  at 


Mr  Sahota  makes  up  a  script  using  the  Autodispens  pill  counting  system 


Diabetes 
link  up 

Scotia  Pharmaceuticals  are  to 
collaborate  with  the  Kabi 
Pharmacia  subsidiary  Farmitalia 
on  the  development,  sales  and 
marketing  of  Scotia's  EF4  in 
western  Europe. 

EF4  is  a  naturally  occurring 
triglyceride  purified  from  the 
seed  oil  of  the  evening  primrose. 

The  agreement  provides  for  the 
Scotia  and  Farmitalia  to  col- 
laborate on  a  clinical  development 
programme  in  Europe  to  support 
the  registration  and  marketing 
of  the  product  for  diabetes. 

The  product  will  be  manufac- 
tured by  Scotia  and  sold  by 
Farmitalia. 


Septivon  in 
the  UK  soon 

Scholl  believe  the  French 
antiseptic  brand,  Septivon,  has 
potential  for  the  UK  market.  And 
the  shoe  and  footcare  group  are 
hoping  to  introduce  the  brand  "as 
quick  as  we  can  sensibly  do  so". 

The  company  has  bought  the 
brand  from  Elf-Sanofi  for  £15 
million,  and  it  is  said  to  fit 
the  company's  overall  strategy  of 
buying  over-the-counter  products. 

Judy  Stammers,  a  director  of 
Scholl  pic,  said:  "We  are  still 
working  on  exactly  when  we  can 
introduce  Septivon  into  the  UK 
market.  We  need  to  evaluate  its 
market  position  over  the  next  six 
months." 


MBO  for  Wellcome 
packaging  arm 


A  management  buyout,  led  by 
John  Beardmore,  has  acquired 
the  print  and  packaging  division 
of  Wellcome  in  Crewe. 

The  move,  which  marks  the 
first  time  that  Wellcome  have 
sold  out  to  an  MBO,  will  enable 
the  operation,  now  trading  under 
the  new  name  Medica  Packaging 
Ltd,  to  "secure  further  new 
business  as  well  as  developing  our 
existing  customer  base",  said  Mr 
Beardmore. 
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In  addition,  it  is  seen  as  a  first 
class  opportunity  for  expanding 
the  folding  carton  market  as  the 
trend  for  individual  pack  dispensing 
of  prescription  products  increases, 
he  said. 

The  operation  employs  65 
people,  with  sales  of  £5  million 
in  the  year  ending  June  1993.  It 
will  continue  to  manufacture 
folding  cartons  for  Wellcome's 
prescription  and  over-the- 
counter  products. 


every   stage   of  the  process. 

It  is  marketed  by  Pal  Systems 
and  is  available  at  around £2,000, 
with  the  scales  starting  at  £430. 
Contact  Pal  Systems  on  0268 
690633  for  further  details. 

The  system  reached  the  finals 
of  the  1992  Honeywell/Sunday 
Times  British  Innovation 
Awards. 

After  six  years  of  research 
costing  £80,000,  the  system  is 
ready  for  the  market.  "There  is 
nothing  else  on  the  market  quite 
like  this  system,"  said  Mr  Sahota. 

Night  night 
Nitnurse 

The  relative  trading  minnow  GB 
Products  is  being  challenged  by 
the  might  of  Smithkline 
Beecham  over  the  proposed 
trade  mark  of  their  head  lice 
shampoo. 

GB  Products  have  been  going 
through  the  process  of  regis- 
tering the  trademark  "Nitnurse" 
for  the  pump-action  dispenser 
packaged  shampoo.  But  SKB 
have  decided  it  could  be  confused 
with  their  well-known  cold 
remedy,  Night  Nurse. 

Apparently  SKB  are  concerned 
that  "fatal  consequences"  could 
occur  if  both  products  were 
stored  in  the  same  place  and  later 
confused. 

GB  Products  John  Gretton  is 
dismayed  by  SKB's  opposition. 

"They  have  come  in  very  late," 
he  told  C&D.  "We  published  in 
the  trade  mark  journals  12 
months  ago  and  we  have 
incurred  significant  costs  since 
then." 

He  said  GB  Products  plan  to  go 
ahead  with  the  launch  "unless 
SKB  come  up  with  some  way  of 
covering  our  outlay". 


Phone  Bayer 

Bayer  diagnostics  have  intro- 
duced a  new  direct  dialling 
system  for  sales.  For  blood 
glucose  products,  phone  0635 
566210  between  9am  and 
5pm.  For  information  on 
urinalysis  or  diabetes  products 
call  0635  566211  9am  to  5pm 
Monday  to  Friday. 

Vantage  dress  deal 

AAH  Pharmaceuticals  are 
offering  Vantage  members  a 
special  offer  on  shopwear. 
Vantage  shop  dresses  are 
available  in  sizes  8  to  12  at  a 
trade  price  of  £17  each.  Two 
items  or  more  qualify  for  a  15 
per  cent  discount.  The  VAT  can 
be  reclaimed.  The  offer  ends 
on  August  27. 

Ciba  treatment 

Ciba  have  received  a  £55m 
loan  from  the  European 
Investment  Bank  to  develop  a 
waste-water  treatment  facility 
at  their  plant  in  Grimsby. 

Fisons  disposal 

Fisons  have  sold  their 
Australian  consumer  health 
business  to  Parke  Davis  Pty  Ltd 
of  Australia,  a  wholly-owned 
subsidiary  of  Warner-Lambert 
Company. 

Celsis  cash  call 

Biotechnology  company  Celsis 
International  faced  strong 
demand  for  their  shares  offer, 
with  around  27  million 
applications  for  the  seven 
million  shares  on  offer  to  the 
public. 

Bio-tech  losses 

The  British  Bio-technology 
Group  have  kept  their  losses 
within  bounds.  Losses  are  up 
13  per  cent  to  £31.1  million, 
while  net  cash  outflow  last 
year  was  £14.5m.  Cash 
reserves  are  £50m.  Turnover  at 
British  Bio-technology 
Products  is  up  40  per  cent  to 
£5.3m  and  profits  have  risen 
from  £259,000  in  1991  to 
£409,000  last  year. 


Coming  events 


Advance  Information 

The  Chenies  Herb  Group,  "A  herb 
garden  of  your  own"  by  a  speaker 
from  the  NPA  on  September  1  at 

Chenies  Manor,  Rickmansworth, 
Herts.  Contact  Keith  Jenkins  on  0296 
623555  for  details. 

South  Western  Regional  Health 
Authority  courses  for  pre-registration 
graduates,  pharmacists  and  pharmacy 
technicians   begin   September  6. 

Contact  Mrs  Rae  Farquharson,  tel: 
0272  423271  (ext  1731)  for  further 
details. 

Basic  statistics  for  practice 
research,  day  school  and  workshop  at 
Chelsea  Department  of  Pharmacy, 
King's  College  London  on 
September  14. 

Advances  in  Wound  Management, 

third  European  Conference  to  be 
held  at  the  International  Conference 
Centre,  Harrogate,  on  October 
19-22. 

Managing  Rx  to  OTC  switches  and 


marketing  OTC  drugs.  Conference  at 
The  Cafe  Royal,  London,  October 
20-21.  Details  from  IIR  Ltd,  tel: 
071-412  0145. 
National  Pharmaceutical  Association.  > 
North  west  conference  at  The  Lord  \ 
Daresbury  Hotel,  Daresbury,  near] 
Warrington,  on  November  7.  Details  j 
from  Ann  Northey,  tel:  0727  832161.  f 
Society  of  Cosmetic  Scientists 
"Product  Innovation"  symposium  at  j 
The  Royal  Bath  Hotel,  Bournemouth, 
November  22-23.  For  further  details  j 
call  0582  26661. 

United  Kingdom  Clinical  Pharmacy 
Association,  Autumn  meeting  at  the 
Imperial  Hotel,  Blackpool,  on 
November  19-21. 

The  Institute  of  Optimum  Nutrition. 

"Power  of  prevention"  conference  at 
Regents    College,    Inner  Circle, 
Regents  Park,  London  NW1,  on 
November  27-28.  For  further  details  I 
call  071-385  7984. 
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Important 
events  create  memorable 
sales  opportunities 

Keepsake  cards  -  a  charming  and  unique  greeting 
for  special  occasions,  and  a  profitable  new  market 


We  launched  our  first  range  of  Keepsake 
cards  just  12  months  ago,  and  they  have  been  an 
outstanding  success  at  photo  processors, 
chemists  shops  and  craft  retailers  throughout 
the  country. 

This  new  range  expands  the 
market  even  further. 
K  ,      Each  card  celebrates  an 

■         ,  i   important  event  in  a  very 
J  special  way.  They  all  feature 
1   individually  commissioned, 
^  ;  1 1   beautifully  detailed  illustrations, 

^Hf    M   many  with  an  appropriate 
'  JM    message,  and  allow  the  sender 
^^^^^  to  insert  their  own  photograph 

or  keepsake  behind  either  a  circular,  oval  or 
square  framing  mount. 

The  cards  themselves  are  produced  on  the 
highest  quality  watercolour  paper,  so  they  look 
like  a  work  of  art  in  their  own  right  -  and  are 
available  in  cream  or  white. 

This  new  range  is  produced  in  a  larger  format 
(185  mm  x  120  mm)  than  our  original  cards 
(170  mm  x  100  mm),  which  are  still  available. 


FREE 

COUNTER 

"UNirm 


Free  merchandiser  with  your  first  order 
To  introduce  this  new  range  to  you,  we  are 
offering  our  attractive  new  counter  unit,  fully 
merchandised  with  450  cards  for  a  special  offer 
price  of  £229.50  (RRP  £1.20  per  card). 

Phone  our  order  hotline  or  complete  the 
coupon  below  for  your  merchandiser,  and  let 
Keepsake  cards  help  you  make  even  more 
memorable  profits  this  year. 

Ho:  DMC  Creative  World,  Pullman  Road,  Wigston,  "^^^ 
Leics..  LE18  2DY.  Tel:  (0533)  811040.  Fax:  (0533)  813592. 

Please  send  us         Keepsake  Cards  Merchandisers  g 
@  £229.50  +  VAT  each  and  invoice  our  Company.  OR 
Please  contact  me  with  more  information  on  Keepsake 

Cards  Original  Edition   I  I 

Please  send  me  a  DMC  Creative  World  1993/4  Catalogue  □ 

NAME 


BUSINESS  ADDRESS 


W  •  O-  R-  L-  D 


POST  CODE 


TEL  '. 


tO  ■  KEEPSAKE  CARDS  ORDER  HOTLINE  0533  811040-  KEEPSAKE  CARDS  ORDER  HOTLINE  0533  811040  •  KEi 


APPOINTMENTS 


LLOYDS  CHEMISTS 


REQUIRE 

PHARMACY 
MANAGERS 

Lloyds  Chemists  are  looking  for  high  calibre 
professional  Pharmacists  capable  of  managing  a 
team  and  developing  a  community  pharmacy, 

which  genuinely  cares  for  the  needs  of  its 
patients  and  who  want  to  be  part  of  a  highly 
successful  Company. 


BENEFITS 


•  Unrivalled  promotion 
prospects 

•  Profit  related  bonus 

•  20%  staff  discount 

•  Secure  Pension  Scheme 


VACANCIES 


•  GODALMING 

•  OXFORD 

•  BARNSTAPLE 

•  OKELAMPTON 

•  STROUD  -  INSTORE 


•  Free  Private  Healthcare     •  LEOMINSTER 


CONTACT 


Sandra  Williams,  Pharmacist  Recruitment  Officer, 
Lloyds  Chemists  Pic,  Manor  House, 
Manor  Road,  Mancetter,  Atherstone, 

Warwickshire  CV9  1QY. 
Telephone:  (Daytime)  0827  718001 
(Evenings  and  Weekends)  0827  260023/0827  50752 
Direct  Line:  0827  713990  during  office  hours. 


NORTHAMPTON 

Assistant  Branch  Manager  to  work  in  pharmacy 
which  is  open  9.00am  till  7.00pm  —  seven  days 
a  week.  To  work  three  days  a  week, 
mostly  weekends. 
Please  contact  in  writing:  Colin  Richardson, 
298  Wellingborough  Road,  Northampton  NN1  4EP 


Us 


PART  TIME  VACANCIES 


REDCAR 


Pharmacist  required  to  work  every  Thursday 
and  Friday. 
Applications  with  CV  to  Carol  Robinson, 
Park  Avenue  Pharmacy  Ltd.,  10  Park  Avenue, 
Redcar,  Cleveland  TS10  3JZ. 
Telephone:  Redcar  (0642)  484363 


8811 


CHEMISTS 


a  healthy  outlook 
ur  local  community 

Moss  Chemists  is  one  of  Britain's  most  respected 
pharmacy  chains.  For  over  75  years  customers  have 
relied  upon  our  high  standards  of  service  and 
professional!]/  trained  staff.  Staff  who  listen  and  offer 
good  advice  and  regard  themselves  as  very  much  part  of 
the  community  health  team. 

MANAGERS 

•  Caerphilly  •  Manchester 
•  Preston  •  Rotherham 
•  Saffron  Walden  •  Stoke  on  Trent 

Continued  growth  has  created  career 
opportunities  for  pharmacists  with  the  personality 
and  drive  to  make  a  real  impact  on  local 
community  healthcare. 

Experienced  or  newly  qualified,  (full  training  will 
be  given)  we  need  an  individual  with  a 
commitment  to  patient  counselling,  coupled  with 
the  communications  skills  and  management 
qualities  to  actively  market  a  wide  range  of 
medicines,  healthcare  and  leisure  products. 

In  return,  you'll  enjoy  the  full  support  of  a  highly 
professional  company,  modern  well  equipped  and 
efficient  facilities,  flexible  working  hours  and  a 
highly  competitive  salary  and  benefits  package.  This 
will  include;  PPP  membership,  pension  scheme  with 
life  assurance  and  generous  staff  discounts. 

Apply  with  CV  to:  Mr  Roger  Cotton  MRPharmS, 
Recruitment  and  Training  Executive,  Moss  Chemists, 
Fern  Grove,  Feltham,  Middlesex TW14  9BD.  ...... 


BRISTOL 


Two  Pharmacist  Manager  requried  to  commence 
mid  August  to  beginning  of  September,  for  two 
pharmacies,  one  of  which  is  homoeopathic. 

Please  write  in  own  handwriting  in  first  instance 
enclosing  CV  to: 
M.  Sadiq,  192  Stapleton  Road,  Bristol  BS5  ONY 
or  Telephone:  0272  510043 


SOUTH  MANCHESTER 

Small  friendly  community  pharmacy  requires 
enthusiastic  pharmacy  manager.  Competitive  salary  & 

bonus  scheme,  5  day  week,  minimum  paperwork, 
good  working  conditions.  Suitable  experience  essential. 

TELEPHONE:  061-432  3612 
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APPOINTMENTS 


LOCUMS 


LEEDS  INDUSTRIAL 
CO-OPERATIVE 
SOCIETY  LTD 

Manager  required  for  busy  community 
pharmacy  in  Leeds. 

Recently  fitted,  the  branch  requires  an 
experienced  enthusiastic  manager  to  build 
the  business  to  its  full  potential. 
Apply  with  CV  tor- 
Mr  Derek  Drury  MRPharmS 
Superintendent  Pharmacist 
L.I.C.S. 

Benyon  House,  Ring  Road,  Middleton, 
LEEDS  LS10  4AA. 
Tel:  0532  702121,  Ext.  231 


NUNEATON 

Pharmacy  manager  required.  Five  and 
a  half  day  week.  Must  be  enthusiastic. 

Telephone  Mr  Gohil 
on  0203  663581 


LOCUMS 


Provincial  Pharmacy 
Locum  Services MFj 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  of  handling 
over  100,000  bookings  NATIONWIDE! 

OUR  BUSINESS 

Place  your  locum  problem  in  the 
hands  of  our  experienced  co-ordinators 
We  will  inform  you  the  moment  cover 
is  found.  We  leave  you  to  get  on 
with  doing  what  you  do  best, 
running  your  business. 

s     PLEASE  CALL  NOW! 


EDINBURGH 

031-2290900 


NEWCASTLE 

091-233  0506 


MANCHESTER 

061-7664013[ 


LOCUM  LINK 

Place  your  locum  problem  in  the  hands  of 
our  experienced  co-ordinators. 
We  will  inform  you  the  moment  cover 
is  found. 
Available  throughout  N.  Ireland. 

Contact: 
Locum  Link 
43  Belvoir  Park,  Culmore,  Deny, 
Co.  Derry 
or  telephone  0504  354090 
for  further  details 


MIDLAND  PHARMACY 
LOCUM  AGENCY 

Urgently  require  locums  for  weeks, 
full  days  etc.  to  register  now. 
Please  call: 
(0902)  24664  (24hrs) 


FRANK  G.  MAY 
AND  SON 


Locums  required  &  supplied  in  the  South  East. 

Please  telephone 
Keith  May  -  0622  754427  (24  hours) 


DISTRIBUTORS  WANTED 


DISTRIBUTORS/RETAILERS 

Required  for  a  new  range  of 

FLAVOURED 
CONDOMS 


'I  FLAVORED 
^  CONDOMS 


MADE  TO 
BS.3704 
1989 


Contact:  The  Condom  Warehouse 
12,  Halfway  Street,  Sidcup,  Kent  DA15  8LL 
Telephone:  081-300  9500 
Fax:  081-309  6001 


AGENTS 


AGENTS  REQUIRED 

To  sell  Bausch  &  Lomb 
Magnifiers  and  Accessories 

Tel:  0634  201284 
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BUSINESS  OPPORTUNITIES 


'  SUPERB  RETAIL  BUSINESS  OPPORTUNITY" 

THE  LITTLE  GENIUS 

THE  IMAGER,  from  Photo  Express  is  the  smallest  microlab  on  the  market 
today,  occupying  just  one  sq  metre  of  valuable  retail  space.  Now  even  the 
smallest  store  can  offer  quality  30  minute  film  processing,  enjoy  extra  profits 
and  attract  new  customers. 

Unique  fully  automatic,  continuous  operation  enables  printing  and 
developing  in  one  process.  Just  insert  an  unprocessed  35mm  film  and  out 
pop  6x4  jumbo  photo's  including  instant  reprints! 

THE  IMAGER,  is  so  easy  to  operate,  you  can  build  new  business  with 
no  extra  staff.  An  ideal  profit  centre  in  itself,  The  Imager  will  complement 
your  existing  range  of  goods  and  services.  The  increased  customer  flow 
attracted  by  30  minute  D&P  will  certainly  improve  your  overall  sales 
performance.  When  you  consider  that  the  D&P  market  has  seen  150  years 
of  continuous  growth,  it  is  easy  to  understand  why  so  many  retailers  are 
adding  30  minute  D&P  to  their  range  of  services. 

'  AUTOMATIC  FILM  DEVELOPING  &  PRINTING  MACHINE" 

A  few  Ex-Demo  Promotional  Machines  available  to  selected  retailers 
as  "Referrals"  saving  £5,000  on  cost /lease. 

List:  £18,900  for  only  £13,900.SAE  for  Brochure  &  Profit-Planner  please  to: 

PHOTO  EXPRESS,  Suite  405,  Glenfield  Park,  Philips  Road,  Blackburn  BB1  5PF. 
Telephone:  (0254)  671021.  Fax.  (0254)  261972. 


AGENTS 


BUSINESS  FOR  SALE 


PERFUMES 
&  COSMETICS 

AGENTS 

Required 
To  sell  top  brands 
To  retail  and  wholesale 
outlets 

Please  telephone 
Carmel  on 

081-993  1397 


HAMPSHIRE 

Idyllic  location  lock-up  pharmacy. 
Annual  turnover  £271,000 

NHS  items  2,500  per  month. 

Option  to  buy  or  lease  freehold, 
valued  at  £37,500. 

Offers  for  Good  Will, 
Stock  at  valuation 

Tel:  0344  426865 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

Telephone  Harrogate  (0423)  531571 


Co  DURHAM 


SHEFFIELD 


Sole   Village   Pharmacy   showing   rapid  Suburban   Pharmacy  adpining  Surgery 

growth  Sales  FYE  31/3/93  £261,000.  NHS  Estimated  T/O  FYE  31  May  93  £288,000 

items  average  2,400  per  month  New  lease  NHS  items  average  3,450  per  month  Net 

to  be  granted  at  £3.000  per  annum  Flat  profit  to  owner  MRPharmS  over  £47,000 

above  available  separately  il   required  Very  low  overheads,  two  halt  days  Freehold 

Otters  in  excess  ol  £95,000  for  GW/Fix  plus  properly  £25,000  Offers  around  £120.000 

SAV  for  GW/Fix  plus  SAV  approx  £20,000 

MANY  BUSINESSES  NEVER  ADVERTISED.  PLEASE  PHONE  FOR  DETAILS 
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FINANCIAL 


PHARMACY  COMPUTER  SYSTEMS 


ebm3 

Finance 

Nianark  has  negotiated 
competitive  terms  from  British 
Joint  Stock  Banks,  to  provide 

finance  to  independent 
pharmacists  for  the  purchase  of 
new  pharmacies,  or  re-finance 

existing  loans,  with  no 
trading  ties. 

If  you  would  like  an  application  form,  which  includes  full 
details  of  the  scheme,  please  contact 

Retail  Services  Department 
Numark  Management  Ltd.,  5  6  Fairway  Court 
Amber  Close,  Tamioorth 
Staffs  B77  4RP    Tel:  0827  69269 

NUMARK  FINANCE  -  KEEPING  INDEPENDENTS  INDEPENDENT 

& 

W  A  L  B  R  O  O  K 


1 00% 

PRACTICE  LOANS 

We  offer  professional  people  100%  practice 

loans  to  purchase,  merge  or  re-finance. 

so  there  is  no  need  to  mortgage  your  home 

to  raise  capital  for  this  purpose. 

Various  repayment  methods  are  available 

to  suit  individual  requirements  for  terms  of 

20  years  or  longer. We  are  willing  to  consider 

loans  to  partnerships  and  sole  practices. 

To  find  out  more  call  us  on  071-242-4375 

or  write  to  J.W,  Sleat.li  &  Co.  Ltd..  Insurance 

and  Mortgage  Brokers,  58  Theobalds  Road, 

London  WC1X  8SG. 

Specialists  in  Practice  Finance 

. 

1% 

ABOVE  BANK  BASE 

Is  your  business  being  overcharged  by  the  Bank? 

Let  me  —  a  fully  qualified  ex-banker  investigate 
on  your  behalf. 
Contact:  A.W.  MURPHY  acib 
(0709)  700674 


AT  LAST! 

The  ultimate  full  colour  system  that 
saves  you  time  and  money  on 

endorsements 
Outstanding  features  include: 

•  Endorsements 

•  Full  Reporting 

•  Extemporaneous  Items 

•  Every  UK  Drug  Tariff 

•  Nursing  Homes 

•  Blacklist  Alert 

•  Maximises  Remuneration 

•  Warehouse  &  Epos  Systems 

The  complete  system  for  only  £3295 
and  nothing  to  pay  for  2  years. 

Software  only  also  available. 


Please  telephone  for  a 
demonstration  -  Simple  Software 
*     PO  Box  2611,  Smethwick, 
Warley,  West  Midlands  B66  1BN 
Telephone:  021  580  1511 
Fax:  021  580  1462 


John  Richardson  Computers  Ltd 


PMR  G 


EPOS 


*  The  UK  market  leader 

*  Renowned  speed  &  ease-of  use 

*  Unique  Drug  Interaction  Alert 

*  Patient  Counselling  Advice 

*  Drug  Intormation  Leaflets 

*  Manrex,  Nomad,  Venalink  MARs 


*  So  easy  to  install  and  use 

*  Ultra-last  sales  tor  ANY  product 

*  Comprehensive  Product  File 

*  Not  tied  to  any  one  supplier 

+  Branch  Warehousing  Facilities 

*  Pays  lor  itself  in  months 


You  may  think  you  can't  afford  the  best  -  You'll  be  surprised  . 


FOR  MORE  DETAILS,  OR  FREE  EPOS/PMR  VIDEOS,  PHONE  0772  323763 
(FAX  0772  323003)  -   OR  WRITE  TO  JRC  LTD.  FREEPOST,  PR5  6BR 


Three  Items  For  A  Total  Cure! 


C  OA'-^U  TTTV^  LTD 


PILLS  -  Patient  Medication  Records 
Checkout  -  POSH  EPOS 
Ob-serve  -  Book  keeping  package 

Hadley  Hutt  Computing  Ltd, 
George  Bayliss  Road, 
Droitwich, 
Worcs.  WR9  9RD 
Telephone:  0905  795335 
Fax:  0905  795345 


PROMOTED 
PILLS  S 
OBSERVE 


Simply  the  best. 


Prescription 
endorsements 

3  years  y 
■Genero(JS  part 
exc^gea//0lvances 
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PRODUCTS  AND  SERVICES 


Reduce  Your  Costs; 

ARE  YOU...  To" 

•  Currently  renewing  your  Pharmacy  Professional      i  1  i  1 

Indemnity  Insurance? 

•  Pleased  to  hear  that  you  can  now  reduce  your 
costs  to  £189  or  less  for  your  pharmacy? 

•  Keen  on  further  reductions  if  you  have  P.MR  & 

a  qualified  dispenser  or  more  than  one  .  .  .  . 

pharmacy? 

...INTERESTED? 

Yes 

If  you  can  tick  |  \  j  for  any  of  the  above  then  plca.se  call  us  <>n 

m  021-236  0031 

•  OVER  1000  PHARMACIES  ALREADY  COVERED. 


We  also  arrange:  ♦  Business  and  contents  insurance 
♦  Locum  l'.l.  insurance. 


Arc  vou  also  paving  too  much  lor  your  car  insurance' 

3S  0245  492949 


EXTENSION  IMA  MOTOR 


P  \ 

Working  For  Pharmacy 


The  Pharmacy  Insurance  Agency 


PART  OF  THE  PROVINCIAL  PHARMACY  SERVICES  GROUP 


FACTORY  SECONDS 

ALL  IN  PERFECT  CONDITION  •  ALL  GUARANTEED 
LOW  OUTLAY  •  HIGH  PROFIT  •  CONTINUOUS  SUPPLY 

We  also  handle  huge  ranges  of  radios, 
walkmans,  midi-systems,  plus  hundreds 
of  other  items  from  major  manufacturers. 

For  futher  information  call: 

CENTRAX  DIRECT  SALES  LTD 

TEL:  081  330  7766  (10  Lines)  FAX:  081  330  7726 


PACE  fieia 


LABELLING 
SYSTEMS 
THE  BETTER  LABELLING  & 
RECORD  SYSTEMS 

•  Faster  •  Simpler 

•  Guaranteed  Security  •  Free  Credit 

•  More  Features  •  Low  Price 

No  one  has  more  experience. 
Don't  buy  without  first  seeing  a  Pace  Beta 
demonstrated  in  YOUR  pharmacy 
•  Available  for  one  months  trial 
For  details  and  a  free  demonstration 
Telephone:  061-941  7011 
37  Stamford  New  Road,  Altrincham  WA14  1 EB 


PRODUCTS  AND  SERVICES 


ABORTION 


REGISTERED  CHARITY 

MARIESTOPES 


WORKING  TO  PROVIDE  FAMILY  PLANNING  WORLDWIDE 


TO  ADVERTISE  IN 
THIS  SECTION 
PLEASE  PHONE 
JOE  DOVETON  ON 
0732  264422  EXT.  2314 


SHOPFITTINGS 


EXDkUM 

—STOREFITTERS. 


0626  -  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE 

AND  INSTALLATION  SERVICE  FOR 
 THE  RETAIL  PHARMACY  

KING  CHARLES  BUSINESS  PARK, 
OLD  NEWTON  ROAD,  HEATHFIELD, 
DEVON  TQ12  6UT 


VISUAL  MERCHANDISING 
AT  ITS  VERY  BEST 


Designers  and  Manufacturers  of  Glass  Cube  Merchandising  Displays. 
Cube  Arts  Ltd.,  Unit  14,  Kimpton  Trade  &  Business  Centre, 
Minden  Road,  Sutton,  Surrey  SM3  9PF. 
Tel:  081-6  -1  8771  Fax:  081-641  8948 


K  H  WOODFORD  &  Co  Ltd 

We  as  specialist  manufacturers 
lii  and  installers  invite  you  to 
telephone  us  on  0202  396272 
for  details  of  our  fully 
approved  equipment  for  all... 

Dispensary  and  Pharmacy  fitting 
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SHOPFITTINGS 


THE  COMPLETE  SHOPFITTER 


SHOPFITTINGS  TO  SUIT  MOST  BUDGETS 


Designed  for  professionals  p^ti 
by  professionals 
Continental  & 
traditional  dispensary 

0761  -  418941 

HALLATROW  RD.  PAULTON,  BRISTOL 


STOCK  WANTED 


CHEMIST  —  WANTED  —  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted. 
Black  Glass  Jars.  Drug  Jars  —  Blue  or  Green. 
Blue  Castor  Oils.  Coloured  Soda  Syphons. 
"Admiralty"  Square  Blue  Poisons.  Spare  Stoppers 
Common  Blue  "Not  to  be  taken"  Poisons  -  All  shapes. 
Mixed  Assortments  of  Surplus  Bottles  as  above. 
Contact:  Eric  Padfield,  18  Mulberry  Gardens, 
Sherborne,  Dorset.  Tel:  0935  816073  Fax:  0935  814181 


WANTED 


Old  Chemist  Shop  fittings,  Bottles,  Mirrors, 
Drug  Runs,  Bow  Cabinets,  etc. 
Complete  shop  interiors  purchased. 
We  try  hardest,  travel  furthest,  pay  more. 
Tel:  (0327)  349249  Eves:  41192  Fax:  (0327)  349397 


STOCK  FOR  SALE 


CLAIROL 

Loving 
Care 

(Old  P<xc&<zyi*tty) 

£5.00 

per  Pack  of  3 
Terms  strictly  C.O.D 

Free  Delivery  Service  Provided  Nationwide 
On  Orders  of  200  packs  or  more 

Phone/Fax  for  further  information 
Or  to  obtain  a  copy  of  our  PLOF 

Tel:  (081)  459  6886 
Fax:(081)  451  7991 


Buroyh 


Amiloride  5mg 
500  —  3.75 

Bromocriptine  2.5mg 
100  —  £13.75 

Glibencl amide  5mg 
1000  —  £3.60 

Mefenamic  Acid  500mg 
100  —  £6.95 

Prednisolone  5mg  EC 
500  —  £6.95 

Verapamil  40mg 
100  —  £0.89 

FREEPHONE 
0800  525381 
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STOCK  FOR  SALE 


HURRY  — 

ROTHY'S  SHRUNK  THE  PRICES! 

110  x  24  -  50p  126  x  24  -  50p  Disc  -  50p 

Roll  paper  for  Mini  Labs  supplied  at  good  prices. 
All  prices  plus  VAT  &  Post  &  Packing. 
The  Film  &  Paper  Guy 
138  Westmorland  Avenue,  Blackpool  FY1  5QW 
 Telephone:  (0253)  697094  


ID  Aromatics  has  over  100  Essential  Oils  and 
over  80  Perfume  Oils  always  in  stock.  Best  quality 
Aromatherapy  Oils  and  Absolutes. 
Exclusive  imported  Brassware,  including  the 
FRAGRANCER  (c). 
Pot  Pourris,  Joss  Sticks,  Incenses. 
Highly  competitive  prices  and  fast  efficient  service 
Visit  our  Retail  outlet,  or  enquire  for  Retail  and 
Wholesale  details. 
Write  for  Price  List  to 
12  New  Station  Street,  Leeds  LSI  SDL. 
Telephone  0532  424983 


I 


immD 


LIBRA  DISTRIBUTORS 


KODAK  GR12  at  £1.53 
KODAK  GR24  at  £1.75 
KODAK  GR36  at  £2.17 
KODAK  GS12  at  £1.64 
KODAK  GS24  at  £2.04 
KODAK  GS36  at  £2.48 


20%  OFF  TRADE 
27%  OFF  TRADE 
27%  OFF  TRADE 
20%  OFF  TRADE 
22%  OFF  TRADE 
22%  OFF  TRADE 


WHOLE  RANGE  OF  KODAK,  FUJI,  ILFORDS, 
POLAROIDS,  DISPOSABLE  CAMERAS,  FLASHES, 
LITHIUM  BATTERIES,  CAMERA  BATTERIES  IN  STOCK. 
FEEL  FREE  TO  CALL  FOR  A  COMPREHENSIVE  PRICE 
LIST.  IDEAL  TIME  TO  GET  IN  FOR  PASSPORT 
PICTURES  -  FOR  A  FREE  DEMO  CALL  US. 

WHOLESALERS  OF  FRAGRANCES 
PHOTOGRAPHIC  FILMS  &  BATTERIES 

TELEPHONE:  081-445  4164 
FAX:  08 1-445  1399 


INTROLORD 


C 


LIMITED 


MANUFACTURERS  OF  COTTON  BUDS 
TEL:  071-254  9786  FAX:  071-254  0838 
87-95  HERTFORD  ROAD,  LONDON  N1  5AG. 


PHOTOGRAPHIC  WHOLESALERS 

POBOX104  WESTBURY-ON  -TRYM  BRISTOL  BS9  4EN  GREAT  BRITAI  N 
TELEPHONE  0272  629391        FAX  0272  621590       MOBILE  TELE  0831  228636 

LOWEST   UK    FILM  PRICES? 

■send  tor  latest  list  -over  400  lines  -10th  competitive  year  •lilm  is  long  dated  /EC  packs 


SUNGLASSES 


SUNGLASSES 


carry 


Top  quality  exclusive  designs  not  available  in  markets  or  any  other  cash 
Direct  marketing  by  the  Importer  to  the  chemist  trade. 
STARTER  PACK  —  SPECIAL  OFFER 
69  72  Sunglasses  f\  f\  Inc  Vat  NOW  12pcs 

66  72  Cases  X-    KJk  V-4  and  Postage  EXTRA 

69  72  Cords  JL.  V-r  \J  and  Packaging  FREE 

'Ticket  Retail  Prices  £14.99,  £17.99,  £19.99* 
Sunny  Specs,  Unit  F5,  Skillion  Commercial  Centre, 
Lea  Valley  Trading  Estate,  Edmonton  N18  3BP. 

Tel:  081-345  6359  Fax:  081-887  0836  
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Businesslink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


PHARMACIST  MANAGERS 

DURHAM  AREA  -  Manager  required  for 
easily  run  village  pharmacy,  newly  regis- 
tered considered,  salary  negotiable,  ac- 
commodation available  if  required.  Tel: 
0740  654669. 

LEEDS  -  Manager  required  for  newly  ac- 
quired pharmacy  of  small  independent 
group,  four  and  a  half  day  week,  minimal 
paperwork.  Tel:  0532  486766  day  or  0532 
682407  evenings,  Rodney  Lee. 


 LOCUMS  

FARNBOROUGH,  HANTS  -  Locum  re- 
quired once  a  week  and  also  3  weeks  in 
August.  Tel:  0252  542807. 

LONDON  SE4  -  Pharmacists  required  for 
half  a  day  on  regular  basis,  plus  to  cover 
holiday  period.  Tel:  081-692  2823. 

LONDON  W2  -  Pharmacist  required  once  a 
week  6pm-10pm.  Tel:  071-723  8711  Mr 
Jeffrey. 


SITUATIONS  WANTED 

SOUTHAMPTON/PORTSMOUTH  -  Now 

booking  Oct.  Nov  &  Dec  -  whole  weeks  or 

days.  Tel:  Paul  (0794)  68935. 
WILL  CONSIDER  ANYWHERE  IN  EAST 

ANGLIA  -  Reliable  locum  available  one 

day  per  week  on  a  regular  basis  (Tue  or 

Wed).  Tel:  0638  717699  Alan. 
DORSET/HANTS/WILTS  -  Experienced 

locum  available  from  mid-August  for 

days,  weeks  or  long  term.  Tel:  0202 

392563  396113. 


BUSINESSES  FOR  SALE 

LEEDS  -Pharmacy  to  £350  plus,  low  item 
value,  4,500  items  per  month  and  in- 
creasing, seven  day  opening.  For  further 
details  tel:  0831  302302. 

NR  CHELMSFORD  -  Pharmacy  turnover 
£400,000,  NHS  3,200  items  per  month, 
run  by  locum,  scope  to  increase  turn- 
over, offers  around  £200,000  for  good- 
will. Tel:  0234  353582. 


EXCESS  STOCK 


TRADE  LESS  30%+VAT+POSTAGE  -  30 

Coloplast  5630,  10  C/vatec  5270,  90 
Frisium,  60  Colestid  sach,  200  Creon,  50 
Antabuse,  100  One  Alpha  .25, 1x10  Myo- 
crisin  lOmg.  Tel:  0232  836550. 

TRADE  LESS  30%+VAT+POSTAGE  -  80 
Maxtrex  lOmg.  5x21  Minulet,  71  Nal- 
crom,  14  Tritace  1.25,  and  many  others. 
Tel:  0963  250259. 

TRADE  LESS  20%  -  Vichy  products.  Tel: 
081-520  5820. 

LESS  50% + VAT  - 1 00  Grisovin  500mg  ( exp 
9/93),  70  Grisovin  125mg  (exp  9/93).  56 
Gastrobid  (exp  10/93).  Tel:  0269  850302. 

TRADE  LESS  50%+VAT+POSTAGE  - 
Fluorouracil  x  6  (exp  7/93).  Distamine 
125mg  x  271  (exp  8/93),  Rimactone 
150mg caps  x  22  (exp  7/93).  Siopel  cream 
250g  (exp  8/93).  Quinoderm  HC  30g  (exp 
9/93).  Tel:  0502  572603. 

TRADE  LESS  50%+VAT+POSTAGE  -  2 
Suprefact  nasal  spray  (exp  7/93),  100 
Ambaxin  (exp  9/93),  65  Tranxene  7.5mg 
(exp  7/93).  Tel:  0245  355509. 

TRADE  LESS  25%+VAT  -  Innovace 
2.5mg,  Eldepryl  (Selegiline)  5mg,  Voltar- 
ol  suppositories.  Tel:  091-536  4640. 

TRADE  LESS  30%+VAT+POSTAGE  - 


35x20ml  Ventolin  respirator  solution, 

4x300ml  Epilim  liquid,  20x10  water  for 

inj  2ml.  Tel:  0497  821459. 
£10  BOX+VAT+POSTAGE  - 1  lollister  hags 

3328.  bags  3555,  Creon  25000  50  caps.  £2 

a  box  Predsol  enemas.  Tel:  0843  8321116. 
COST  LESS  30%  -  10x1 12  Intal  spmcaps. 

1x28  Secadrex,  100  Antepsin.  100  Pon- 

stan  dispersible.  Tel:  0480  214355. 
TRADE  LESS  50%+VAT+POSTACE  -  66 

Crystapen  600mg  im/iv  inj  (exp  6/94),  40 

Orbenin  500mg  caps  (exp  9/93).  Tel: 

081-767  60115. 
TRADE  LESS  40%  -  Polycose  13x,350g 

(exp  11/93),  1x100  tabs  Librax(exp  12/93) 

£5+VAT.  Tel:  081-504  2973. 
TRADE  LESS  30%+POSTAGE  -  Sand- 

ostatin  50mg/lml.  Tel:  071-620  0429. 
TRADE  LESS  30%+VAT+POSTAGE  - 

3x100  Burinex  tabs  lmg,  3x25  Puri- 

nethol  50mg.  Tel:  081-902  1674. 
TRADE  LESS  25%  -  Zolran  tabs  8mgxl(l 

(exp  12/94).  Sere  tabs  (PI)  100s  (exp 

12/95).  Tel:  061-9624255. 


FOR  SALE 


NEWTON  STREAMLINER  2006  WHEEL- 
CHAIR. Porta-Neb  multivolt  nebuliser, 
both  excellent  condition,  offers  please, 
together  or  separate.  Tel:  0639  812291. 

ALL  SIZES  OF  MIRRORS  -  at  giveaway 
prices,  wrapping  paper,  double  rack,  al- 
most new,  buyer  collects,  ring  for  price, 
Mayfair  area.  Tel:  071-493  6133. 

TOSHIBA  AIR  CONDITIONER  -  Model 
RACIOJFE3  (moveable),  teak  finish 
(23"w  x  34"h  x  16"d),  ideal  for  dispensary 
or  small  shop,  excellent  condition  and 
working  order,  can  be  seen  working, 
buyer  to  collect  (Harrow,  Middlesex).  Tel: 
081-427  1454. 

5  PHARMACY  COUNTERS  -  Must  sell, 
good  condition,  approx  4ft  by  2ft,  height 
2ft,  suitable  for  counter  medicines  or 
cosmetics,  buyer  collects.  Tel:  0494 
530138  (High  Wycombe). 

REVOLVING  METAL  DISPLAY  STAND  - 
with  extra  shelves,  ideal  for  merchandis- 
ing hairspray/shampoos  etc  £150,  buyer 
collects.  Tel:  0903  241442  (Worthing). 

FORD  ESCORT  1.4L.\(J)  1992  Red.  5 
door,  5  speed  gear,  electric  windows, 
sunroof,  new  shape  with  spoiler,  low 
mileage,  excellent  condition  £7,500.  Tel: 
071-602  1406. 

CITROEN  XM  2.01  -  G  reg,  silver  grey 
metallic,  39,000  miles,  superb  luxury 
motoring  at  its  very  best,  for  only  £6,950. 
rel:  09(15  840972  (Worcs) 

COMPUTER  -  486SX/25MHZ  computer 
with  105MB  hard  disk.  4MB  ram,  3.5" 
FDD,  mouse,  MS-DOS  5.0,  MS-windows 
3.1.  colour  svga  monitor,  11  months 
on-site  warranty  left,  hardly  used  onlv 
£750  +  VAT.  Tel:  0203  416970. 

SHOPFITTINGS  -  Umdash  can  easily  fit  in 
a  shop  around  600sq  ft,  glass  cabinets  etc, 
disposing  due  to  refit,  any  offer,  buyer 
collects.  Tel:  081-863  7850  (Harrow). 

KIRBY  LESTER  TABLET  COUNTER  KL8 
-  in  full  working  order,  offers.  Tel:  0444 
412444  (Brighton). 


 WANTED 

ANYTHING  PHOTOGRAPHIC  CONSID- 
ERED -  outdated  or  shortdated  process- 
able  35mm  or  110  colour  negative  films  - 
advise  quantity?  Type  and  date  for  cash 
offer  by  return.  Tel:  081-427  1454. 


MARTINDALE  29th  edition.  Tel:  021  478 
0590. 

ANY  QUANTITY  -  Formaldehye  solution. 
Tel:  091-548  6701 

NOMAD  SYSTEM  OR  PART  OF.  Tel: 
061-633  1950 

ZOLADEX  INJ  -  Sandimmun  lOOmg  + 
50mg  +  25mg  +  Androcur  50mg.  Any 
quantity  will  be  taken.  Tel:  0708  524015. 

LABEL  PRINTER  PMR  &  DRUG  INTER- 
ACTION FILES  -  less  than  one  year  old 
with  manuals  and  accessories.  Tel:  0934 
733230. 

NOMAD  -  New  or  second  hand  Nomad 
cassettes  and/or  refill  trays.  Tel:  0504 
810265. 


ACCOMMODATION 

COSTA  BLANCA  Calpe  select  resort,  excep- 
tionally well  equipped  apartment,  sleeps 
4/5  -  sea  views  50  yds  from  sandy  beaches 
from  onlv  80  pw.  Tel:  061-794  8243. 

LUXURY  VILLA  WITH  PANORAMIC 
VIEWS  -  Sleeps  8/10,  own  pool,  golf, 
tennis,  on  La  Sella  golf  complex,  Denia, 


Costa  Blanca.  Tel:  05(544  2589. 
COSTA  DEL  SOL  (NEAR  MARBELLA)  -  2 

bedroom  apartment  -  quiet  resort,  avail- 
able Sept  llth  -  25th  only.  150  p.w.  Tel: 
0602  334795  or  0623  557515. 
TENERIFE  GOLF  DEL  SI  R  -  Lively  one 
bedroom  apartment  with  balcony  over- 
looking golf  school  and  Atlantic.  27  holes 
golf,  pool  -  125  weekly.  Tel:  081-458 
2084. 

SW  LONDON  -  2  3  bedroom  flats,  clean  & 
modernised,  near  tube.  Tel:  081-672 
5843  davtime. 

LONDON  (CENTRAL/WEST/NORTH) 

Accommodation  required  by  young,  reli- 
able pharmacist  from  Sept  1993  on- 
wards, car  parking  and  easy  access  to 
London  essential,  all  offers  considered. 
Tel:  0484  432208  Abdul  Iqhal 
MRPharmS. 
QUINTA  DOLAGO  ALGARVE  -Two 
bedroom/two  bathroom  villa  overlooking 
golf  course  and  lake,  available  September 
onwards,  reception,  pool  complex,  daily 
maid  service,  restaurant,  tennis,  green 
fee  discount  50%.  Tel:  071-286  2 155. 
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Aboutpeople 


Samrai  cycles  for  CRT 


A  group  of  pharmacists  joined  in 
a  cycle  race  from  Birmingham  to 
Bristol  and  back  again  last 
weekend  to  raise  money  for  a 
local  radio  project. 

The  215-mile  trip,  organised 
by  pharmacist  Raj  Samrai  of 
M.E.J  Hingley  &  Co.,  took  place 
last  Saturday  and  Sunday.  They 
expect  to  have  raised  more  than 
£2,500  for  Community  Radio 
Training. 

The  sponsorship  is  helping  to 
fund  a  pharmaceutical  project  at 
the  local  radio  station.  In  October, 


Mr  Samrai  will  launch  a  health 
programme  running  three  shows 
every  week  at  the  station.  He  will 
liase  with  local  healthcare 
professionals  such  as  midwives, 
nurses  and  doctors  to  discuss 
treatment  of  common  ailments 
and  general  healthcare  problems 
in  the  community. 

The  event's  main  sponsor  was 
Ciba-Geigy.  The  subject  of  the 
first  programme  is  smoking,  and 
Nicotinell  will  be  discussed  along 
with  the  other  methods  of 
smoking  cessation. 


Pharmacist  Raj  Samrai  (second  from  left)  preparing  for  his  sponsored 
cycle  race  with  Jean  Surplice  from  Ciba-Geigy  (front).  Other  racers  on  the 
day  are  also  pictured 


European 
triathlon 
open  to 
pharmacists 

The  third  European  medical 
triathlon  will  be  held  on 
September  3-5  at  Niedernberg  in 
Kreis  Miltenberg,  Germany. 

Pharmacists,  doctors,  dentists 
and  vets  from  all  over  Europe  are 
expected  to  attend.  No  qualifi- 
cation is  neccessary.  Anyone  who 
feels  fit  enough  to  complete  the 
Olympic  distances  of  a  1,500m 
swim,  40km  bike  ride  and  a  10km 
run  can  take  part. 

There  is  an  international 
scientific  symposium  on  the  day 
before  the  race,  on  the  subject: 
"Sports  medicine  and  sports 
science  foundations  of  the  tri- 
athlon". There  will  be  a  conclud- 
ing discussion  when  scientists 
will  reply  to  the  question:  "Is 
triathlon  a  healthy  sport?"  For 
details  contact  Dr  Joachim  Fischer, 
Hauptstr.  7,  68869  Heigenbrucken, 
Germany.  Tel:  +6020/484. 


Obituaries 


Wallace:  Died  peacefully  at  home 
on  June  29.  Hugh  Wallace 
registered  in  1942. 

Mrs  M.  Stewart,  secretary  of 
the  Ulster  Chemists  Association, 
writes:  After  registering  in  July 
1942,  he  spent  45  years  in 
business  at  18  Regent  Street, 
Newtownards.  Mr  Wallace  was  a 
highly  respected  member  of  the 
profession  and  dearly  loved  by  all 
his  customers.  Mr  Wallace  is 
survived  by  his  wife  Lily,  two 
daughters  and  one  son. 

Lewis,  Desmond  Fitzwilliam, 
OBE,  FRPharmS,  Barrister,  died 
on  June  26. 

Mr  Lewis  was  a  former  sec- 
retary and  registrar  of  the  then 
Pharmaceutical  Society  of  Great 
Britain  from  1967  to  1985. 

He  was  at  once  urbane,  humane, 
practical,  professional  and  fun. 
He  brought  to  pharmacy  many 
gifts,  some  of  which  are  evident 
in  a  permanent  form  through  the 
execution  of  his  office,  which  he 
left  for  the  benefit  of  pharmacists 
in  perpetuity,  in  Great  Britain, 
the  Commonwealth  and  beyond. 


Congratulations  to  Mr  M.  Suss  of  Dysons  Chemists,  Bolton,  who  will 
holiday  in  style  this  Summer  after  winning  the  Fybogel  window  display 
competition.  Mr  Suss  (right)  receives  £500  of  Thomas  Cook  travel 
vouchers  from  Caroline  Bradshaw,  Reckitt  &  Colman's  pharmacy 
representative 


Team  Haemorrhoid  is  ready  to  embark  on  the  100  mile  "Co-Operation 
North's"  Belfast  to  Dublin  "maracycle".  Sponsored  by  Anusol,  their 
motto  is  "We're  all  smiles  despite  our  piles".  Teamleader  Eric  Dunwoody 
(right)  decided  to  ask  Warner  Lambert  for  sponsorship  when  one  of  the 
team  had  to  pull  out  of  the  race  last  year  because  he  could  not  get  any 
relief  at  the  medical  stops.  This  year  they  have  more  than  enough 
medication,  he  said,  thanks  to  Warner  Lambert.  Left  to  right:  Donald  Bell, 
John  Nugent,  Mary  McKee,  Trevor  McGowan  and  Eric  Dunwoody 


Appointments 


George   Garrick   is    the  new 

president  and  chief  operating 
officer  of  A.C.Neilsen  Marketing 
Research  USA. 

Two  new  positions  have  been 
created  at  Repligen.  Don  Stark  is 
vice-president  marketing  and 
corporate  strategy,  and  Timothy 
Morrison  is  vice-president 
human  resources. 
Peter  Milburn  has  been  made 
director  of  marketing  and  a 
member  of  the  executive  at  Boots 
Healthcare  International. 
Medeva  have  appointed  John 
Adams  as  regional  director  of 
their  US  operations. 


Angela  Sealey,  chairman  of  North 
Hampshire  Health  Commission 
has  been  elected  as  the  secon 
NAHAT  deputy  chairman.  Bill 
Darling  is  the  chairman  of  the 
NAHAT  Resources  Group 
Pharmaceutical  Group  and 
Contracting  Group. 
Ken  Scrimgeour  is  the  new  GP 
business  unit  director  for 
Schering  Plough.  Adrian  Haigh 
takes  over  as  hospital  business 
unit  director. 
Sheila  McGregor,  chemist  sales 
representative  for  AAH,  transfers 
to  the  new  branch  at  Polmadie, 
Glasgow. 
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Now  you  can  recommend 

Nicorette®  Patch 
with  added  confidence. 

Two  large  multicentre  GP  studies  recently  published  find: 


In  recommending  Nicorette®  Patch,  you  now  have  added  confidence  that: 
You  can't  recommend  a  more  effective  nicotine  patch. 
You  can't  recommend  a  better  tolerated  patch. 

NICORETTE 
 Patch  

Abbreviated  prescribing  information 

Nicorette'  Patch  15  mg,  10  mg  and  5  mg.  Presentation:  Transdermal  delivery  system  available  in  sizes  (30,  20  and  10  cm2)  releasing  15  mg,  10  mg  and  5  mg  of  nicotine 
respectively  over  16  hours  Indications:  Treatment  of  nicotine  dependence,  relief  of  withdrawal  symptoms  associated  with  smoking  cessation  Dosage  and  Administration 
Nicorette'  Patch  should  not  be  used  concurrently  with  other  nicotine  products  and  patients  must  stop  smoking  completely  when  starting  treatment  The  recommended 
treatment  programme  should  occupy  3  months  One  Nicorette'  Patch  should  be  applied  to  a  dry,  non-hairy  area  of  skin  on  the  hip,  upper  arm  or  chest  in  the  morning  and 
removed  at  bedtime  Application  should  be  limited  tol  6  hours  within  any  24  hour  period  Patients  are  recommended  to  commence  with  one  1 5  mg  patch  daily  for  the  first  8 
weeks  Patients  who  have  remained  abstinent  should  then  be  supported  through  a  weaning  period,  consisting  of  one  10  mg  patch  daily  for  2  weeks  followed  by  one  5  mg 
patch  daily  for  a  further  2  weeks  Patients  should  be  reviewed  at  3  months  and  if  abstinence  has  not  been  achieved,  further  courses  of  treatment  may  be  recommended  if  it  is 
considered  that  the  patient  would  benefit  Contra-indications,  Warnings  etc.:  Contra-indications  -  Non  smokers,  children  under  18  years,  pregnancy,  lactation,  known 
hypersensitivity  to  nicotine  or  component  of  patch 

Precautions:  History  of  angina,  recent  myocardial  infarction  or  cerebrovascular  accident,  serious  cardiac  arrythmias,  systemic  hypertension  or  peripheral  vascular  disease, 
history  of  peptic  ulcer,  diabetes  melhtus,  hyperthyroidism,  phaechromocytoma,  chronic  generalised  dermatological  disorders  Warnings:  Erythema  may  occur  If  severe  or 
persistent  discontinue  treatment  Drug  Interactions:  See  full  data  sheet  Side-effects:  Application  site  reactions  (eg  erythema  and 
itching),  headache,  dizziness,  nausea,  palpitations,  dyspepsia  and  myalgia  Other  subjective  sensations  associated  with  smoking 
cessation  or  nicotine  administered  by  smoking  may  occur  Legal  Category:  P  Package  quantities:  Cartons  containing  Nicorette' 
Patches  in  single  sachets  in  the  following  quantities  Nicorette*  Patch  15  mg  (PL  002270105)  -  packs  of  7  (f9  07)  and  28  (£36  28) 
Nicorette'  Patch  10  mg  (PL  0022/0104)  -  packs  of  7  (£8  36)  Nicorette'  Patch  5  mg  (PL0022/0103)  -  packs  of  7  (£7  20)  Full 
prescribing  information  available  on  request  from:  Kabi  Pharmacia  Ltd  ,  Davy  Avenue,  Knowlhill,  Milton  Keynes,  Buckinghamshire, 
MK5  8PH  References:  7  Russell.  M AH  .  et  al  B  Med  J ,  1993,  1305-12  2.  ICRF  GP  Research  Gp  .  B  Med  J  1993;  306,1306-8 


Kabi  Pharmacia 


